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Flint  Ink's  advanced  technology  and  expertise  in  bulk  manufacture  and  handling  offers 
you  a  consistent  product  for  improved  printing.  No  one  else  can  provide  you  with  a 
the  combination  of  Flint's  size,  manufacturing  facilities  and  a  proven  product.  J 
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Theres  no  place  like 
home  and  Harte-Hanks  knows  it. 

From  Abilene,  Texas  to  Yakima,  Washington,  we  call  a  lot  of  places  home.  And 
although  each  of  them  is  different,  our  philosophy  remains  the  same:  to  make  every 
Harte-Hanks  newspaper  a  relevant  and  significant  part  of  the  community  it  serves. 

We  continue  to  emphasize  local  autonomy  and  to  improve  the  editorial  excellence  of 
our  newspapers.  We  are  building  on  our  journalistic  and  professional  expertise  to  gather, 
prepare,  and  distribute  information  and  entertainment  to  local  markets.  We  are  on 
the  leading  edge  of  both  print  and  electronic  thrusts  of  the  communications  industry. 

We  are  becoming  Community  Information  Centers.  Meeting  people’s  needs  and  appetites 
for  information  and  entertainment.  And  that’s  nice  to  come  home  to. 

HARTE-HANks 

Communications,  Inc. 

Becoming  Community  Information  Centers 


P.O.  Box  269,  San  Antonio,  Texas  78291 
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JANUARY  1982 

10>13 — National  Retail  Merchants  Association,  New  York  Hilton 
and  Sheraton  Centre  Hotels,  New  York  City. 

19- 23— 9th  Public  Relations  World  Congress,  Taj  Mahal  Interconti¬ 

nental,  Bombay,  India. 

20- 22 — ICMA/Troy  State  University  Seminar,  Troy,  Alabama 

21- 24 — New  England  Press  Association  annual  convention, 

Sheraton-Boston  Hotel,  Boston,  Mass. 

24- 17 — Graph  Expo  82  West,  Moscone  Convention  Center,  San 

Francisco. 

25- 28 — NACON,  Doubletree  Inn,  Scottsdale  Mall,  Scottsdale,  Ariz. 
24-25 — NACON  Orientation  Institute,  Doubletree  Inn,  Scottsdale,  Ariz. 

30- Feb.  6— Pennsylvania  Newspaper  Publishers  Assn.  Winter  Manage¬ 

ment  Seminar,  Pineapple  Beach  Hotel,  St.  Thomas,  V.l. 

31- Feb.  3 — International  Newspaper  Advertising  &  Marketing  Executives, 

Sheraton  Washington,  Washington,  D.C. 

FEBRUARY 

1-6— Suburban  Newspapers  of  America's  Management  Confer¬ 
ence,  Sheraton  Maui,  Maui,  Hawaii 
6 — Florida  Bar's  8th  annual  Media-Law  Conference,  Sheraton  St. 
John's  Place,  Jacksonville,  Fla. 

7-12 — Modern  Media  Institute  Writing  Center  Seminar  for  editorial 
writers  and  op-ed  columnists,  St.  Petersburg,  Fla. 

11- 14 — California  Newspaper  Publishers  Association,  Hotel  del 

Coronado,  Coronado,  Calif. 

14-19 — Inland  Daily  Press  Association,  Cruise  Seminar,  Florida 
and  Bahamas,  Sunworld  II. 

20-23 — Great  Lakes  Newspaper  Production  Conference,  Hyatt 

Regency,  Milwaukee 

28-March  2 — SNPA  Production  Conference,  Marriott  Hotel,  Atlanta,  Ga. 

MARCH 

5-7 — Mississippi  Valley  Classified  Managers  Association  &  Nation¬ 
al  Telephone  Sales  Managers,  Palmer  House,  Chicago,  III. 

7-9— New  York  State  Publishers  Association,  61st  Winter  Con- 
•  vention.  The  Marriott  Thruway  Hotel,  Rochester,  N.Y. 

10-13 — National  Newspaper  Association,  Gov't  Affairs  Conference 
Hyatt  Regency,  Washington,  D.C. 

14-16— Texas  Daily  Newspaper  Association  annual  meeting. 
Four  Seasons  Plaza  National  Hotel,  San  Antonio,  Tex. 

24-26— America  East,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 

30-Aprll  14 — National  Newspaper  Association,  Study  Mission  to  Brazil, 
Sao  Paulo,  Rio,  Salvador,  Brasilia. 

APRIL 

3-6— Interstate  Circulation  Manager's  Association,  Hotel  Her¬ 
shey,  Hershey,  Pa. 

12- 16 — Viewtext  '82  Conference,  New  York  Sheraton,  N.Y.C. 
14-16 — PNPA/IAMA  Display  Ad  Conference,  Marriott  Inn, 

Harrisburg,  Pa. 

18-20— Northern  States  CMA  Conference,  Ramada  Inn,  Minneapolis. 

26-28 — American  Newspaper  Publishers  Association  Convention, 
Fairmont  Hotel,  San  Francisco. 

29 — International  Kenaf  Newsprint  Conference,  Hyatt  Regency 
Hotel,  San  Francisco. 

MAY 

2-5 — 19th  annual  convention.  Society  of  American  Business 
and  Economic  Writers,  Alameda  Plaza  Hotel,  Kansas  City,  Mo. 

5-7 — American  Society  of  Newspaper  Editors,  Chicago  Marriott, 
Chicago,  III. 

913 — International  Press  Institute  annual  general  assembly, 
Madrid,  Spain. 

12-15— American  Association  of  Advertising  Agencies,  Greenbrier, 
White  Sulphur  Springs,  W.Va. 

1919 — New  York  State  Circulation  Management  Association, 
annual  meeting,  Holiday  Inn-Arena,  Binghamton,  N.Y. 

1919— Institute  of  Newspaper  Controllers  &  Finance  Officers, 
Hyatt,  Hilton  Head,  S.C. 
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Writing  guide _ 

By  Ethel  Grodzins  Romm 

KEEPING  YOUR  BALANCE: 

14V2  signposts.  #21 

When  the  Greeks  made  a  science  of  verbal  devices,  they  called 
the  art  of  using  words  effectively  rhetoric.  Rhetoric  was  often 
empty  or  bloated,  so  in  time  the  word  sank  to  its  pejorative  level, 
as  words  will,  coming  to  mean  prose  that  is  not  to  be  taken  se¬ 
riously. 

You  and  I  naturally  do  not  engage  in  such  rhetoric,  but  to  write 
well  is  to  use  rhetorical  devices.  They  are  our  principal  hooks  for 
grabbing  and  holding  .eaders. 

Balance  is  the  powerful  rhetorical  device  found  by  computer 
analysis  in  about  50%  of  published  English  prose  sentences.  Lit¬ 
tle  wonder  “faulty  parallels”  are  so  common.  (See  Column  #20.) 
Yet  when  Mary  P.  Hiatt  programmed  a  computer  to  hunt  for  pa¬ 
rallels,  she  couldn’t  expect  to  locate  them  all.  A  machine  cannot 
spot  Sam  Rayburn’s  To  get  along,  go  along,  nor  the  parallels  be¬ 
tween  sentences,  as  in  lists. 

But  she  did  find  14  language  signposts  that  reliably  signal  pa¬ 
rallels  within  a  sentence,  and  another  that  is  dependable  about 
half  the  time.  Here  they  are. 

•  As  you  write,  ask  yourself  whether  two  or  more  of  your  ideas- 
can  be  framed  with  any  of  these  words.  Almost  always  they 
forge  more  forceful  prose.  Check  leads. 

•  As  you  edit,  look  for  these  signals  to  be  sure  the  sentences  bal¬ 
ance.  Double  check  leads. 

•  After  each  term,  keep  the  grammatical  forms  the  same. 

/  =  omitted  words. 

(1)  rather  than,  rather/than. 

NOT:  Our  goal  is  nuclear  containment  rather  than  to  go  to 
war. 

PARALLEL:  Our  goal  is  nuclear  containment  rather  than 
war. 

(2)  Neither/nor,  (3)  either/or,  (4)  both/and. 

NOT:  He  cared  neither  for  army  life  nor  did  he  enjoy  Ger¬ 
many. 

PARALLEL:  He  cared  neither  for  army  life  nor  Germany. 
(5)  instead  of.  (6)  as  well  as. 

NOT:  The  UN  discussed  press  responsibilities  as  well  as 
how  to  certify  journalists. 

PARALLEL:  The  UN  discussed  press  responsibilities  as 
well  as  certification  of  journalists. 

(7)  not  only/but  also,  (8)  not/but. 

NOT:  Not  only  did  Terry  bit  her  assailant,  but  his  jaw 
was  broken. 

PARALLEL:  Terry  not  only  hit  her  assailant,  but  also 
broke  his  jaw. 

(9)  and/and/and 

(10)  and,  (11)  but,  (12)  or,  (13)  nor,  (14);  . 

These  connect  independent  clauses  (whole  sentences),  often  im¬ 
proved  by  balancing  them. 

PARALLEL:  Do  not  let  us  speak  of  darker  days;  let 
us  rather  speak  of  sterner  days.  (Winston  Churchill, 
1941) 

(1/2)  comma/comma  and  proved  a  reliable  signpost  for  the  com¬ 
puter  only  half  the  time.  That  is,  commas  and  and  are  found  in 
many  constructions  that  are  not,  nor  should  they  be,  parallel,  but 
the  computer  can’t  catch  meaning.  For  example.  He  tripped  on 
the  stairs,  drunk,  but  his  dog  had  died  and  it  was  the  last  straw. 
Here’s  what  to  watch  for: 

PARALLEL:  /  have  nothing  to  offer  but  blood,  toil, 
tears  and  sweat.  (Churchill,  1940). 

Parallels  are  the  fastest  way  to  make  aphorisms.  The  quota¬ 
tions  in  Bartlett’s  and  other  collections  arc  dominated  by  them. 

EDITOR  &  PUBLISHER  for  December  19. 1981 


Latest  Addition 


Full-page  pagination  by 

INFORMATION  INTERNATIONAL 

now  making  news  In  Pasadena. 


October  31, 1981 -First  Newspaper  Pagination  System  (NFS'**)  delivered  on  schedule. 

November  3 -System  in  operation  for  tie-in  to  SDC  Text  II  front-end. 
November  21 -First  full-page  newspaper  page  produced  on-line. 

November  30- Start  of  final  acceptance  test 
and  newsroom  personnel  training. 


INFORMATION  INTERNATIONAL® 


‘‘In  January  1982,  we  ll  begin  to  release  newsroom-composed  pages 
combined  with  advertising  into  the  daily  production  stream" 
says  Howard  Collins,  Star-News  Editorial  Director.  “As  we  develop 
our  operating  techniques,  and  pages  increase  in  number, 
the  NPS  system  will  become  the  means  of  composing 

the  entire  newspaper!' 


For  free  NPS  brochure,  write  to  Arnie  Sorenson.  5933  Slauson  Ai/enue. 

Culver  City.  CA  90230  Or  call  our  sales  office  in  your  area: 
ATLANTA  (404)  934-9873  CHICAGO  (312)  541-5460 
DALLAS  (214)  980-0554  DENVER  (303)  741-1015 
LOS  ANGELES  (714)  833-8075  NEW  YORK  (212)  695-8280 
SAN  JOSE  (408)  248-5055  ST  PAUL  (612)  482-8104 
WASHINGTON.  D  C  (703)  790-8360 


Editor  &  Publisher 


THE  fourth  estate 


Robert  U.  Brown,  Prosident  and  Editor 
Fordinand  C.  Taubnar,  Publlahar 


Jamas  Wright  Brown 
Publlahar,  Chairman  of  tha  Board,  1912-1959 


Film  on  press  freedom 

The  most  important  film  to  be  produced  in  many  years  did 
not  come  from  Hollywood,  runs  only  21  minutes,  and  will 
probably  never  be  reviewed  in  the  nation’s  newspapers. 

It  should  be. 

For  more  than  200  years  the  press  has  been  trying  to  edu¬ 
cate  the  public  on  the  importance  of  a  free  press.  The  usual 
technique  has  been  to  quote  important  world  figures  past 
and  present  on  that  importance  hoping  the  public  will  get  the 
point.  These  efforts  have  been  sporadic,  and  not  always  suc¬ 
cessful,  prompted  usually  by  someone’s  discovery  that  there 
is  a  wide“  credibility  gap”  between  press  and  public. 

A  new  film,  “The  First  Freedom,”  has  been  produced  by  the 
Newspaper  Advertising  Bureau  for  the  Newspaper  Read¬ 
ership  Project  and  is  designed  for  showing  to  audiences 
young  and  old  in  schools,  civic  groups,  service  clubs,  etc.  For 
the  first  time  five  active  journalists  look  at  some  of  the  chal¬ 
lenges  facing  the  press  and  discuss  the  issues  most  frequent¬ 
ly  raised  about  the  press — accuracy,  fairness,  access,  cen¬ 
sorship  and  responsibility. 

This  is  a  down-to-earth  discussion  about  a  free  press — 
something  most  people  take  for  granted  if  they  understand 
any  part  of  it — about  what  it  is,  how  it  works,  and  why  it 
matters  to  all  of  us. 

For  years  journalists  have  been  trying  to  find  a  way  to 
show  the  public — their  readers — that  freedom  of  speech  and 
of  the  press  belongs  to  them  and  not  just  to  the  person  who 
owns  a  printing  press.  This  film  does  that. 

It  shows  the  importance  of  accuracy,  and  the  efforts  made 
by  journalists  to  be  accurate,  but  it  admits  the  press  is  falli¬ 
ble  like  any  other  human  institution.  This  is  something  most 
people  don’t  understand. 

It  shows  the  high  priority  given  to  being  fair  to  all  sides  of  a 
story;  the  efforts  of  reporters  to  gain  access  to  information 
the  public  has  a  right  to  know;  the  responsibility  of  the  press 
to  resist  government  efforts  to  withhold  information  and 
efforts  to  restrain  or  suppress  publication;  the  efforts  of  jour¬ 
nalists  to  act  responsibly  in  their  readers’  interests  without 
censorship  and  prior  restraint. 

The  nation’s  newspapers  have  been  given  a  strategic 
weapon  to  use  in  attempting  to  close  the  “credibility  gap.”  It 
is  now  up  to  them — their  editors  and  publishers.  The  mate¬ 
rial  is  not  free  — but  it  is  not  expensive  and  within  the  finan¬ 
cial  resources  of  all  publications.  It  should  be  shown  to  a  wide 
range  of  audiences  as  soon  as  possible.  It  may  not  influence 
the  die-hard  critics  of  the  press  but  properly  used  and  intro¬ 
duced  it  will  provoke  healthy  discussion  about  the  meaning 
of  “The  First  Freedom”  and  a  free  press  and  will  shrink  that 
“credibility  gap”  perceptibly. 

And,  Mr.  Editor,  what’s  wrong  with  publishing  a  review 
and  a  resume  of  this  most  important  film  about  your  profes¬ 
sion? 
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Member  American 
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The  Oldest  Publishers  and  Advertisers 

Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22.  1884:  Newspaperdom  established 

March.  1892;  the  Fourth  Estate.  March  1 . 1894;  Editor  & 

Publisher.  June  29. 1901 ;  Advertising.  January  22. 1925. 

Managing  Editor 

Jerome  H.  Walker,  Jr. 

Associate  Editors 

John  P.  Consoli.  Bill  Gloede, 

Andrew  Radolf,  Lenora  Williamson 

Earl  W.  Wilken 

Midwest  Editor 
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Erich  P.  Sturn 

Advertising  Production  Manager 
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Katherine  Hershey  Barns 

Circulation  Manager 
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Photocomposition  Manager 
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Librarian 

Elizabeth  Cox 

OFFICES 

General:  575  Lexington  Ave.  New  York,  N.Y. 
10022.  Phone  (212)  752-7050.  TELEX  12 
5102. 

Chicago:  111  East  Wacker  Drive  60601.  Phone 
(312)  565-0123.  Celeste  Huenergard,  Mid¬ 
west  Editor. 

Long  Beach:  247  Roycroft  Ave.,  Long  Beach, 
Calif.  90803.  (213)  439-0829.  M.  L.  Stein,  Cor¬ 
respondent. 

Washington:  1295  National  Press  Building, 
Washington,  D.C.  20045.  Phone  (202)  628- 
8365.  George  Brandon,  Washington,  D.C. 
Editor. 
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Letters 


SORRY,  JOHN 

I  am  amused  at  John  Consoli’s  review 
of  the  movie  “Absence  of  Malice”  (E&P, 
Nov.  28, 1981).  Consoli  doesn’t  think  it’s 
fair  that  the  newspaper  industry  is  por¬ 
trayed  in  a  bad  light  in  the  film.  Well, 
when  something  negative  is  written  about 
a  business,  and  that  business  complains 
about  it,  the  business  usually  is  chided  for 
being  thin-skinned.  Could  it  be  that  Con- 
soli  is  showing  a  little  epidermal  fragility, 
too?  Sorry,  John.  It  can’t  all  be  “Lou 
Grant.”  I  am  disappointed  that  Consoli 
chose  to  say  that  “it  is  almost  as  if  big 
business  has  banded  together  to  write  this 
screenplay  in  an  effort  to  get  back  at  the 
news  media  .  .  .”  What,  pray  tell,  is  the 
relevance  of  that  statement  to  the  review? 
The  author  is  the  former  editor  of  the 
Detroit  Free  Press,  according  to  the  re¬ 
view. 

Tom  DeCola 

(DeCola  is  public  relations  director  for 
CONOCO.) 

CIA  BILL 

A.  M.  Rosenthal,  managing  editor  of 
the  New  York  Times,  is  quoted  in  Editor 
&  Publisher  of  November  21  as  telling  a 
Colby  College  audience  that  if  proposed 
legislation  to  prevent  public  disclosure  of 
the  identities  of  undercover  intelligence 
personnel  had  been  passed  into  the  law 
the  Times  investigation  of  alleged  illegal 
arms  deals  by  two  former  CIA  employees 
“would  have  been  impossible.” 

Rosenthal  might  have  spared  himself 
and  his  audience  some  anguish  if  he  had 
read  the  bills  in  question.  They  apply  only 
in  cases  where  there  is  “a  pattern  of  acti¬ 
vities  intended  to  identify  and  expose 
covert  agents”  and  where  the  defendant 
“has  reason  to  believe”  or  “intends” 
that  his  action  will  “impair  or  impede  the 
foreign  intelligence  activities  of  the  Un¬ 
ited  States.” 

Does  Rosenthal  really  mean  to  tell  us 
that,  by  its  investigation  of  the  activities 
of  the  former  CIA  employees,  the  Times 
intended  to  “impair  or  impede”  our  in¬ 
telligence  operations?  If  so,  we  are  inde¬ 
bted  to  him  for  an  interesting  disclosure. 
If  not,  he  has  no  reason  to  fear  that  the 
passage  of  the  legislation  in  question 
might  hamper  the  work  of  his  reporters. 

Rosenthal  is  further  quoted  as  stating 
that  Times  general  council  Katherine 
Darrow  has  found  the  legislation  in  ques¬ 
tion  “clearly  unconstitutional.”  In  fact, 
the  Department  of  Justice  and  three  com¬ 
mittees  of  the  Congress  have  judged 
otherwise,  and  last  June  the  Supreme 
Court  stated  that  disclosure  of  the  identi-, 
ties  of  intelligence  personnel  by  former 
CIA  officer  Philip  Agee  was  “clearly  not' 
protected  by  the  Constitution.” 

Rosenthal  is  also  reported  to  have 
made  the  unsubstantiated  charge  that 


“there  is  every  reason  to  suspect  that 
people  now  in  CIA  had  knowledge  of  the 
whole  sickening  betrayal  of  American  in¬ 
terests.”  This  is  a  serious  allegation  con¬ 
cerning  a  case  which  has  been  the  subject 
of  a  Federal  Grand  Jury  investigation.  It 
involves  not  only  the  possible  guilt  of 
people  now  on  the  Federal  payroll  but, 
more  importantly,  the  credibility  and  in¬ 
tegrity  of  an  agency  vital  to  the  national 
security. 

The  exposure  of  mischief  in  the 
bureaucracy  is  a  respected  responsibility 
of  the  press,  and  one  which  the  Times  has 
occasionally  discharged  with  distinction. 
But  some  of  us  well  recall  the  damage 
done  a  generation  ago  to  the  morale  and 
effectiveness  of  the  State  Department  by 
Joseph  McCarthy’s  unsupported  allega¬ 
tions  regarding  that  institution.  When 
Rosenthal  makes  comparable  charges  re¬ 
garding  the  CIA  let  him  document  them — 
or  at  least  share  his  evidence  with  some  of 
his  celebrated  investigative  reporters, 
none  of  whom  has  thus  far  produced 
credible  evidence  in  support  of  his  con¬ 
tentions. 

Jack  Maury 
(The  writer  is  president  of  the  Association 
of  Former  Intelligence  Officers,  headquar¬ 
tered  in  McLean,  Va.) 

FOR  THE  RECORD 

I  am  perpetually  puzzled  as  to  why  it  is 
that  “Staley  McBrayer  of  Fort  Worth  has 
become  accustomed  to  being  called  the 
man  who  revolutionized  the  newspaper 
industry,”  as  Editor  &  Publisher 
states  in  “Notes  on  People”  in  the  issue 
of  November  28.  Staley  saw  his  first  roll- 
fed  offset  newspaper  press — a  Weben- 
dorfer — printing  the  Opelousas  Daily 
World  in  1948.  This  was  more  than  9  years 
after  the  Daily  World  had  begun  publica¬ 
tion  as  a  offset  daily.  (See  “Offset  Daily 
Makes  Debut  in  Opelousas,  La.,”  Editor 
&  Publisher,  January  6,  1940,  pg.  16).  In 
those  days  the  Daily  World  was  the  only 
operating  resource  for  people  in  the 
newspaper  industry  who  were  interested 
in  offset.  For  12  years,  according  to 
ANPA  records,  we  were  the  only  offset- 


printed  daily.  The  newspaper  at  Greenvil¬ 
le,  Mich.,  was  second,  as  I  recall. 
McBrayer’s  Vanguard  press  was  not  the 
first  offset  newspaper  press.  He  had  at 
Lasi  a  half-dozen  competitors.  He  did 
have  the  lowest  selling  price.  When  we 
expanded  we  chose  a  Goss.  We  did  not 
like  the  chain-driven  feature  of  Staley’s 
Vanguard.  Although  Staley  was  an  enthu¬ 
siastic  evangelist  for  the  offset  process,  1 
would  bet  that  during  the  years  1946-65  I 
discussed  offset  production  before  far 
more  state,  regional  and  national  pub¬ 
lishers’  meetings  than  did  Staley.  From 
the  dates  that  E&P  and  Time  (Feb.  5, 
1940)  magazines  features  “Offset  in  Ope¬ 
lousas,”  for  two  decades,  newspaper 
people  from  all  over  the  world  visited  us 
and  wrote  to  us  to  learn  about  offset  for 
daily  newspapers.  Since  McBrayer  is 
considered  by  you,  as  your  headline  indi¬ 
cates,  “Newspaper  offset  ‘founder’,” 
what  does  E&P  consider  the  Daily  World 
and  its  founder? 

John  R.  Thistlethwaite 
(Thistlethwaite  is  editor  and  publisher 
emeritus  of  the  Opelousas  Daily  World.) 

Short  takes 

He  has  faced  tragedy  twice  this  year — 
his  sons  were  murdered,  and  nearly 
drowned  two  months  later  in  a  boating 
accident — Naples  (Fla.)  Daily  News. 


SERVICE  HIGHLIGHTS 

Now  available — a  comprehensive  “Editor’s  Guide”  to 
The  New  York  Times  News  Service.  Designed  to  help 
you  make  the  most  practical  use  of  this  service  at  its 
various  levels.  This  manual,  yours  for  the  asking, 
covers  the  NYT  “Full  Wire,”  “Pony  Wire,”  “Five-Day 
Mail  Service,”  “Weekend  Mail  Service,”  “NYT 
Pictures” — and  provides  details  on  handling  copy 
for  both  a.m.  and  p.m.  papers,  as  well  as  notes  on 
transmission  and  advisories.  A  must  for  every  editor. 
Contact  Bill  O’Shea  at  (212)  972-1070. 


She  jjork  Sime0 

■  NEWS  SERVICE 


EDITOR  &  PUBLISHER  for  December  19.  1981 


Today’s  woman  is  working  and  she’s  always  on 
the  go.  She  wants  her  news  and  entertainment 
information  available  when  she  has  the  time.  And 
she  looks  to  ads  for  time  and  money  saving  tips  in 
the  market  place. 

That’s  why  today’s  working  women  turn  to  the 
medium  that’s  Prime  Time  All  The  Time  . . .  The 
Birmingham  News/Birmingham  Post-Herald. 


Btrnringham 


That’s  right!  In  Metro 
Birmingham  62%  of  the 
working  women  read  The 
News/Post-Herald  or  both 
on  the  average  weekday. 


And,  69%  read  the  Sunday 
Birmingham  News. 


Source:  The  Birmingham  News/Birmingham  Post-Herald  Continuing  Market 
Study  Conducted  be  Belden  Associates;  September  1980-July  1981. 


1 

A 


EtP 


December  19, 1981 


The  word  is  ‘GO’  for  USA 


Every  Saturday  since  1884 

TODAY 


This  country’s  first  general-interest 
national  daily  newspaper  to  be  called 
USA  TODA  Y  will  begin  publication  in  the 
fall  of  1982,  Gannett  Co.,  Inc.,  the  nation¬ 
wide  information  company,  announced 
December  15. 

Allen  H.  Neuharth,  Gannett  chairman 
and  president,  made  the  announcement  at 
a  luncheon  meeting  of  the  company’s 
directors  and  about  300  publishing, 
broadcasting  and  other  media  executives 
in  Washington,  D.C. 

“Our  Board  of  Directors  today 
approved  a  plan  for  establishment  and 
development  of  USA  Today  which  we 
believe  will  make  it  a  vital  and  successful 
new  publication,’’  Neuharth  said. 

Introductory  phase 

He  said  the  start-up  plan  for  USA  To¬ 
day  during  the  first  six  months  of  regular 
publication  includes  15  of  the  nation’s  top 
20  markets,  with  diversity  of  geography 
and  demographics.  The  newspaper  there¬ 
after  will  gradually  be  phased  in  at  other 
markets  nationwide. 

The  first  launch  market  in  the  fall  of 
1982  will  be  Washington,  D.C.  The  other 
start-up  markets  at  planned  intervals  dur¬ 
ing  the  last  quarter  of  1982  and  the  first 
quarter  of  1983  are  the  following  metro¬ 
politan  cities  and  surrounding  areas: 

Atlanta,  Baltimore,  Chicago,  Denver, 
Detroit,  Houston,  Los  Angeles,  Miami, 
Minneapolis-St.  Paul,  New  York,  Phi¬ 
ladelphia,  Pittsburgh,  San  Francisco  and 
Seattle. 

25e  a  copy 

USA  Today  will  be  produced  at  facili¬ 
ties  in  suburban  Washington  and  trans¬ 
mitted  via  satellite  to  printing  plants 
around  the  country  for  early  morning 
publication  and  delivery  Mondays 
through  Fridays.  Billed  as  “The  Nation’s 
Newspaper,’’  it  will  be  sold  initially  at 
newsstands  and  vending  machines  at  a 
projected  250  a  copy.  Mail  delivery  and 
home  delivery  will  be  offered  later. 

Neuharth  said  the  decision  to  launch 
USA  Today  is  “carefully  calculated’’  and 
based  on  two  years  of  research  and  de¬ 
velopment  and  testing  of  prototypes 
nationwide  this  summer. 

He  added: 

“When  we  first  announced  the  re¬ 
search  project,  we  said  we  would  begin 
regular  publication  only  if  we  were  con¬ 
vinced  we  could  achieve  1,000,000  to 
2,000,000  daily  circulation  and  at  least 
$250,000,000  in  annual  revenues  at  a  pro¬ 
fit  in  three  to  five  years.  We  have  con¬ 
cluded  those  goals  are  not  only  achiev¬ 
able  but  exceedable. 

“While  this  represents  substantial  in¬ 


vestment  by  Gannett,  the  risk-reward 
ratio  is  good.  USA  Today  and  resulting 
spin-off  enterprises  should  contribute 
substantially  to  the  company’s  longterm 
growth  and  earnings. 

“USA  Today  will  be  financed  from  the 
cash  flow  and  earnings  of  present  Gannett 
information  services,  which  this  year  will 
produce  about  $1.4  billion  in  revenues 
and  more  than  $170  million  in  net  income. 
All  those  other  services  will  continue  to 
operate  with  their  customary  growth  and 
success,  which  has  led  us  to  our  14  con¬ 
secutive  years  of  earnings  gains. 

“Importantly,  under  presently  pro¬ 
jected  economic  conditions  for  1982  and 
beyond  and  barring  some  major  unex¬ 
pected  national  or  world  developments, 
we  believe  Gannett  can  continue  its  unin¬ 
terrupted  record  of  annual  earnings  gains 
while  this  new  enterprise  is  established 
and  developed. 

“Those  annual  earnings  gains — note  I 
said  gains — are  projected  to  be  somewhat 
lower  than  Gannett ’s  14-year  average 
gains  during  the  first  couple  years  of  USA 
Today  but  are  projected  to  be  sharply 
higher  than  that  average  thereafter. 

“Our  research  indicates  and  our  judg¬ 
ment  is  that  USA  Today  will  not  compete 
with  existing  Gannett  or  non-Gannett  loc¬ 
al  or  regional  daily  newspapers  for  either 
readers  or  advertisers.  We  hope  to  be¬ 
come  an  extra  buy  for  four  or  five  percent 
of  this  country’s  present  regular 
61,000,000  daily  newspaper  buyers.  We 
hope  to  provide  a  rewarding  medium  for 
national  and  global  advertising,  as  a  new 
buy,  an  extra  buy  or  through  some  adver¬ 


tisers  re-allocating  dollars  to  obtain  a  bet¬ 
ter  media  mix.” 

Content  of  paper 

Neuharth  said  the  content  of  USA  To¬ 
day  will  include  modifications  and  refine¬ 
ments  of  the  prototypes,  with  emphasis 
on  general  interest  news  and  sports  from 
every  state  in  the  nation. 

“We  hope  not  only  to  present  coast-to- 
coast  coverage  of  news,  but  also  com¬ 
pare,  analyze  and  interpret  in  ways  which 
will  provide  a  cohesive  daily  force  for  the 
mutual  interests  of  Americans  across  the 
country,”  Neuharth  said. 

He  said  there  will  be  heavy  business 
and  lifestyle  subject  matter  and  generous 
use  of  high-quality  colbr  for  news  and 
advertising. 

In  10  of  the  first  15  start-up  markets, 
USA  Today  will  be  printed  on  high- 
quality  offset  presses  now  in  place  at 
Gannett  newspapers.  In  the  other  five  ini¬ 
tial  markets,  printing  arrangements  will 
be  under  contract  with  other  modern 
offset  plants.  USA  Today  ultimately  will 
make  use  of  production  facilities  at  many 
Gannett  locations. 

Gannett  currently  publishes  85  daily 
newspapers  in  35  states  with  a  combined 
daily  circulation  of  over  3,600,000.  The 
company  has  successfully  established 
three  new  newspapers  in  recent  years  in 
Florida,  New  York  State  and  California, 
including  Eastbay  TODAY,  which  has 
grown  from  zero  to  over  101,000  daily 
circulation  in  two  years  in  the  highly- 
competitive  Oakland-San  Francisco 
area.  It  also  has  started  successfully  13 
new  Sunday  newspapers  in  recent  years. 


New  Fol  bill  passed 
by  Senate  Subcommittee 


Legislation  that  would  give  the  govern¬ 
ment  sweeping  new  powers  to  deny 
citizens  access  to  records  under  the 
Federal  Freedom  of  Information  Act  has 
passed  the  Senate  Subcommittee  on  the 
Constitution  by  a  3-1  vote. 

The  dissenter  was  Sen.  Patrick  J. 
Leahy  (D.-Vt.),  who  fought  unsuccess¬ 
fully  during  a  final  drafting  session  De¬ 
cember  14  to  delay  reporting  out  Fol  A 
legislation  until  after  the  upcoming  holi¬ 
day  congressional  recess.  Voting  for  the 
measure,  which  combined  elements  of 
two  bills,  S.  1730  and  S.  1751,  were  sub¬ 
committee  chairman  Orrin  G.  Hatch  (R.- 
dtah),  Dennis  DeConcini  (D.-Ariz.)  and 
Strom  Thurmond,  (R-S.C.). 

Reaction  to  the  vote  from  press  repre¬ 
sentatives  was  swift  and  highly  unfavor¬ 
able.  Several  said  the  final  form  of  the  bill 
indicated  to  them  that  extensive  consulta¬ 
tions  between  media  groups  and  the  sub¬ 
committee  staff  since  introduction  of  the 
two  bills  had  been  to  no  avail  in  promot¬ 
ing  any  compromise  with  proponents  of 
drastic  Fol  A  reforms. 

“The  way  this  bill  came  out  is  a  major 
setback  for  openness,”  said  Art  Sackler, 
general  counsel  of  the  National  News- 


Rep.  Timothy  Wirth’s  telecommunica¬ 
tions  subcommittee  introduced  the  long- 
awaited  House  version  of  a  rewrite  of  the 
nation’s  communications  laws  (Decem¬ 
ber  10)  and  it  immediately  drew  praise 
from  the  American  Newspaper  Pub¬ 
lishers  Association. 

Katharine  Graham,  ANPA  chairman, 
said  the  bilKH .  R .  5 1 58)  came  as  the  ‘  ‘cul¬ 
mination  of  months  of  careful  review  and 
analysis”  by  the  subcommittee.  Graham 
praised  Wirth  for  being  a  long-time  “key 
leader”  on  the  issue  of  promoting  “di¬ 
versity  and  competition  among  evolving 
electronic  information  services  that  will 
be  delivered  via  telephone  lines.” 

Like  a  measure  that  already  has  been 
approved  by  the  Senate  (S.  898),  the 
Wirth  bill  would  bar  the  American  Tele¬ 
phone  &  Telegraph  Co.  from  providing 
electronic  publishing  services,  including 
electronic  advertising,  over  the  80%  or  so 
of  the  nation’s  telephone  transmission 
network  it  owns. 

W.  Terry  Maguire,  ANPA  vicepresi¬ 
dent  for  legal  and  government  affairs, 
said  the  12-page  House  bill  “represents  a 
natural  evolution  of  the  idea  Tim  Wirth 
originally  put  into  legislation  two  years 
ago”  that  failed  to  clear  the  House. 


paper  Association.  “It’s  the  government 
pulling  a  kind  of  vanishing  act.  There’s  an 
awful  lot  that  has  been  available  up  until 
now  that  won’t  be  under  this  bill.” 

Sackler  gave  short  shrift  to  Sen. 
Hatch’s  statement  during  the  mark-up 
hearing  that  the  press  had  had  full  oppor¬ 
tunity  to  present  its  views  during  public 
hearings  and  discussions  with  subcom¬ 
mittee  staff.  “That’s  true,”  said  Sackler. 
“We  testified,  and  a  number  of  us  talked 
with  (staff),  but  as  far  as  I  can  see,  we 
didn’t  move  them  on  much  of 
anything  .  .  .They  talked  to  us,  but  they 
certainly  didn’t  take  anything  we  had  to 
say  very  seriously.” 

Charles  Rowe,  chairman  of  the  Amer¬ 
ican  Newspaper  Publishers  Association’s 
Fol  A  Working  Group,  called  the  subcom¬ 
mittee  vote  “disappointing”  and  vowed 
to  “fight  hard  against  the  significant 
revisions  .  .  .  which  would  result  if  this 
bill  became  law.”  Rowe  is  the  editor  of 
the  Fredericksburg  (Va.)  Free  Lance- 
Star. 

The  bill  reported  out  by  the  subcom¬ 
mittee  draws  from  amendments  intro¬ 
duced  by  Sen.  Hatch  (S.  1730)  as  well  as  a 
draft  bill  put  forward  by  the  Reagan 


Maguire  also  said  the  Wirth  language  en¬ 
suring  a  diversity  of  information  sources 
in  the  Electronic  Age  is  “clearly  consis¬ 
tent  in  our  view  with  the  intent  of  the 
Senate.” 

In  introducing  the  bill,  Wirth  said  he 
plans  to  call  hearings  in  February  after 
the  new  session  of  Congress  begins  and 
proceed  to  final  amendments  and  mark¬ 
up  at  the  subcommittee  level  in  March. 
He  said  he  hopes  to  get  full  committee 
and  Senate  approval  in  time  for  a  confer¬ 
ence  committee  to  take  up  the  legislation 
with  the  Senate  in  early  summer. 

Rodney  Joyce,  a  member  of  the  staff  of 
James  T.  Broyhill  (R.-N.C.),  the  senior 
minority  member  of  the  full  House  Ener¬ 
gy  and  Commerce  Committee,  called 
Wirth’s  timetable  “very  good”  but  said 
the  “substance  of  the  bill  is  controver¬ 
sial”  among  some  minority  members. 
“Generally,  the  bill  encourages  the 
Federal  Communications  Commission  to 
regulate  common  carriers  more  than  they 
do  today  .  .  .  It’s  pro-regulatory,  not  de- 
regulatory.” 

A  major  formal  departure  from  the  Sen¬ 
ate  approach  in  the  House  bill  is  provid¬ 
ing  an  option  for  AT&T  to  choose  how  it 
would  restructure  itself  into  regulated 


Administration. 

The  final  bill  contains  broad  new  ex¬ 
emptions  from  FoIA  disclosure  require¬ 
ments,  particularly  in  two  areas  of  trade 
secrets  and  law  enforcement  records. 
The  Administration  also  favors  broad  ex¬ 
emptions  for  the  intelligence  agencies, 
such  as  CIA,  the  National  Security  Agen¬ 
cy  and  the  Defense  Intelligence  Agency, 
but  did  not  deal  with  the  intelligence 
agencies  in  its  bill.  The  bill  reported  out  of 
Hatch’s  committee  contains  no  language 
directly  broadening  the  current  exemp¬ 
tion  for  national  security  secrets. 

The  bill  does  contain  some  changes  en¬ 
dorsed  by  press  representatives,  includ¬ 
ing  a  provision  for  expedited  access  for 
FoIA  requests  expected  to  “benefit  the 
general  public,”  a  provision  directin’ 
agencies  to  set  up  uniform  fee  schedules 
and  another  providing  for  reduced  fees, 
or  fee  waivers,  when  an  agency  deter¬ 
mines  release  of  the  information  would 
benefit  the  public  more  than  it  would  be¬ 
nefit  any  private  interest  of  the  requester. 

“I  can’t  say  we  didn’t  get  something” 
from  the  discussions  with  subcommittee 
members  and  staff,  said  Richard  Schmidt 
counsel  for  the  American  Society  of 
Newspaper  Editors.  “But  we  sure  didn’t 
get  very  much.” 


and  unregulated  components.  Wirth’s  bill 
would  allow  AT&T  an  initial,  one-time 
choice  of  setting  up  a  “general  separate 
subsidiary  for  services  in  competitive 
markets  or  multiple  limited  separate  sub¬ 
sidiaries.” 

The  general  subsidiary  approach  would 
allow  AT&T’s  offshoot  to  own  transmis¬ 
sion  facilities,  and  in  effect,  compete  with 
itself  but  require  more  formal  separation 
of  equity  interests.  Under  the  multiple 
limited  subsidiaries  scheme,  the  parent 
retains  more  ownership  interest  and  con¬ 
trol  over  its  offshoot  but  any  one  subsidi¬ 
ary  is  more  restricted  in  the  range  of  un¬ 
regulated  services  it  can  offer. 

Maguire  of  ANPA  said,  “With  respect 
to  information  publishing,  there  appears 
to  be  no  difference  between  either  of 
these  options  .  .  .  Certainly  not  in  terms 
of  what  they’re  barred  from  doing.” 

Maguire  said  the  House  version  is  a 
“strengthening  of  the  provisions  in  S. 
898”  in  two  respects.  “H.R.  5158  in¬ 
cludes  reasonable  non-discriminatory  ac¬ 
cess  provisions  which  will  enhance  the 
electronic  publishing  opportunities 
where  telephone  companies  other  than 
AT&T  are  providing  transmission  ser¬ 
vices,”  he  said,  while  the  Senate  bill’s 
access  guarantees  would  apply  only  to 
AT&T. 

“Our  whole  intent  has  been  to  deal 
with  information  publishing,”  Maguire 
said.  “And  we  think  that  the  use  of  the 
term  ‘information  publishing’  (in  the 
Wirth  bill)  is  a  more  accurate  term  than 
‘mass  media  services  and  products’  (the 
Senate  approach)  to  describe  the  content 
of  electronic  information  services  .” 


Wirth’s  telecommunications  bill 
has  publisher  backed  provisions 
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state  and  local  gov’ts 
may  push  for  ad  taxes 


By  George  Brandon 

Daniel  Jaffe,  senior  vicepresident  for 
government  relations  of  the  American 
Advertising  Federation,  expects  in¬ 
creased  pressure  for  state  and  local  gov¬ 
ernments  to  tax  advertising  from  an  un¬ 
likely  source — the  Reagan  Administra¬ 
tion’s  push  to  drop  unnecessary  regula¬ 
tions  and  trim  federal  taxes. 

“Deregulation  at  the  federal  level  often 
means  the  redistribution  downward”  of 
the  regulatory  role  to  the  state  and  local 
level,  Jaffe  said  during  AAF’s  5th  annual 
Law  Conference  in  Washington,  D.C. 
(December  8).  He  predicted  the  expense 
of  taking  over  some  of  the  regulatory  and 
administrative  burden  formerly  carried 
by  federal  agencies  will  hit  local  govern¬ 
ments  at  exactly  the  wrong  time — when 
they’re  already  facing  massive  budget  de¬ 
ficits  from  revenue  lost  to  recent  federal 
tax  cuts. 

The  two  trends  together  will  add  up  to  a 
financial  crunch  for  several  states,  and 
Jaffe  warned  that  “advertising  may  be 
targeted  to  carry  a  disproportionate 
share”  of  the  tax  load  needed  to  avert  that 
crunch.  “Service  or  professional  taxes 
are  politically  attractive  options”  for 
legislators  looking  for  new  sources  of  tax 
revenue,  Jaffe  said,  because  they  affect 
directly  only  a  small  relatively  affluent, 
group  of  taxpayers. 

Jaffe  also  predicted  local  governments 
increasingly  will  apply  sales  and  service 
taxes  to  activities  such  as  advertising  that 
had  been  exempt.  It’s  an  easy  approach, 
he  said,  because  it  doesn’t  require  legisla¬ 
tors  to  take  any  action.  All  that’s  needed 
is  a  regulatory  decision  to  end  the  exemp¬ 
tion  for  advertising. 

“AAF  has  been  informed  by  members 
that  many  .  .  .  states  are  planning  in¬ 
creased  taxes  on  ad  sales  and  services,” 
Jaffe  said.  He  said  the  association  of 
corporate  advertising  members  and  local 
ad  clubs  and  federations  intends  to  use  its 
on-line  computer  system  to  maintain  an 
“early-warning”  network  to  monitor  ad 
tax  developments  in  state  legislatures 
nationwide. 

A  survey  of  taxes  affecting  newspapers 
released  recently  by  the  American  News¬ 
paper  Publishers  Association  found  three 
states — Arizona,  Hawaii  and  New  Mex¬ 
ico — where  ad  taxes  already  exist.  ANPA 
said  legislation  to  impose  taxes  on  adver¬ 
tising  has  been  defeated  in  at  least  four 
states  this  year — Florida,  Connecticut, 
Rhode  Island  and  Iowa. 

The  theme  for  the  all-day  AAF  Law 
Conference  was  “The  Changing  Regula¬ 
tory  Environment,”  and  Jaffe  was  not  the 
only  speaker  to  observe  that  the  change 
involves  more  than  just  the  federal  agen¬ 


cies  de-regulation  efforts. 

Although  there  have  been  strong  sig¬ 
nals  from  Federal  Trade  Commission 
chairman  James  C.  Miller  III  that  that 
agency  will  soften  its  enforcement  stance 
on  ad  substantiation  issues,  effective  in¬ 
dustry  self-regulation  continues,  accord¬ 
ing  to  James  M.  Johnstone  of  the 
Washington  law  firm  of  Kirkland  &  Ellis. 
And  “the  courts  have  become  increasing¬ 
ly  willing  to  grant  relief  against  deceptive 
advertising”  in  lawsuits  brought  by  pri¬ 
vate  parties,  “often  based  on  principles 
established  by  the  FTC.” 

Johnstone  said  the  National  Advertis¬ 
ing  Division  (NAD)  and  the  National 
Advertising  Review  Board,  which  are 
celebrating  their  10th  anniversary  this 
year,  had  never  had  an  advertiser  go 
through  the  full  review  procedure  and 
then  refuse  to  follow  an  NARB  recom¬ 
mendation. 

In  its  first  10  years,  the  NAD,  which  is 
an  investigative  body  operating  in  coop¬ 
eration  with  the  Council  of  Better  Busi¬ 
ness  Bureaus,  accepted  1,864  challenges 
to  ad  claims,  Johnstone  said.  Of  that  tot¬ 
al,  763  complaints  resulted  in  changes  in 
an  ad  or  its  withdrawal,  and  715  ad  claims 
were  substantiated.  The  rest  were  dis¬ 
posed  of  in  other  ways. 

Aside  from  voluntary  industry  self¬ 
regulation,  sellers  of  products  increasing¬ 
ly  are  asking  the  courts  to  protect  them 
from  ad  claims  that  may  be  exaggerated, 
or  even  false,  Johnstone  said.  He  particu¬ 
larly  noted  a  trend  of  lawyers  employing  a 


little-noticed  provision  of  the  1920 
Lanham  Act  establishing  federal 
trademark  law. 

Section  43(a)  of  the  Lanham  Act  autho¬ 
rizes  the  filing  of  civil  lawsuits  by  persons 
“likely  to  be  damaged”  by  “any  person 
who  shall  .  .  .  use  in  connection  with 
any  goods  or  services  .  .  .  any  false  de¬ 
scription  or  representation  .  .  .  and 
shall  cause  such  goods  or  services  to  en¬ 
ter  into  (interstate)  commerce  ...” 

In  recent  cases,  courts  “have  declined 
to  impose  many  limitations  upon  the 
statutory  language,”  Johnstone  said,  and 
the  statute  now  is  being  read  to  say  “that 
any  advertiser  who  makes  false  claims 
about  his  product  may  be  sued  in  federal 
court  by  any  competitor  those  claims  may 
injure.” 

The  case  record  is  not  so  clear,  howev¬ 
er,  on  whether  persons  who  are  not  busi¬ 
ness  competitors — such  as  consumers  of 
a  product — may  use  the  Lanham  Act  to 
challenge  ad  claims.  Johnstone  cited  con¬ 
tradictory  rulings  on  that  issue  from  two 
different  federal  circuit  courts. 

With  courts  increasingly  willing  to 
grant  preliminary  injunctions  halting  an 
ad  campaign  and  money  damages  to  com¬ 
petitors,  and  industry  self-regulation 
accepted  widely,  “the  legal  risks  for 
advertisers  are  at  last  as  great”  as  during 
the  regulatory  “heyday”  of  the  FTC  in 
the  'lOs,  Johnstone  said.  “While  we  may 
welcome  possible  FTC  de-regulation  of 
advertising,”  he  said,  private 
remedies  ...  are  likely  to  more  than 
make  up  for  any  de-regulation.” 

In  an  address  on  the  FTC’s  role  in 
policing  false  and  deceptive  advertising, 
FTC  chairman  Miller  repeated  a  clarifica¬ 
tion  of  his  expressed  concern  about  the 
FTC’s  ad  substantiation  program. 


POSED — ^from  left,  American  Advertising  Federation  vicepresident  for 
Government  Relations,  Daniel  Jaffe,  FTC  Bureau  of  Consumer  Protection 
director,  Timothy  J.  AAuris,  FTC  chairman,  James  C.  Miller  III,  AAF  president, 
Howard  H.  Bell,  and  AAF  vicepresident,  W.  Lee  Abbott,  pose  during  AAfs 
5th  annual  Law  Conference  in  Washington,  D.C. 
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came  common  place  outside  the  news¬ 
paper. 

“We  lost  friends  on  both  sides,”  he 
says.  “The  blacks  thought  we  had  de¬ 
serted  them.  The  poor  whites  thought  we 
hadn't  made  an  issue  for  their  side. 

“What  it  comes  down  to  is  knowing 
beyond  all  doubt  what  is  good  for  a  com¬ 
munity  and  what  is  bad,”  he  said.  “I 
don’t  think  we're  in  that  position.  I  don’t 
think  we’re  that  good.  I  do  think  we  can 
be  very  good  at  exploring  all  aspects  of 
information,  of  ideas,  of  feelings  about 
things  and  I  think  we  did  in  this  case. 

“It  comes  down  to  the  question,  ‘Who 
owns  this  newspaper?’  Certainly  not  the 
stockholders  when  you  come  to  the  news 
content.  The  readers  should  own  it. 
Businessmen  should  not  own  the  busi¬ 
ness  page.  Sports  fans  and  the  Boston 
Red  Sox  shouldn’t  own  the  sports  pages. 
When  it  comes  to  Boston  school  deseg¬ 
regation,  neither  the  blacks,  whites, 
school  administrators,  teachers,  the 
touting  NIE  programs,  were  sent  to  all  judge  in  the  case,  government  officials — 
daily  newspapers.  The  ads  are  available  none  of  them  should  own  the  paper.  It 
to  weekly  newspapers.  should  really  belong  to  the  reader.” 

The  press  freedom  film  includes  a  Frankel  explains,  in  layman’s  terms, 
dicussion  about  different  aspects  of  the  why  the  Times  decided  to  print  the  Penta- 
press  by  five  newspaper  people — Joe  D.  gon  Papers. 

Smith,  publisher  of  the  A/exandr/fl  (Va.)  “A  newspaper  like  the  limes,”  he 

Daily  Town  Talk;  Robert  Phelps,  execu-  says,  “in  other  days,  might  have  been 

five  editor,  Boston  Globe;  Gilbert  Gaul,  expected  to  go  to  the  government  and 

investigative  reporter,  Pottsville  (Pa.)  say;  ‘look,  we  have  this  material.  We 
Republican;  Max  Frankel,  editorial  page  think  its  fascinating,  we  think  its  public, 
editor.  New  York  Times  ;  and  John  besides  once  we  have  it  and  once  we  read 

Seigenthaler,  publisher  and  editor,  Na.r/i-  it,  you  can’t  seal  our  minds.  Now  are 

ville  Tennessean.  there  some  6,7  or  8  real  secrets  we  have 

Phelps  discusses  the  Globe’s  handling  that  you  wouldn’t  want  published?”’ 
of  the  controversial  Boston  school  deseg-  “There  would  be  a  form  of  collabora- 
regation  story  in  1974  which  won  the  tion,  of  bargaining.”  “But  instead,” 
newspaper  a  Pulitzer  Prize.  Frankel  says,  “we  withheld  the  informa- 

He  tells  of  how  the  newspaper  had  to  tion  from  the  government  that  we  had  this 
install  bulletproof  glass  in  its  windows  material  and  decided  to  confront  them 
and  how  bomb  threats  and  picketing  be-  only  in  print.” 
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filookslikea 
newsp^rtoyou, 
but  itis  ^so  a  cookbook 
to  hen 


Thenevysp^r 
puts  words  in  his 
mouth. 


Cox  dailies  offer  manuals 
to  teach  beginning  readers 


Social  studies 
taught  using 
daily  paper 

“Our  Living  Community,”  a  176-page 
camera-ready,  activities  workbook,  writ¬ 
ten  by  Dr.  John  Guenther,  University  of 
Kansas  professor  and  chairman  of  the  de¬ 
partment  of  curriculum  and  instruction,  is 
a  new  tool  offered  to  newspapers  and 
junior  and  senior  high  schools. 

The  workbook  has  155  activities  that 
give  students  the  opportunity  to  study 
their  community  as  it  is  mirrored  in  the 
newspapers.  “The  newspaper  is  the  most 
current  and  contemporary  history  text¬ 
book  we  can  find,”  says  Guenther,  “a 
snapshot  of  one  day’s  history.” 

“Our  Living  Community”  is  available 
for  $35  from  the  American  Newspaper 
Publishers  Association,  Box  17407,  Res- 
tpn,  Va.,  20041. 

L.inda  Skover,  manager  of  educational 
services  for  ANPA  Foundation,  said  over 
180  newspapers  have  purchased  Guen¬ 
ther’s  workbook,  put  their  own  logo  on  it 
and  distributed  it  to  the  schools  in  their 
communities.  They’re  “getting  very 
favorable  responses.”  There  are  about 
560  NIE  programs  in  the  U.S.  NIE  was 
started  in  1952  by  Ken  Jefferson,  circula¬ 
tion  manager,  Des  Moines  Register  and 
by  the  International  Circulation  Mana¬ 
gers  Association.  ANPA  offers  a  bib¬ 
liography  of  all  curriculum  materials  de¬ 
veloped  for  NIE  programs. 

In  order  to  complete  Guenther’s  exer¬ 
cises,  students  are  required  to  use  news 
articles,  features,  sports  stories,  editor¬ 
ials,  cartoons,  horoscopes,  personal  col¬ 
umns  and  many  other  parts  of  the  news¬ 
paper.  Each  activity  page  has  two  exer¬ 
cises.  The  pages  can  be  printed  on 
heavier  stock,  says  ANPA,  and  cut  to 
form  a  card  set  for  easy  reference. 

In  one  exercise,  Guenther  tells  stu¬ 
dents  that  business  advertising  is  used  to 
persuade  people  to  buy  a  particular  pro¬ 
duct.  The  exercise  asks  students  to  pick 
advertisements  appealing  to  women, 
men,  children,  high  income,  low  income, 
teenagers  and  people  in  different  occupa¬ 
tions.  Students  are  to  discuss  why  some 
ads  are  located  where  they  are  and  select 
ads  they  like  the  best. 

In  another  exercise  (“What  the  Com¬ 
munity  Needs  Most”)  students  are  asked 
to  assume  that  their  community  will  re¬ 
ceive  the  sum  of  $500,000.  As  editors  of 
the  local  newspaper,  they  are  to  be  con¬ 
cerned  with  how  this  money  can  be  put  to 
the  best  use.  They’re  to  identify  three 
community  needs  that  could  be  met  by 
the  money  and  are  asked  how  much  of  the 
money  they  would  allocate  to  each  of  the 
three  needs,  then  to  write  an  editorial 
explaining  their  views  on  how  the  money 


The  Newspaper  Primary  Reading  Pro¬ 
gram,  a  series  of  teachers’  manuals  using 
newspapers  to  teach  beginning  reading,  is 
available  through  Cox  Enterprises,  Inc. 

This  program  was  authored  by  reading 
specialists  at  the  University  of  Georgia 
and  supervised  by  Dr.  Ira  Aaron,  national 
reading  expert  and  head  of  the  Reading 
Department.  All  materials  were  tested  in 
classrooms  to  ensure  their  effectiveness. 

The  project  was  coordinated  by  the 
Newspaper  in  Education  (NIE)  Depart¬ 
ment  of  the  Atlanta  Journal  and  Constitu¬ 
tion.  Funding  was  provided  by  Cox  En¬ 
terprises,  Inc. 

The  four-book  series.  Levels  One 
through  Four,  offer  lesson  plans  based 
upon  specific  skill  levels.  They  are  de¬ 
signed  to  supplement  major  basal 
readers. 

Levels  One,  Two  and  Three  cover  spe¬ 
cific  reading  skills.  The  spiral-bound 
notebooks  are  divided  into  four  color- 
coded  skill  areas:  vocabulary,  word  rec¬ 
ognition,  comprehension  and  study 
skills.  Lesson  plans  follow  a  consistent 
format.  The  teacher  is  given  step-by-step 
instructions,  including  the  specific  skill  to 
be  taught;  level  at  which  the  skill  is  intro¬ 
duced;  materials  needed;  suggested  time; 
and  reinforcement  activities. 

Level  Four  follows  the  same  format  but 
is  designed  to  be  used  with  the  other 
levels  in  teaching  about  the  newspaper 
and  its  functions.  This  manual  is  divided 


could  be  spent.  The  Extra  activity  is  to 
write  a  story  on  how  other  students  would 
distribute  the  money  and  the  projects 
they  have  selected. 

In  “Grey  Power,”  Guenther  says  that 
senior  or  retired  citizens  often  feel  that 
the  community  does  not  evidence  a  desir¬ 
able  level  of  interest  in  their  lives.  He 
asks  students  to  locate  feature  and  news 
article  directly  related  to  the  lives  of 
senior  citizens  and  to  examine  the  classi¬ 
fied  section  to  determine  what  employ¬ 
ment  opportunities  are  available  to  them 
and  write  a  letter  to  the  editor. 

The  workbook  can  be  used  as  the  basis 
of  a  course,  a  two-week  study  unit  or  just 
occasionally,  he  said.  Activities  can  be 
assigned  in  any  order  requiring  the  stu¬ 
dent  to  practice  basic  skills  of  reading, 
writing  and  problem-solving.  A  limitation 
of  using  newspapers  in  social  studies  clas¬ 
ses  is  a  “lack  of  background.”  For  exam¬ 
ple,  he  said,  a  news  article  may  illustrate 
the  balance  of  power  between  the  three 
governmental  branches  but  not  explain 
the  checks-and-balances  concept.  Stu¬ 
dents  who  are  poor  readers,  he  also  said, 
will  have  the  same  problem  with  the 
newspaper  they  have  with  basic  texts. 


Teaching  aids 

into  areas  that  relate  to  sections  of  the 
newspaper.  A  special  section  on  creating 
classroom  newspapers  is  included. 

Newspaper  logos  and  references  to  a 
particular  newspaper  have  been  omitted 
and  lesson  plans  call  for  materials  found 
in  daily  newspapers. 

Each  manual  may  be  purchased  for  $6 
(add  4%  sales  tax  in  Georgia)  plus  ship¬ 
ping  and  handling  charges  through  the 
Atlanta  Journal  and  Constitution  News¬ 
paper  in  Education  Department.  A  10% 
discount  will  be  given  with  bulk  orders  of 
28  manuals  or  more. 


Belo  offering 
sells  out  fast 

The  A.H.  Belo  Corporation’s  public 
offering  of  over  2  million  shares  of  com¬ 
mon  stock  sold  out  within  24  hours. 

David  Cohen,  an  associate  in  the  in¬ 
vestment  banking  division  of  Goldman, 
Sachs  &  Co,  the  main  underwriting  firm, 
said  the  sale  was  “very  successful.” 

The  over-the-counter  sale  took  place 
December  9.  The  stock  was  priced  at  $23 
per  share. 

A  total  of  2,153,618  shares  were  sold. 
Goldman,  Sachs  exercised  its  option  to 
sell  an  additional  10%  of  the  original 
offering  of  2  million  shares. 

About  42,000  shares  “dropped  out”  of 
the  sale,  Cohen  said.  The  Estate  of  Jim 
W. Cooper  decided  not  to  sell  any  of  its 
7,200  shares  and  the  Dealey  Voting  Trust 
sold  only  198,000  shares  instead  of  a  plan¬ 
ned  233,000  shares. 

At  week’s  end  the  bid  price  was  22y4. 
The  asking  price  was  23. 
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Documentation  +  proof  +  facts 
=  newspaper  ethics 

By  Sal  Devivo 

This  dedication  of  this  building  might  more  appropriately  be  called  a  re- 
;  dedication  to  the  ethics  and  morality  of  journalism  as  well  as  business. 

You  know  how  journalism  and  journalism  schools  in  particular  have  been 
:  under  fire  in  the  past  few  months  because  of  the  Janet  Cooke  case. 

What  seems  to  be  overlooked  in  most  of  the  assessments  I’ve  read  is  that 
:  tarring  the  entire  profession  with  the  Cooke-case  brush  is  not  only  unfair,  it’s 
:  ridiculous.  And  using  that  event  to  take  a  slap  at  journalism  schools  is  even  more 
;  ridiculous  because  reporter  Cooke  is  not  a  J-school  grad. 

Some  of  you  will  recall  in  1980  the  remarkable  series  by  Gannett  News  Service 
:  reporters  which  won  the  Pulitzer  Prize  Gold  Medal.  The  award  for  that  series 
:  stood  all  the  tests,  including  any  that  might  come  under  an  ethics  umbrella. 

:  But  there  is  yet  another  example .  It  is  the  bizarre  story  of  an  investigation  by  a 
I  federal  grand  jury  for  alleged  use  of  church  funds  in  the  Chicago  Archdiocese. 

;  Chicago  Sun  Times  broke  the  story  on  a  Thursday  instead  of  the  following 
:  Sunday,  as  originally  planned,  because  the  Sun  Times  editors  knew  that  a 
Gannett  investigative  reporter  was  tying  up  the  loose  ends,  and  had  essentially 
•i  the  same  facts  as  the  Sun  Times. 

Gannett  editors  would  not  go  with  ‘  ‘  loose  ends .  ”  They  insisted  on  documenta- 
:•  tion,  unquestionable  proof,  unassailable  facts.  You  can  add  up  those  three 
i:  ingredients  and  come  out  with  a  stew  called  “ethics”  if  you  wish.  That’s  what  I 
•:  get  out  of  it. 

j:  Bob  Dubill  and  his  colleagues  were  willing  to  take  a  chance  on  losing  a  major 
i;  story,  rather  than  take  a  chance  on  losing  the  luster  that  Gannett  had  achieved 
:•  with  its  careful  handling  of  that  earlier  Pulitzer-winning  series.  Or  taking  a 
>:  chance  with  anyone’s  reputation. 

Whether  the  Sun  Times  story  held  up  is  not  the  point.  I  make  no  criticism  of 
the  Sun  Times  procedure.  I  merely  say  to  you  that  there  are  various  yardsticks 
;i|  one  can  use  to  measure  the  ethical  behavior  of  a  news  staff,  and  one  of  them — 
■i;  perhaps  the  most  important — is  to  be  right  before  you  try  to  be  first. 

Understandably,  the  editor  has  the  ultimate  responsibility  for  applying  the 
iij  yardsticks  of  ethics  and  quality  because  he  is  the  final  check  before  the  story 
reaches  the  public.  But  the  primary  responsibility  rests  with  the  reporter. 

$  They  are  a  team  in  the  purest  sense,  both  working  for  the  same  goal.  When  the 
reporter  applies  the  yardsticks  of  accuracy,  and  ethics,  and  composition  in  the 
preparation  of  his  story,  he  or  she  is  in  effect  performing  as  a'l  editor. 

S  When  the  editor — in  the  interest  of  accuracy,  ethics  and/or  composition — 
g  questions  a  reporter’s  story  and  demands  new  facts,  or  clarification  to  tie  up 
those  “loose  ends”  we  spoke  about,  he  is  in  effect  being  a  reporter. 

K  To  be  a  good  editor,  one  must  first  be  a  good  reporter.  How  else  can  one  be 
lij  expected  to  become  proficient  in  the  fundamentals  of  a  craft  on  which  he  or  she 
ij:;  will  one  day  sit  in  judgment?  To  be  a  good  reporter,  one  must  first  learn  to  work 
as  a  team  with  his  editor. 

S  When  one,  or  the  other — or  both — members  of  the  reporter-editor  team  fails 
to  hold  up  his  or  her  end,  we  can  expect,  at  the  very  least,  a  shoddy  performance. 
At  the  very  worst,  we  may  have  an  embarrassment,  such  as  that  which  recently 
scarred  the  Washington  Post,  the  Pulitzer  committee  and  the  industry  as  a 
•i;:  whole. 

S  The  symbiotic  relationship  between  reporter  and  editor  is  essential  to  our 
craft.  It  is  the  only  way  it  works.  It  is  a  discipline  without  which  we  could  never 
hope  to  maintain  the  high  standards  of  credibility  and  quality  and  ethics  to  which 
$:  we  aspire  and  without  which  we  could  not  hope  to  survive. 

•S  It  has  been  grounded  as  a  basic  fundamental  of  journalism  in  free  newsrooms 

:$  throughout  the  world  and  long  before  the  establishment  of  journalism  schools. 
The  fact  that  some  journalism  schools  recognize  the  value  of  high  ethical 
standards  to  our  profession  sets  them  apart  from  the  others. 


(Excerpts  from  an  address  by  Sal  Devivo,  publisher,  Utica  (N.Y.)  Observer- 
Dispatch,  a  Gannett  Newspaper,  at  the  dedication  of  St.  Bonaventure  University’s 
:$  Center  for  Journalism  and  Business.) 


KRN  and  TCI 
form  cable  tv 
enterprise 

Knight-Ridder  Newspapers  has  en¬ 
tered  the  cable  television  business. 

The  company  has  reached  an  agree- 
ment  in  principle  with  Tele¬ 
communications,  Inc.  of  Denver  to  form 
a  joint  venture  for  acquiring,  developing, 
and  operating  cable  systems. 

Tele-Communications  is  the  third 
largest  cable  company  in  the  United 
States. 

The  new  company  will  be  called  TKR 
Cable  Co.  It  will  be  a  50/50  partnership 
and  headed  by  management  board  con¬ 
sisting  of  an  equal  number  of  members 
from  each  of  the  two  parent  organiza¬ 
tions. 

TKR  Cable  is  projected  to  have  appro¬ 
ximately  100,000  basic  cable  subscribers 
by  mid- 1982  and  approximately  500,000 
subscribers  by  mid-decade. 

TCI  and  Knight-Ridder  plan  to  com¬ 
plete  the  purchase  by  mid- 1982  of  cable 
systems  currently  serving  about  42,000 
subscribers.  TCI  has  agreed  to  sell  to 
TKR  existing  cable  systems  which  have 
about  38,000  subscribers. 

Last  spring  Knight-Ridder  and  Dow 
Jones  announced  plans  to  form  a  new 
i  joint  cable  venture  and  attempted  to  ac¬ 
quire  U  A-Columbia  Cablevision  of  Stam¬ 
ford,  Conn. 

The  two  firms’  high  bid  of  $80  per  share 
for  the  cable  firm  was  topped  by  United 
Artists  Theater  Circuit,  Inc.  and  Rogers 
::  Telecommunications  who  teamed  up  to 
offer  $90  per  share. 

United  Artists,  a  movie  theater  chain 
ii;  with  a  30%  stake  in  UA-Columbia, 
opposed  the  DJ-KRN  offer  from  the 
i;:  outset. 

I  National  Enquirer 
I  keeps  bright  image 

B  All  those  plaintiffs  may  call  the  Nation- 
B  al  Enquirer  the  “bad  boy  of  journalism,” 
g  but  Gene  Pope’s  supermarket  weekly  is 
g  again  keeping  its  “good  guy”  image  light- 
g;  ed  up  for  Christmas  time. 

Atop  a  1 1 5-foot  Douglas  fir — the  gift  of 
g:  International  Paper  Company — there’s  a 
g  six-foot  silver  star  that  glows  so  brightly  it 
g  may  be  seen  by  Interstate  95  travelers  as 
B  far  as  two  miles  from  the  Enquirer’s  home 
B  base  at  Lantana,  Fla.  in  the  heart  of  Palm 
B  Beach  County. 

B  For  the  10th  year  the  Enquirer  has  this 
g  Yuletide  extravaganza  outside  the  edito- 
g;  rial  office,  but  some  of  the  elaborate  de- 
B  corations  of  past  years,  such  as  a  model 
B  railroad  and  town,  have  been  pared  for 
B  various  reasons,  vandalism  among  them. 
B:  Thousands  of  people  usually  go  to  the 

Enquirer  park  to  view  the  exhibit. 
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Cable  operator 
denied  free 
press  rights 

A  Boulder,  Colo,  cable  tv  company  has 
asked  the  U.S.  Supreme  Court  to  review 
a  circuit  court’s  ruling  that  says  cable 
operators  do  not  have  the  same  kind  of 
free  press  rights  as  newspapers. 

Community  Communications  Com¬ 
pany,  Inc.,  and  its  predecessor  company 
had  a  cable  franchise  in  Boulder  since 
1964,  to  serve  all  the  city.  In  1979  the 
Boulder  city  council  decided  to  split  the 
city  up  and  invite  several  cable  operators 
to  come  in,  so  that  there  would  be  diversi¬ 
ty  of  content  and  even  a  little  competi¬ 
tion.  To  achieve  this,  CCC,  Inc.,  was  told 
to  clear  out  of  certain  areas  and  restrict  its 
operations  to  a  given  locale. 

CCC  went  to  court,  contending  the 
council’s  new  ordinance  was  a  prior  res¬ 
traint  on  CCC’s  right  to  disseminate  in¬ 
formation  because  it  denies  CCC  the  right 
to  reach  two-thirds  of  its  potential  audi¬ 
ence.  In  addition,  tne  cable  company 
argued  that  the  purpose  of  the  new 
arrangement  was  to  let  a  “better”  speak¬ 
er  in.  In  short,  CCC  was  arguing  that  a 
newspaper  can’t  be  barred  from  circulat¬ 
ing  throughout  the  city. 

Noting  that  this  is  the  first  time  the 
First  Amendment  issue  has  been  raised  in 
a  cable  context,  the  Tenth  Circuit  court 
concluded,  “The  nature  and  degree  of 
protection  afforded  to  First  Amendment 
expression  in  any  given  medium  depends 
upon  the  medium’s  particular  character¬ 
istics.  For  example,  the  degree  to  which 
the  First  Amendment  shields  the  editorial 
discretion  of  wireless  broadcasters  dif¬ 
fers  substantially  from  the  degree  to 
which  newspaper  publishers  are  shielded 
from  government  interference  .  .  .  The 
attributes  of  cable  broadcasting  technolo  ¬ 
gy  indicate  that  the  nearly  absolute  stric¬ 
tures  against  direct  governmental  regula¬ 
tion  of  newspapers’  dissemination  of  in¬ 
formation  cannot  be  applied  in  wholesale 
fashion  to  cable  operators  ...  A  city 
needs  control  over  the  number  of  times  its 
citizens  must  bear  the  inconvenience  of 
having  its  streets  dug  up  and  the  best 
times  for  it  to  occur.  Thus,  government 
and  cable  operators  are  tied  in  a  way  that 
government  and  newspapers  are  not.” 

Thomson  acquires 

Thomson  Newspapers  Inc.  of  Des 
Plaines,  111.,  has  purchased  the  Florence 
(S.C.)  Morning  News. 

Announcement  of  the  sale  of  the  56- 
year-old  daily  and  Sunday  paper,  which 
was  published  for  many  years  by  the  late 
John  M.  O’Dowd,  was  made  (December 
8)  by  Richard  Moisio,  publisher,  and  St. 
Clair  McCabe,  president,  Thomson 
group.  Moisio  will  continue  as  publisher. 


I  What  the  news  media  must  do  I 
I  to  bolster  public  confidence 

By  Tom  Johnson 

$•  The  Fourth  Estate  is  held  in  low  estate  by  much  of  the  American  public.  Poll  :$ 
ijf:  after  poll  reveals  declining  confidence  in  our  ethics  and  practices  and,  inevit- 
:$  ably,  stimulates  media  critics  to  ever  bolder  attempts  to  restrict  the  constitution-  S 
:*  al  guarantees  of  a  free  press.  % 

Yet,  it  is  important  to  place  our  differences  in  the  proper  context  and  to  >: 

S  understand  that  none  of  the  media’s  antagonists  is  willfully  intent  on  repealing  :$ 
the  First  Amendment.  Their  quarrel  is  with  the  manner  in  which  we  exercise  our  S 
:$  First  Amendment  rights. 

:$  There  is  a  concern  in  government  that  the  Freedom  of  Information  Act,  in  its  S: 
g  present  form,  seriously  inhibits  its  freedom  of  action  and  may  actually  pose  a  S 
%  danger  to  the  national  security. 

There  is  a  concern  among  jurists  that  the  exercise  of  our  First  Amendment  ;|:i 
iji:  rights  is  abusive  of  the  Sixth  Amendment  rights  of  defendants.  jx 

:$  There  is  a  concern  in  the  private  sector  that  many  in  the  media  are  hostile  to  S 
free  enterprise  and  that  the  reporting  of  its  activities  is  rife  with  bias.  :$ 

Los  Angeles  Times  did  a  national  poll  on  the  public’s  perception  of  us.  The  S 
S  results  did  us  little  credit.  Nearly  40%  of  the  respondents  said  they  think  that  the  S 
•j:  mass  communications  industry  misuses  its  great  power  by  acting  irresponsibly.  S 
S  Nearly  20%  said  the  abuses  of  the  media  should  be  dealt  with  more  sternly  by  % 
$:  government  regulators.  g 

Only  one  in  four  thought  the  media  are  essentially  ethical.  Only  one  in  three  :$ 
S:  said  we  are  fair  on  our  handling  of  the  news.  :$ 

The  inescapable  impression  one  receives  from  the  poll  is  that  the  public  sees 
:$  us  as  an  artful  dodger,  darting  out  from  the  sanctuary  of  shield  laws  and  the  First  $: 
i;ii  Amendment,  using  our  powers  to  do  mischief,  then  darting  back  to  the  shelter  to  Si 
iS  escape  retaliation.  S; 

S  We  ought  to  admit  it;  there  are  too  many  violations  of  journalistic  ethics.  One  S 

Si  violation  alone  should  ring  alarms  all  through  the  profession.  And  it  is  no  defense 
:|:|  at  all  to  argue  that  there  are  far  fewer  offenses  today  than  there  were  in  the  full  |:|: 
:$  flower  of  Y ellow  Journalism,  and  it’s  possible  there  are  fewer  than  ever  before.  S: 
iS  But  still,  the  fact  is  that  many  in  our  profession  have  been  guilty  of  conflicts  of  :|;| 
|;|:  interest;  have  been  guilty  of  presenting  outright  fiction  as  fact;  have  been  guilty  S 
•i;:  of  irresponsible  and  prejudicial  reporting.  :::■ 

si  I  believe  that  this  suspicion  will  persist  until  we  are  willing  to  apply  to  S 
Si  ourselves  the  same  standards  we  demand  of  others.  |S 

:¥  We  investigate  conflict  of  interest  on  the  part  of  public  officials.  Yet  too  many  1$ 
iS  media  executives  are  reluctant  to  acknowledge  their  own  conflict  of  interest  S 
|:|:  when  they  take  editorial  positions  on  legislation  or  community  projects  that  can  Si 
si  affect  their  own  company’s  holdings.  And  that  potential  for  conflict  of  interest  is  i;:; 
Si  becoming  ever  greater  in  this  era  of  diversification.  |S 

:|:|  We  insist  on  greater  access  to  government,  to  the  courts  and  corporate  S: 
is  boardrooms.  But  too  many  of  us  apply  a  double  standard  when  inquiries  are  Si 
iS  made  into  the  probity  of  our  own  actions.  The  common  dismissal  of  such  i|:| 
ii|i  inquiries  is  that  “we  stand  by  our  story”  or  “no  comment” — a  response  we  |:|: 
si  would  not  accept  from  others.  |i|i 

i|i|  Too  many  of  us  turn  critical  reporters  away  from  our  doors,  while  objecting  |i|i 
i-ii  strongly  to  the  expulsion  of  our  own  reporters  from  the  courts  or  sessions  of  S| 
iS  government.  i|i| 

|i|i  We  cannot  have  it  both  ways — pleading  our  rights  under  the  First  Amendment  g 

si  while  opting  to  remain  silent  under  the  Fifth.  We  exempt  ourselves  from  accoun-  g 
:j|  tability,  while  demanding  it  of  others.  S: 

:|:|  We  hold  too  much  power  for  that.  1  would  think  that  the  media  are  the 
iS  strongest  influences  in  the  communities  they  serve — and,  in  the  case  of  news-  S: 
|:|:  papers,  the  increasing  number  of  monopoly  situations  requires  greater  accoun-  :|i| 
si  tability  from  us.  iS 

g  But  until  we  are  as  open  as  we  expect  others  to  be,  the  public  will  continue  to  |:|: 
g  regard  us  as  one  powerful  institution  doing  battle  with  other  powerful  institu-  g 
|;|:  tions — and  also  having  a  dubious  advantage  because  of  our  unique  constitutional  S; 
liii  protections.  g 

(Excerpts  from  a  speech  by  Tom  Johnson,  publisher,  Los  Angeles  Times,  that  he  |g 
is  delivered  December  8  at  the  4th  Annual  Frank  E.  Gannett  Lecture,  sponsored  by  g 
iii;  the  Washington  Journalism  Center,  Washington,  D.C.) 
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Secrets  of  copy  editing 
and  headiine  writing 


By  Jerry  Bellune 

Why  should  any  of  us  be  concerned 
about  the  clarity  or  the  quality  of  our 
writing  and  editing,  aside  from  our  own 
professional  pride  in  craftsmanship?  Our 
survival  depends  on  it. 

As  my  friend  and  fellow  writing  coach 
Ed  Orloff  of  the  San  Francisco  Examiner 
observes:  “People  find  it  entirely  too 
easy  not  to  read  us.” 

We’ve  got  to  learn  to  do  better  or  there 
will  be  more  and  more  people  who  would 
rather  watch  tv  six  hours  a  day  than  grope 
through  a  paragraph  of  type. 

If  we  aren’t  careful,  they  will  soon  find 
they  can  get  along  without  us. 

1.  COPY  EDITING 

There  are  some  obvious  faults  in  the 
writing  and  editing  of  most  newspapers. 
There  are  touches  of  brilliance.  For  that 
we  have  some  brilliant  people,  both  re¬ 
porters  and  editors,  to  thank.  There  are 
also  touches  not  so  brilliant.  And  those 
we  can  improve. 

The  wire  service  material  gets  very  lit- 
tie  editing.  Staff-written  material, 
although  probably  read  by  more  than  one 
editor,  appears  loose. 

Particularly  long  and  complex  sen¬ 
tences — even  in  leads — are  published, 
apparently  untouched. 

A  check  of  front  page  and  local  section 
front  pages  shows  staff-written  stories 
average  well  over  30  words,  compared 
with  about  28  words  for  the  wire  services. 

We  should  be  working  toward  a  goal  of 
simple,  straight-forward  leads  between 
15  and  20  words.  The  copy  desk,  with  the 
cooperation  of  the  city  desk,  has  to  lead 
the  way. 

One  of  the  factors  contributing  to  such 
lengthy  leads  is  a  basic  reportorial  com¬ 
pulsion:  To  cram  as  many  precious  facts 
as  possible  into  the  first  paragraph.  Such 
zeal  for  information  is  a  fine  trait  in  a 
reporter.  It’s  deadly  in  a  writer. 

A  second  factor,  particularly  evident  in 
staff-written  stories,  is  the  inclusion  of 
non-essential,  secondary  information  in 
the  lead.  This  material  should  appear  in 
subsequent  paragraphs. 

A  third  factor  is  the  often  unnecessary 
inclusion  of  attribution,  which  could  have 
been  delayed  until  later  in  the  story. 

Are  our  stories  complete — or  simply 
overwritten?  We  must  ask  ourselves  and 
our  reporters  what  those  obscure  phrases 
means.  Too  many  unanswered  questions 
get  past  us. 


This  discussion  on  improving  copy  editing 
and  headiine  writing  was  conducted  re¬ 
cently  at  MadisoniWisc.)  Capital  Times  by 
Jerry  Bellune,  editorial  page  editor  of  Phi¬ 
ladelphia  Bulletin. 


Here  are  some  points  to  remember: 

1 .  You  are  the  FINAL  gatekeeper.  You 
are  also  the  writer’s — and  the  reader’s — 
friend.  Make  sure  the  story  is  clear  and 
complete  when  it  leaves  you.  If  the  writer 
has  a  style,  respect  and  preserve  it. 

2.  Clarity  is  your  first  objective.  Does 
the  story  make  sense?  Will  the  average 
reader  be  able  to  understand  it?  Eliminate 
murky  language.  Replace  obscure  terms 
with  understandable  words.  Make  sure 
ALL  legal  and  technical  terms  are  ex¬ 
plained. 

3.  Eliminate  jargon  and  bureaucratic 
gobbledygook. 

4.  Break  up  complex  sentences.  One 
thought  or  act  per  sentence  is  a  good 
guide  to  keep  in  mind.  Remember;  The 
sentences  of  Winston  Churchill,  Ernie 
Pyle  and  Ann  Landers  average  15  words. 

5.  Streamline  lead  sentences  by  elimi¬ 
nating  inessential  and  secondary  facts. 
Make  your  target  15-20  words. 

6.  Don’t  be  intimidated  by  the  wire  ser¬ 
vices.  With  the  exception  of  AP  and  UPI, 
most  of  the  supplementary  wires  are  not 
edited  heavily  by  their  own  people.  It’s 
up  to  you. 

7.  Make  sure  the  story  is  balanced  and 
fair  to  all  sides. 

8.  Beware  of  numbers  in  text.  Too 
many  boggle  the  mind.  Better  they  should 
be  broken  out  into  a  chart. 

9.  Leave  no  unanswered  questions. 

10.  Avoid  excessive  attribution.  But 
make  sure  controversial  or  disputed  in¬ 
formation  is  clearly  attributed. 

11.  Paraphrase  rambling  or  coloring 
quotes. 

12.  Send  the  story  back  if  you  don’t 
understand  it.  If  you  don’t,  the  reader 
won’t  either. 

2.  HEADLINE  WRITING. 

I’m  not  here  to  help  you  soup  up  the 
paper,  or  to  hype  the  news.  The  news 
today  is  probably  as  hyper  as  most  read¬ 
ers  can  take  now. 

I’m  here  to  help  you  make  the  writing — 
and  that  includes  the  headline  writing — as 
sharp,  clear,  concise — and,  yes,  interest¬ 
ing  as  you  can  make  it. 

Headline  writing  is  perhaps  the  most 
demanding  craft  on  any  newspaper.  It 
should  be.  You  have  less  space  and  great 
demand  for  information. 

Headlines  should  be  to  newspapers 
what  the  Japanese  haiku  is  to  poetry. 
They  should  be  clear,  crisp,  concise, 
direct,  disciplined,  full  of  meaning,  de¬ 
void  of  jargon. 

A  headline  serves  two  purposes. 

The  first  is  to  enlighten  and  inform,  to 
capture  the  essence  and  most  important 
elements  of  a  story  with  exacting  eco¬ 
nomy. 


Second,  it  should  sell  the  story  to  the 
reader,  much  the  way  a  capable  window 
designer  lays  out  the  shopkeeper’s  wares. 
But  in  so  doing,  it  must  not  mislead. 
Newspaper  readers  are  not  unlike 
shoppers.  They  know  what  they  want  and 
have  no  time  for  what  they  don’t  want.  A 
headline  should  tell  them  enough  about 
the  story  to  help  them  make  that  distinc¬ 
tion. 

But  it  should  not  warn  off  a  reader  who 
might  be  interested  if  the  headiine  wasn’t 
flat,  misleading,  confusing,  almost  im¬ 
possible  to  understand. 

A  confession  about  my  own  misdeeds. 
When  I  was  an  editor  on  the  Philadelphia 
Daily  News,  a  tabloid  which  sells  more 
than  200,000  copies  a  day,  I  discovered 
that  Jackie  Kennedy’s  or  Elizabeth 
Taylor’s  name  or  photo  on  the  front  page 
was  good  for  several  extra  thousand 
sales.  If  we  came  up  with  a  lead  story  on 
Frank  Rizzo,  Philadelphia’s  controver¬ 
sial  mayor  at  the  time,  we  sold  even  more. 
You  can  imagine  how  often  those  three 
made  the  cover. 

I  don’t  think  we  need  to  apologize  for 
wanting  to  sell  our  newspapers,  but  that’s 
not  the  point.  What  we’re  striving  for  is  a 
more  interesting,  arresting  and  inviting 
kind  of  newspaper.  To  create  it,  we  must 
write  headlines  which  make  readers  want 
to  read  our  stories. 

Headlines  in  most  newspapers  are  un¬ 
even.  Some  are  excellent,  others  mun¬ 
dane.  Too  many  have  been  padded  out 
with  unnecessary  words  to  fill  the  line. 

Some  headline  writers  resort  to  jour¬ 
nalese  (“feted,”  “slated,”  etc.)  often 
enough  to  lead  me  to  suspect  they  are 
unaware  they’re  doing  it. 

Others  overuse  the  verb  “to  be,”  the 
most  serviceable  but,  unfortunately,  the 
dullest  verb  in  our  language. 

Others  fall  back  on  lazy,  static  lan¬ 
guage — words  such  as  “still”  and  “main¬ 
tain” — failing  to  grasp  what  it  is  that 
makes  a  story  newsworthy. 

Others,  faced  with  short  counts  in 
one — or  two-column  heads,  grab  handy 
obscure  acronyms.  CIA  and  FBI  are  ok. 
Most  anything  else  isn’t. 

Some  points  to  remember: 

1.  Use  active  construction.  Subject 
first,  then  predicate.  Sounds  simple 
enough,  doesn’t  it?  Don’t  back  into  head¬ 
lines.  Don’t  use  inactive  construction. 

2.  Use  action  verbs.  Avoid  passive 
verbs.  Use  the  verb  “to  be”  when  no¬ 
thing  else  will  do. 

3.  Be  specific.  Avoid  generalization. 

4.  Strive  for  vivid  language. 

5.  Avoid  jargon,  journalese,  gov- 
emmentese. 

6.  Avoid  acronyms. 

7.  Use  well-known  names  in  heads. 
Avoid  all  others. 

8.  Remember  that  a  headline  has  two 
jobs:  To  tell  your  reader  why  they  should 
read  the  story — and  to  do  it  in  a  way  that’s 
hard  to  resist. 
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Goss  Metroliiier 
makes  ttpossililo 


“Our  readers  and  advertisers  expect  a 
high  quality  newspaper,  featuring 
color  throughout.  And  with  the 
successful  combination  of  Goss 
Metroliner  presses  and  a  dedicated, 
quality-conscious  production  staff, 
we  are  delivering  such  a  product,” 
states  Luis  Fernando  Santos,  Sub 
Gerente  of  El  Tiempo,  Bogota. 

ElTiempo,  Colombia’s  largest 
newspaper,  converted  to  offset  with  a 
7-unit  Metro-Offset  press  in  1978. 
Since  then,  the  paper  has  grown 
steadily  in  circulation  and  ad  linage. 

“Because  of  this  growth,”  adds 
Santos,  “plans  for  installation  of 
seven  additional  Metroliner  units  have 


“Today,”  continues  Santos,  “we  are 
running  our  Metro-Offset  press  24 
hours  a  day  at  an  average  speed  of 
50,000  to  55,000  pph.  We  print  an 
average  of  52  pages  daily  and 
currently  we  are  running  up  to  three 
4-color  ads  each  day  in  addition  to  a 
substantial  amount  of  editorial 
process  and  spot  color.  Even  so,  our 
waste  factor  is  at  a  satisfactory  3  to 
V/i  percent  level. 

“Our  press  crew,  too,  likes  Ae^-v 
Metro-Offset  —  for  its  printing 
quzdity,  good  register  and  ease  of  ™ 
operation.” 

El  Tiempo  is  yet  another  example 
of  the  print  quality  delivered  by  Goss 


For  more  information  ^ 

on  the  Goss  Metroliner  press 
system,  contact  Goss  Products, 
Graphic  Systems  Division, 
Rockwell  International,  3100  South 
Central  Avenue,  Chicago  IL  60650. 
Phone:(312)656-8600. 

The  Goss  systems  soluthm 
to  prfaiting  production. 
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Judge  pokes  hole 
in  N.J.  shield  law 


A  New  Jersey  Superior  Court  judge 
poked  a  loophole  in  the  state’s  shield  law 
by  ruling  (December  8)  it  does  not  protect 
a  reporter  from  having  to  give  state  of 
mind  testimony  in  a  libel  suit. 

The  ruling  by  Judge  Robert  Quacken- 
boss  took  as  its  precedent  the  U.S.  Sup¬ 
reme  Court’s  decision  in  Herbert  v. 
Lando  which  said  the  Federal  Constitu¬ 
tion  “does  not  prevent  inquiry  into  the 
editorial  judgment  used  to  construct”  a 
news  story. 

The  judge  said  New  Jersey’s  Constitu¬ 
tion  and  its  shield  law  are  not  broad 
enough  to  preclude  questioning  a  reporter 
about  his  state  of  mind  by  a  plaintiff  in  a 
libel  suit. 

“Unquestionably,  granting  civil  liti¬ 
gants  license  to  inquire  into  the  mental 
processes  of  journalists  will  do  some  dis¬ 
service  to  a  responsible  free  press,” 
Quackenboss  said  in  a  seven-page  opin¬ 
ion.  “However,  the  disservice  done  will 
be  minimal.  But  if  this  right  to  inquire  is 
denied,  a  far  more  significant  loss  will  be 
suffered  by  many  truly  wronged  per¬ 
sons,”  he  said. 

New  Brunswick  Home  News  said  the 
ruling  is  “believed  to  be  a  first  of  its  kind 


in  the  state.”  The  New  Jersey  Shield 
Law,  which  was  amended  several  times 
to  close  possible  loopholes,  has  been  cal¬ 
led  one  of  the  best  shield  laws  in  the  na¬ 
tion. 

The  case  involved  a  libel  action  by  the 
Central  Jersey  Jewish  Home  for  the  Aged 
in  Somerset,  N.J.  against  the  New  York 
Times. 

The  Home  alleges  that  a  December  16, 
1979  article  in  the  Times  by  a  freelance 
writer,  Gertrude  Dubrovsky,  creates  an 
unfair  and  damaging  portrait.  It  has 
named  her  and  Seymour  Topping,  Times 
managing  editor,  as  defendants. 

The  plaintiffs  attorneys  are  seeking  ac¬ 
cess  to  preliminary  drafts  of  Dubrovsky’s 
article  as  w'ell  as  testimony  regarding  her 
state  of  mind  in  writing  the  story. 

Times  attorney  Frederick  Whitmer 
said  Judge  Quackenboss  has  not  yet  en¬ 
tered  an  order  of  his  ruling. 

Whitmer  said  he  plans  to  appeal  the 
ruling  to  the  New  Jersey  Supreme  Court 
but  remarked  there  is  “no  automatic  right 
of  appeal.” 

In  a  case  involving  New  Jersey  Month¬ 
ly,  a  magazine,  a  Superior  Court  judge 
ruled  the  periodical  could  not  withhold 


sources  under  the  state’s  shield  law  while 
defending  itself  against  a  libel  suit 
brought  by  Resorts  International  Hotel 
Casino  in  Atlantic  City. 

The  state’s  Supreme  Court  is  expected 
to  hear  an  appeal  of  the  ruling  by  the 
magazine. 

In  Texas,  the  El  Paso  Times  won  a 
procedural  victory  in  a  libel  suit  when  the 
state’s  Supreme  Court  reversed  a  deci¬ 
sion  by  the  Court  of  Appeals  and  ruled  the 
plaintiff  failed  to  make  a  prima  facie  case 
of  why  the  suit  should  be  tried  in  his  home 
county  rather  than  the  newspaper’s. 

The  sheriff  of  Culberson  County, 
Richard  Upchurch,  filed  suit  against  the 
Times  and  its  columnist,  Ed  Foster,  after 
the  journalist  incorrectly  attributed  to 
him  the  death  of  a  prisoner  in  Hudspeth 
County  jail. 

The  Court,  in  noting  that  Upchurch  is  a 
public  figure,  said  the  sheriff  failed  to  pro¬ 
duce  evidence  of  actual  malice  as  re¬ 
quired  by  Sullivan  v.  New  York  Times. 

The  case  will  now  be  tried  in  a  lower 
court  in  El  Paso  County. 

An  attorney  for  the  Texas  Daily  News¬ 
paper  Association,  Mary  Joe  Carroll,  said 
if  the  Court  of  Appeals’  ruling  had  been 
affirmed  rather  than  reversed  it  “would 
have  been  highly  detrimental  to  any  de¬ 
fendant  in  a  libel  action.” 

She  explained  juries  in  a  plaintiffs 
home  county  “would  have  more  sym¬ 
pathy”  for  him. 
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The  judging  took  place  in  court.  This  town  councilman  wouldn't  allow  wet  t-shirt  con¬ 
tests  in  a  local  pub.  So  a  local  D.J.  called  him  a  nerd.  The  councilman  sued  for  libel.  But 
the  D.J.  won.- And  EROpaid  the  contest  fees.  Because  for  just  this  kind  of  unforeseeable 
event,  we  pioneered  libel  insurance  over  50  years  ago.  And  we  keep  innovating  to  meet 
•your  changing  legal  needs.  To  find  out  more,  talk  to  your  broker  or  ERC  representative. 
In  Boston,  call  (617)  723-5330.  Employers  Reinsurance  Corporation. 
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McKinney  Maxwell 

Donald  S.  Maxwell,  currently 
vicepresident,  finance  of  the  Los  Angeles 
Times,  will  join  Times  Mirror  as  a  corpo¬ 
rate  vicepresident  January  1  and  assume 
the  duties  of  chief  accounting  officer  of 
the  company  from  Robert  H.  Martin. 

Martin  requested  an  orderly  transfer  of 
his  responsibilities  be  implemented  in 
anticipation  of  retirement  March  21, 
1983.  He  will  continue  as  corporate  con¬ 
troller  until  April  1,  1982,  when  Maxwell 
assumes  the  additional  title  of  controller. 
Martin  will  serve  as  special  assistant  to 
Maxwell  until  1983. 

iff 

Charles  R.  Blevins,  director  of  pro¬ 
duction  for  Gannett  Co.,  Inc,  was  prom¬ 
oted  to  vicepresident/production.  He  will 
continue  to  supervise  and  coordinate  all 

STARTING  A 
SKIP-DELIVERY 
PROGRAM TO 
NON-SUBSCRIBERS? 
DO  IT  RIGHT  THE 
FIRST  TIME! 

Target  Marketing  Com¬ 
munications  wili  anaiyze 
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iivery  and  show  you  how 
to  do  it. .  .Right  the  First 
Time! 

Save  vaiuabie  time  and 
money.  Cali  the  Circuia- 
tion  Professionals  today 
at  Target  Marketing 
Communications, 

Stan  Cheren  - 
(714)  556-4460. 
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production  activities  for  Gannett’s  85  dai¬ 
ly  and  27  weekly  newspapers. 

Blevins  has  been  Gannett’ s  director  of 
production  since  1977  and  previously  was 
production  manager  of  the  company’s 
Rockford,  Illinois,  newspapers. 

9k  *  9k 

James  H.  McKinney  ,  Jr.,  was 
appointed  senior  editor  for  the  combined 
weekend  editions  of  the  Greenville  (S.C.) 
News  and  Greenville  Piedmont,  moving 
up  from  senior  editor  of  the  News,  with 
expanded  duties. 

Also  joining  the  editorial  page  staff  of 
the  News  is  Karl  Hill,  who  has  been  in 
the  newsroom  as  reporter,  assistant  city 
editor  and  copy  editor  the  past  eight 
years. 

9k  9k  9k 

Marie  Pulvermacher,  associate  edi¬ 
tor  of  the  Madison  (Wis.)  Capital  Times, 
will  retire  December  31  after  42  years 
with  the  paper.  Among  her  duties  as 
associate  editor  was  editing  the  feature 
section,  PM.  Carol  Ann  Riordan  will 
become  PM  editor. 

Pulvermacher  began  as  a  librarian, 
then  moved  to  reporting,  switched  to  the 
copy  desk  in  1946  and  became  editor  of 
the  paper’s  first  feature  section,  the 
Green,  in  the  50s. 


Edited  by  LENORA  WILLIAMSON 

James  Artz  has  joined  Philadelphia 
Newspapers  Inc.  as  assistant  to  the  presi¬ 
dent  and  general  counsel.  Artz  was  ex¬ 
ecutive  vicepresident  of  the  New  York 
Daily  News. 

Sam  S.  McKeel,  president  of  PNI, 
which  publishes  the  Philadelphia  Inquir¬ 
er  and  Daily  News,  said  Artz’  primary 
duties  will  be  in  planning  and  providing 
internal  legal  services  and  coordination 
with  PNI’s  legal  firms. 

Artz  joined  the  Wall  Street  Journal  in 
1%3  and  moved  to  the  New  York  Daily 
News  as  labor  relations  manager  in  1%9. 

9k  9k  3k 

Clark  Hoyt,  assistant  to  the  execu¬ 
tive  editor  of  the  Detroit  Free  Press,  was 
named  managing  editor  of  the  Wichita 
Eagle-Beacon.  Hoyt  and  Robert  Boyd 
shared  a  Pulitzer  Prize  for  national  re¬ 
porting  in  1973  while  with  Knight  News¬ 
papers.  Hoyt  succeeds  Joe  Harper,  who 
became  director  of  Kent  State  University 
School  of  Journalism. 


With  an  investment  as  little  as  $1 5,000,  and 
a  corner  of  the  newspaper  office,  your  news¬ 
paper  can  add  impact  to  the  community ,  a 
lower  power  TV  Station,  with  character  gen¬ 
erator  for  local  news  and  advertising  will 
transmit  over  15  to  30  miles.  No  FCC  cross 
ovmership  proposal.  SeeEdItor  and  Pub- 
Hthar  Sept.  26th  feature  article  on 
LPTV.  We  prepare  you  complete  FCC 
Application.  Two  week  delivery.  j 

Edward  M.  Johnson  t - 

&  Associates,  Inc. 

Suite  450,  One  Regency  Square, 

Knoxville,  Tennessee  37915  i/' 

(615)  521-6464 

Washington,  D.C.  (202)  775-1802  ]L 


Three  executives  with  the  Pulitzer  Pub¬ 
lishing  Co.  have  been  elected  to  the  board 
of  directors.  They  are  Roger  Ruwe,  cir¬ 
culation  director  of  the  St.  Louis  Post- 
Dispatch;  L.  Brewster  Jackson,  formerly 
assistant  managing  editor  of  the  Post- 
Dispatch;  and  Ken  Elkins,  chief  execu¬ 
tive  of  Pulitzer  Broadcast  Stations. 


James  M.  Lycett,  who  spent  23  years 
with  the  Detroit  News,  has  been  named 
editor  of  the  Palm  Springs  (Calif.)  Desert 
Sun,  succeeding  Lisle  Shoemaker, 
who  is  retiring  after  more  than  10  years 
with  the  paper. 

Larry  Boodry,  news  editor  of  the 
San  Diego  Tribune  for  13  years,  joined 

]the  Sun  as  editor  of  the  editorial  page. 
Lycett  previously  was  editor  of  the 
Indio  (Calif.)  Daily  News.  Both  papers 
I  and  the  Detroit  News  are  published  by 
I  the  Evening  News  Association  Newspap- 
Ll  er  Division. 
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Walter  E.  Hussman,  Jr.  publisher  of 
the  Arkansas  Democrat,  Little  Rock,  was 
named  president  and  chief  executive 
officer  of  WEHCO  Media,  Inc.,  and  its 
subsidiaries.  He  succeeds  his  father, 
Walter  Hussman,  who  was  elected 
WEHCO  board  chairman. 

Hussman,  Jr.  became  president  and 
publisher  of  the  Arkansas  Democrat  in 
1974  and  executive  vicepresident  of  the 
media  company  which  owns  and  operates 
Little  Rock  Newspapers  Inc.,  publisher 
of  the  Democrat  in  1978. 


Bradbury  Bernhard  Epperheimer 

CHARLOTTE  PROMOTIONS — Charlotte  (N.C.)  News  editor  Kent  Ber¬ 
nhard  moves  to  news  editor  of  the  Washington  bureau  of  Knight-Ridder 
Newspapers,  Inc.,  January  1 .  Bernhard  became  editor  of  the  News  in  July, 
1980  and  earlier  was  with  the  Chicago  Daily  News  12  years. 

John  Epperheimer,  with  the  newspaper  since  1 979  and  serving  as  nKinag- 
ing  editor  the  past  14  months,  will  become  executive  editor/ news.  Epperheim¬ 
er  held  editorial  positions  with  the  Des  Moines  Register,  Ames  (Iowa)  Daily 
Tribune  and  Tazewell  Publications. 

Tom  Brodbury,  associate  editor  since  1971,  becomes  executive  editor/ 
editorial  pages.  He  joined  the  News  in  1 966  from  the  Gainesville  (Go.)  Daily 
Times. 


Robert  W.  Murphy  is  the  new  pub¬ 
lisher  of  the  Middletown  (Ohio)  Journal. 
He  succeeds  Jack  D.  Jordan,  who  died 
last  August.  Murphy  was  publisher  of  the 
Times-West  Virginian  in  Fai'mont, 


Robert  J.  Noga,  vicepresident  and 
general  manager  of  the  Dover  (N .  J .)  Daily 
Advance,  has  the  new  post  of  director  of 
public  relations  for  U.S.  Suburban  Press 
Inc.,  Chicago. 


Timothy  I.  Hager  was  promoted  to  Bill  Branche,  former  editorial  page 
corporate  director,  financial  services,  of  editor  of  the  Niagara  Falls  Gazette, 
Harte-Hanks  Communications,  Inc.  He  joined  the  Buffalo  Courier-Express  as  an 
replaces  Charles  R.  Hayes,  who  res-  editorial  writer, 
igned  to  become  vicepresident,  cash 
management,  for  the  Gill  Companies.  Ha¬ 
ger  joined  Harte-Hanks  in  the  corporate 
office  in  1980  as  senior  budget  analyst  and 
was  promoted  earlier  this  year  to  mana¬ 
ger,  corporate  financial  analysis. 


Nicholas  Monsarrat  of  the  Barre 
(Vt.)  Times  Argus  is  the  new  president  of 
the  New  England  Society  of  Newspaper 
Editors.  He  succeeds  Kenneth  E. 
Grube,  The  Day,  New  London.  Other 
officers  are:  Ted  Holmberg,  Pawtuxet 
Valley  Daily  Times,y/est  Warwick,  R.L, 
vicepresident;  Frank  Grundstrom, 
Boston  Globe,  secretary;  and  A. 
Stephen  Riley,  Portland  (Me.)  Press 
Herald,  treasurer. 


Caskie  Stinnett,  former  editor  in 
chief  of  Holiday  Magazine,  Travel  and 
Leisure  and  executive  director  of  the 
Ladies  Home  Journal,  is  the  new  presi¬ 
dent  of  the  Society  of  American  Travel 
Writers. 


George  L.  Collier  has  returned  as  *  *  * 

editor  of  the  Ontario  (Calif.)  Daily  Re-  Appointments  at  the  Syracuse  (N.Y.) 

port,  succeeding  John  L.  Fenrich,  who  Herald-Journal  include: 
was  named  editor  of  the  Nevada  Appeal,  Robert  Liedt,  former  political  writer 
Carson  City.  Both  papers  are  members  of  for  the  Holland  (Mich.)  Sentinel,  joined 
the  Donrey  Media  Group.  Collier  served  the  paper  as  a  page  editor  on  the  regional 

as  editor  of  the  Las  Vegas  Review-  desk.  Susan  Scarf,  a  1981  journalism 
Journal,  also  a  Donrey  paper,  for  the  past  graduate  of  Cornell  University,  became  a 

year.  page  editor  on  the  regional  desk,  and  Ed¬ 

ward  Moore,  also  a  Cornell  graduate, 
became  a  copy  editor  and  general  assign¬ 
ment  reporter. 

Jan  Moore,  formerly  in  the  lifestyles 
department,  joined  the  public  relations 
staff  of  Crouse-Irving  Memorial  Hospit¬ 
al,  Syracuse. 

Jane  Rhodes-Lewis,  general  assign¬ 
ment  reporter,  joined  the  Syracuse  New 
Times  as  a  reporter.  Joann  Sperber,  a 
Raymond  Moscowitz,  executive  edi-  copy  editor,  moved  to  the  Portland  Ore- 
tor  of  Nixon  Newspapers  Inc.,  was  given  gon  Journal  as  a  copy  editor, 
additional  responsibilities  as  editor  of  the 
Michigan  City  (Ind.)  News-Dispatch.  He 
replaces  Mike  Bose,  who  resigned  to 
join  the  Minneapolis  Star. 


Howard  T.  Healy  has  been  promoted 
to  editorial  page  editor  and  Joann  M. 
Crupi  succeeds  him  as  night  city  editor  of 
The  Knickerbocker  News,  Albany,  N.Y. 

Healy  began  his  career  with  the  old 
Troy  (N.Y.)  Record  and  then  moved  to 
The  Courier-Journal,  Louisville,  in  1970 
and  to  the  Wall  Street  Journal’s  Washing¬ 
ton  bureau  two  years  later.  He  returned 
to  the  capital  district  in  1975  as  city  editor 
with  the  Albany-Times  Union,  joining 
The  Knickerbocker  News  in  1978. 


Dave  Gunn  was  named  marketing 
services  manager  for  the  Virginian-Pilot 
and  the  Ledger-Star,  Norfolk.  Gunn 
joined  the  newspapers  in  1979  and  has 
held  positions  on  the  marketing  and  retail 
account  executive  staffs  in  the  Virginia 
Beach  and  Portsmouth  offices. 


Lawrence  L.  Wade  was  appointed 
publisher  of  the  Morgan  Hill  (Calif.) 
Times.  For  the  past  three  years  Wade  was 
general  manager  of  the  Hollister  (Calif.) 
Evening  Free  Lance. 
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Thomas  Reilly,  a  former  news  editor 
at  the  Woodbridge  (N.J.)  News  Tribune, 
is  now  development  director  in  the  Divi¬ 
sion  of  University  Relations  at  Florida 
Atlantic  University,  Boca  Raton.  He  had 
been  director  of  development  at  the  New 
Jersey  Institute  of  Technology.  L 
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Allen  Neuharth 


Allen  Neuharth  says  he  looks  forward 
to  doing  more  writing. 

“That’s  the  fun  part  of  this  business — 
running  stuff  through  the  typewriter  and 
seeing  it  in  print,”  he  told  Greg  Daugher¬ 
ty  in  the  December  issue  of  Success 
magazine. 

Neuharth  has  three  more  years  under 
his  present  contract  with  Gannett.  It  can 
be  renewed  by  mutual  consent  for  five 
more  years  and  by  then  he’ll  be  65.  Under 
the  agreement,  he’s  to  serve  the  company 
for  at  least  another  five  years  as  a  consul¬ 
tant  and  a  columnist. 

He  indicated  to  Daugherty  that  being  a 
columnist  has  a  special  appeal.  And  he 
loves  to  reminisce  about  his  days  as  a 
$50-a-week  writer,  calling  them  “the 
most  fun  I  ever  had.” 

Neuharth  is  shov'n  in  the  story  with 
two  of  six  vintage  Koyal  typewriters  he 
keeps  at  offices  around  the  country.  On 
the  plane  flight  from  Florida  the  typewri¬ 
ter  is  a  1926  portable. 

The  favorite  brand  dates  back  to  his 
days  as  editor  of  the  campus  paper  at  the 
University  of  South  Dakota.  Of  the  port¬ 
able,  he  said,  “I  used  that  model  when  I 


was  editor  of  my  school  paper  at  the  Uni¬ 
versity  of  South  Dakota.  It’s  got  keys  you 
can  just  pound  the  hell  out  of.” 

Herman  Nickel _ 

Herman  Nickel,  a  former  foreign  and 
Washington  correspondent  for  Time  and 
Fortune  magazines,  has  been  selected  by 
the  Reagan  administration  for  the  sensi¬ 
tive  post  of  ambassador  to  South  Africa. 

If  appointed.  Nickel  will  be  returning 
as  ambassador  to  a  country  which  in 
effect  once  expelled  him.  When  Time  cor¬ 
respondent  in  South  Africa  in  1961-2, 
Nickel  had  to  leave  because  authorities 
refused  to  renew  his  visa. 

Ron  Dorfman _ 

Ron  Dorfman,  a  reporter  and  editor 
and  founder  of  the  defunct  Chicago  Jour¬ 
nalism  Review,  is  the  new  editor  of  The 
Quill,  monthly  magazine  of  The  Society 
of  Professional  Journalists,  Sigma  Delta 
Chi. 

Dorfman  was  among  125  candidates  for 
the  post.  He  recently  concluded  a  year  in 
Peking  where  he  served  as  editorial  advis¬ 
er  to  China  Reconstructs  magazine.  Pre- 
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INK  SALES 

SOUTHWEST 

For  nearly  a  century,  we've  been  major  suppliers  of 
black  and  color  inks  for  publications  and  packaging. 

Our  steady,  solid  growth  is  continuing  and  this  position 
is  loaded  with  career  potential. 

Previous  publication  sales  experience  is  ideal, 
preferably  involving  news  inks.  You  will  be  calling  on 
major  metropolitan  newspapers  with  exclusivity  of  our 
proven  product  line. 

Salary  and  incentives  are  competitive  and  based 
entirely  on  experience.  Our  benefit  and  retirement 
package  is  second  to  no  other. 

Local  Interviews  Will  Be  Arranged 

To  learn  more  about  your  career  growth,  send  your 
resume  with  earnings  history  to: 

Personnel  Manager 

INK  DIVISION 

I.M.  HUBER  CORPORATION 

Thomoll  Street,  Edison,  New  Jersey  08818 

An  Equal  Opportunity  Employer 


viously  he  was  articles  editor  of  Chicago 
magazine  and  worked  as  a  reporter  and 
deskman.  He  established  the  journalism 
review  in  1968  and  served  as  editor. 

Pulitzer  board _ 

David  A.  Laventhol  and  William  F. 
Mcllwain  were  elected  to  the  Pulitzer 
Prize  Board,  President  Michael  I.  Sovem 
of  Columbia  University,  has  announced. 

Laventhol  is  publisher  and  chief  execu¬ 
tive  officer  of  Newsday,  Long  Island,  and 
group  vicepresident  of  Times  Mirror 
Company.  Mcllwain  is  editor  of  the 
Arkansas  Gazette  in  Little  Rock. 


Deaths 
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ARNOLD  B.  DIBBLE,  65,  a  retired 
United  Press  International  executive  who 
reported  over  a  40-year  career  on  every 
continent  except  Antarctica,  died 
November  10  of  an  apparent  heart  attack. 
He  collapsed  at  his  home  in  El  Paso  about 
three  hours  after  his  release  from  a  hos¬ 
pital  where  he  underwent  surgery  for 
throat  cancer. 

Dibble  joined  United  Press  in  1938.  He 
covered  the  Korean  War  and  later  work¬ 
ed  in  Hong  Kong,  Tokyo,  and  Manila.  In 
the  60s  he  was  public  relations  director 
for  Civil  Air  Transport,  a  commercial  air¬ 
line  that  evolved  from  the  Flying  Tigers  of 
World  War  II. 

Dibble  returned  to  UPI  in  1966  as  news 
editor  for  Asia  and  later  directed  cover¬ 
age  of  the  war  in  Vietnam.  He  wound  up 
two  decades  in  Asia  as  manager  for 
Japan,  Korea  and  Taiwan,  returning  to 
the  United  States  in  1975  as  Minnesota 
news  editor.  He  retired  three  years  later 
to  El  Paso,  Texas. 

STANLEY  McDowell,  52,  edito¬ 
rial  writer  and  columnist  of  the  Toronto 
Globe  and  Mail  died  November  25  after 
suffering  a  heart  attack.  During  his  career 
he  had  worked  also  for  the  Montreal 
Herald,  Ottawa  Journal,  FP  Newspapers 
and  the  Toronto  Star. 

♦ 

GEORGE  (RUSS)  MANNING,  52, 
illustrator  of  the  “Tarzan”  comic  strips 
for  many  years  died  December  1  of  can¬ 
cer  at  Veteran’s  Hospital,  Long  Beach, 
Calif.  He  drew  the  “Star  Wars”  strip  for 
about  a  year  and  dropped  syndicated 
work  when  he  became  ill  in  1979. 

#  ak  3|c 

ALLAN  KELLER,  77,  a  former  city 
editor  of  the  New  York  World-Telegram 
and  Sun,  died  November  24  at  Mount 
Carmel  Hospital  in  Columbus,  Ohio.  He 
worked  on  the  newspaper  as  a  reporter, 
columnist  and  city  editor  for  more  than  30 
years  and  taught  at  the  Columbia  Uni¬ 
versity  Graduate  School  of  Journalism 
for  more  than  20  years  until  his  1974  re¬ 
tirement. 
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About  awards 


FRONT  PAGE  .  .  .  Audrey  Tieman, 
Newsday,  won  the  photography  honors 
in  the  1981  Front  Page  Awards  of  the 
Newswomen’s  Club  of  New  York,  with  a 
portrait  of  a  victim  of  racial  prejudice. 
Her  colleague,  Marilyn  Goldstein,  won  in 
the  feature  category  with  “The  Guardian 
Angels:  How  Angelic?”  Miriam  Pawel, 
also  of  Newsday,  received  the  Jacqueline 
Z.  Radin  Award  for  women  who  have 
worked  on  newspapers  three  years  or 
less.  Other  newspaper  winners  were: 
Theo  Wilson,  New  York  News,  for  a 
deadline  feaure  on  the  Jean  Harris  mur¬ 
der  trial;  Kitty  Hanson,  News;  and 
Rosemary  Black,  Bergen  Record. 

*  *  * 

NUCLEAR  ENERGY  .  .  .  Mike 
Blecha  and  the  Metro  Staff  of  the  Green 
Bay  (Wise.)  Press-Gazette,  and  Jim  Lind¬ 
say  and  Virgil  Dominic  of  Cleveland  televi¬ 
sion  station  WJKW-tv,  won  the  1981 
Forum  Awards  for  significant  news-media 
contributions  to  the  public  understanding 
of  nuclear  energy.  The  Atomic  Industrial 
Forum,  an  international  trade  association 
for  the  nuclear  industry,  yearly  honors 
both  print  and  electronic  journalists  with 
the  Forum  Award  in  each  category.  The 
print-media  award  was  given  for  a  series  of 
articles  on  the  current  state  of  the  nuclear 
industry,  published  in  June  1981.  The 
newspaper  series  ran  for  six  days,  covering 
virtually  every  aspect  of  nuclear  power  as  a 
local  issue.  Substantial  explanation  of 
basic  facts  about  the  subject  was  included 
as  background  for  the  readers.  This  is  the 
second  time  the  award  has  gone  to  the 
Green  Bay  newspaper,  which  also  won  it  in 
1974.  The  prizes,  $1,000  and  a  framed  cer¬ 
tificate  for  each  category,  were  presented 
at  the  Awards  Luncheon,  during  the  AIF’s 
1981  Annual  Conference  in  San  Francisco 
(December  1).  This  year’s  Forum  Award 
contest  attracted  25  print  and  14  electronic 
entries. 

^  * 

THREE-TIME  WINNER  .  .  .  Char¬ 
lie  Meyers,  who  has  covered  skiing  for 
more  than  15  years  for  the  Denver  Post, 
teamed  up  with  photographer  Bruce 
Barthel  to  produce  a  book,  Skiiing  the 
Rockies.  It  earned  Charlie  the  title  of  “na¬ 
tion’s  outstanding  ski  writer”  for  the 
third  time  in  five  years,  and  the  Harold  S. 
Hirsch  Perpetual  trophy  from  White  Stag 
Manufacturing  Co. — a  silver-plated  anti¬ 
que  typewriter. 

*  ♦ 

SCREENERS  .  .  .  Seven  profession¬ 
als  in  seven  districts  across  the  country 
will  make  the  initial  selections  in  the  first 
competition  for  young  journalists  who 
will  share  $15,000  in  the  Livingston 
Awards  sponsored  by  the  Mollie  Pamis 
Livingston  Foundation.  They  are:  Joseph 
N.  Boyce,  Atlanta  Bureau  chief.  Time-, 


James  N.  Naugliton,  associate  managing 
editor,  Philadelphia  Inquirer;  Hugh 
Davids  Scotts  Green  way,  national  editor, 
Boston  Globe;  Janei  Mandelstam,  nation¬ 
al  editor,  Detroit  News;  Gregory  Curtis, 
editor,  Texas  Monthly;  Thomas  M. 
Brown,  metropolitan  editor,  Los  Angeles 
Herald  Examiner;  and  Christopher  M. 
Little,  publisher,  Everett  (Wash.) 
Herald. 


CONSOLATION  .  .  .  The  late 
Washington  Star,  according  to  the  National 
Associaton  of  Real  Estate  Editors,  had  the 
second  best  real  estate/home  section,  and 
its  editor.  Lew  Sichelman,  wrote  the 
second  best  consumer-oriented  story  in 
1981  competition.  Lew  happened  also  to  be 
president  of  NAREE.  Top  awards  went  to 
the  Milwaukee  Journal  (Jerry  Wilkerson), 
Marcus  Gleisser,  Cleveland  Plain  Dealer, 
Ruth  Ryon,  Los  Angeles  Times;  Bill  Parry, 
San  Diego  Union;  and  Richard  J.  McNeil- 
ly,  Karen  Wells  and  Patricia  E.  Ek,  Profes¬ 
sional  Builder. 


Big  things  need  a  gentle  i 
It  takes  a  special  sort  of  know-how,  for 
instance,  to  deliver  that  new  press  of  yours-to 
install  it,  to  align  and  wire  it,  and  to  “fine  tune" 
it  according  to  your  schedule. 

It  takes  Taft,  with  nearly  a  century  of  on-time 
start-ups  behind  us. 

Taft  saves  you  money.  With  deliveries 
coordinated  for  maximum  efficiency.  With 
special  handling  equipment  scheduled  only  for 
the  time  it’s  needed.  With  nearby  warehousing 
that  can  save  time  or  cut  costs.  With  dedicated, 
experienced  workers. 

Next  time  you’re  expecting  new  equipment  of 
any  sort,  ask  Taft  to  bid. 

Taft  Contracting  Company,  Inc.  The  kid  glove 
way  to  handle  a  press. 


RbcciiI 

bntalatioiis 


Taft  Contracting  Company,  Inc. 

Macfiinery  Installation  Contractors  Since  1888 
5525  W.  Roosevelt  Road.  Chicago.  Illinois  60650  312-656-7500 


QikagolKbune 

LkiK^OliNews 

BhininglianvAL, 
Newn/Post  Herald 

Orlando  Sentinel 

Vial  Street  Journal 
DesMonei^lA 
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EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 

Bar  code  technology  lets  papers 
track/trace  advertising  materiai 


Another  application  of  bar  code  tech¬ 
nology  allows  the  publishing  industry  to 
track  and  trace  advertising  materials 
through  every  stage  involved  in  ad  prepa¬ 
ration,  from  insertion  order  through  pub¬ 
lication. 

Interface  Mechanisms,  Inc.  of  Lyn¬ 
wood,  WA  ,  has  designed  a  system  that 
shows  how  bar  code  data  entry  offers  its 
users  a  time-saving,  cost-efficient  solu¬ 
tion  to  work-in-process  tracking  prob¬ 
lems. 

A  bar  code  printer  and  reader,  when 
interfaced  to  a  computer,  allows  the  sys¬ 
tem  to  furnish  immediate  and  accurate 
information  on  the  status  and  whereab¬ 
outs  of  every  job  in  progress,  as  well  as 
complete  information  for  billing  pur¬ 
poses. 

The  Ad  Folder  Tracking  system  from 
Interface  Mechanisms,  addresses  the 
problem  of  display  ads  (such  as  depart¬ 
ment  store  ads)  that  arrive  at  a  newspaper 
in  many  different  forms,  ranging  from 
camera-ready  artwork  to  rough  layouts 
with  photos,  sketches,  etc.  Once  this 
material  is  at  a  newspaper,  it  goes  through 
a  number  of  people  and/or  workstations 
before  the  ad  appears  in  print.  Also, 
advertisers  do  make  last  minute  changes 
to  ad  copy  and  therefore  it  is  imperative 
the  newspaper  advertising  department 


know  exactly  the  status  and  location  of 
each  ad  in  the  production  cycle  and  when 
it  is  scheduled  to  run. 

Interface’s  solution  to  this  problem  is  a 
bar  code  data  entry  system  that  tracks 
and  traces  ads  and  parts  of  ads  from  the 
moment  they  arrive  at  a  newspaper 
through  the  many  steps  involved  in  pre¬ 
paration  for  publication. 

Control  over  the  physical  components 
of  each  ad  is  aided  by  bar  code  labels 
affixed  to  paper  jackets.  These  jackets 
travel  from  one  workstation  to  another  in 
the  ad  preparation  process  while  the  bar 
code  system  permits  careful  tracking  and 
coordination  of  the  ad  jackets,  better  con¬ 
trol  of  ad  materials  and  faster  response 
time  to  customer  changes. 

Interface  claims  bar  code  scanning  is 
faster  than  key  data  entry.  Each  ad  in  the 
system  approach  from  Interface  has  a  ti¬ 
tle  as  well  as  an  individual  ad  number, 
hence  the  need  for  a  full  alphanumeric  bar 
code.  The  bar  code  selected  was  CODE 
39,  developed  by  Interface  for  data  entry 
applications  requiring  all  26  English  let¬ 
ters,  as  well  as  the  numbers  0  through  9, 
plus  seven  special  symbols. 

An  electronically-controlled  serial  im¬ 
pact  bar  code  printer  can  be  used  to  print 
the  bar  code  labels.  The  label  contains  the 
individual  ad  number  and  title.  Data  input 


to  the  printer  is  through  an  RS-232-C  in¬ 
terface  with  a  newspaper’s  computer.  A 
simple  communications  protocol 
prompts  the  printer  operator. 

Intermec  (Interface  trademark)  bar 
code  readers  can  be  placed  at  every  pro¬ 
duction  workstation  as  well  as  in  the  dis¬ 
play  advertising  department.  Readers 
and  printers  are  connected  to  a  host  com¬ 
puter  via  an  Intermec  multiplexer. 

Each  of  the  Intermec  readers  is  equip¬ 
ped  with  a  hand-held  light  pen.  After  the 
label  is  affixed  to  the  ad  jacket,  an  oper¬ 
ator  can  scan  the  label  with  the  light  pen 
and  this  mformation  (ad  number)  is  en¬ 
tered  into  the  host  computer.  As  the  jack¬ 
et  moves  through  the  workstations  the 
label  is  scanned  and  this  action  updates 
the  information  in  the  computer  as  to  the 
location  of  the  jacket. 

The  system  design  also  permits  an 
operator  to  enter  key  information  into  the 
host  computer  such  as  advertising  rates 
and  billing  information,  dates  the  ad  is  to 
run,  edition(s)  to  run  in  and  production 
requirements  of  the  ad,  title  and  type  of 
ad,  and  other  necessary  information. 

Xerox  gets  typefaces 
from  Mergenthaler 

Mergenthaler  Linotype  said  recently  it 
will  license  60  of  its  typefaces  to  the 
Xerox  Corporation.  Xerox  plans  to  use 
the  typefaces  in  its  product  line  of  word 
processors  and  large  office  printers  (mod¬ 
els  5700  and  9700). 

The  typefaces  will  be  converted  to 
digital  format  by  Mergenthaler  so  they 
can  be  used  in  the  Xerox  product  lines. 

Neither  company  revealed  the  price  of 
the  licensing  agreement  but  Mergenthaler 
said  it  would  run  into  millions  of  dollars. 
A  spokesman  for  Mergenthaler  said  the 
company  had  not  licensed  typefaces  to 
any  other  electronic  printing  firms  but 
other  potential  customers  are  IBM  and 
Kodak. 

NAPP  contest  won 
by  2  Calif,  papers 

Peninsula  Times  Tribune  of  Palo  Alto, 
Calif. ,  and  the  Press  Democrat  of  Santa 
Rosa,  Calif.,  took  top  honors  in  a  “Best  in 
the  West’’  competition  of  printing  quality 
sponsored  by  NAPP  Systems  (USA)  Inc. 
at  the  September  Western  Newspaper 
Production  conference  in  Reno,  Nevada. 

NAPP  customers  attending  the  confer¬ 
ence  submitted  one  tear  sheet  of  process 
color  work  and  one  of  black  and  white 
work  printed  during  the  month  of  August. 
On  September  25,  100  guests  at  NAPP’s 
“Best  in  the  West’’  reception  voted  the 
Peninsula  Times  Tribune  the  best  in  pro¬ 
cess  color  reproduction  and  the  Press 
Democrat  best  in  the  black  and  white 
category. 


MAIN 

NEWSPAPER 

COMPUTER 


SCHEAAATIC  shows  application  of  bar  code  technology  in  a  newspaper 
environment  with  readers  and  printers.  Multiplexer  connects  readers  and 
printers  to  a  newspaper's  host  computer. 
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NEWSMAN  1  is  a  battery-operated  portable  text-editing  terminal  de¬ 
signed  for  the  news  and  sports  writer-reporter  in  the  field. 


Portable  text-editing  VDT  powered 
by  external  rechargeable  battery 


Telcon  Industries  of  Ft.  Lauderdale, 
Florida,  has  announced  a  new  portable 
text-editing  VDT  terminal  known  as  the 
Newsman  1  to  its  growing  line . 

The  Newsman  1,  which  can  be  po¬ 
wered  from  an  external  12  volt  recharge¬ 
able  battery  pack,  car  cigarette  lighter 
jack  or  1 15  volts  AC,  is  designed  specifi¬ 
cally  for  the  news  and  sports  writer- 
reporter  in  the  field. 

Packaged  in  a  high-impact,  water- 
resistant  luggage  style  case,  the  News¬ 
man  1  weighs  just  16  pounds  and  comes 
complete  with  an  acoustically-coupled 
modem  for  story  transmission  to  the 
office.  The  modem  stores  conveniently  in 
the  case  when  not  in  use. 

Newsman  I’s  features  include  a  24,000 
character  very  low-power  memory  which 
retains  data  when  the  terminal  power 
source  is  removed  through  the  use  of  an 
internal  lithium  back-up  battery  which  is 
calculated  to  have  a  life  of  at  least  six 
years.  The  7  inch  diagonal  measure  VDT 
has  a  selectable  24  line  by  80  character  or 
20  lines  by  70  character  display  format. 
And  two  stories  of  10,000  characters  each 
may  be  stored. 

A  powerful  text-editing  program  in¬ 
cludes  such  features  as  unlimited  insert; 
delete  character,  word,  line  paragraph  or 
block;  append  or  move  word,  line  para¬ 
graph  or  block  to  hold  area;  insert  hold 
area;  search  and  replace  character,  word 
or  line;  define  bold  and  italicized  text; 
etc.  Direct  memory  access  is  used  to 
speed  the  move  operations.  The 
keyboard  includes  upper  and  lower  case, 
special  newspaper  command  character 
keys  and  the  ability  to  key-in  six  different 
sports  programmed  formats  and  six  user- 


programmed  one-line  messages. 

Video  attributes  include  reverse  video 
(bold  text),  underline  (text  in  italics),  half¬ 
brightness  (protected  text)  and  blinking 
(defined  text  to  be  edited). 


Printing  museum  sets 
fund  raising  program 

In  1979  a  newly-formed  organization 
located  in  Lowell,  Mass.,  The  Friends  of 
The  Museum  of  Printing,  rented  space  on 
the  sixth  floor  of  the  Wannalancit  Mill  in 
that  town  to  store  printing  equipment. 
This  inventory  for  a  national  museum  of 
printing  has  been  obtained  through  the 
generosity  of  many  donors  including 
members  of  The  F  M  P. 

The  Friends  must  now  move  the  inven¬ 
tory  to  a  new  location  with  projected 
costs  between  $5,000  and  $10,(X)0. 

The  Lowell  (Mass.)  Sun  was  one  of  the 
organizations  that  led  the  movement  for 
the  establishment  of  the  printing  museum 
in  a  $40  million  federal  project  called 
Urban  Historical  Park  to  be  developed  in 
downtown  Lowell.  A  $10  million  Mas¬ 
sachusetts  State  Heritage  Park  program 
is  also  planned  for  downtown  Lowell. 
(See  E&P  July  28,  1979). 

Word  Works,  a  Lowell  group,  that  has 
assumed  the  responsibilities  of  fund  rais¬ 
ing,  site  arrangements,  and  museum  plan¬ 
ning  and  operation,  is  about  to  begin  a 
nationwide  fund  raising  program.  Word 
Works  has  been  negotiating  for  museum 
space  with  the  National  Park  Service  and 
the  Lowell  Historic  Preservation  Com¬ 
mission,  the  two  major  factors  in  the  $50 
million  planned  Lowell  National  Histor¬ 
ical  Park. 


“IMPROVE  IN  ’82"  ^DVlfnP  ¥  SWC 

The  \ew  Expanded  UKEiAI 

NEWSPAPER  PRODUCTION  CONFERENCE 

37th  Annual  Meeting 

MILWAUKEE 
MECCA  Convention  Center 
&  Hyatt  Re^ncy  Hotel 

FEBRUARY  20-23, 1982 

Sessions  on  Offset  and 
Flexography  Conversions, 
Pagination  Systems,  and 
Government  Regulations 


EXIBITORS  &  SUPPLIERS  PLEASE  CONTACT: 

Allen  Jensen — Chicago  Sun-Times 
(312)  321-2029 
Or 

William  T.  Meegan — The  Daily  Dispatch,  Moline,  III. 
(309)  764-4344 
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Linage 

Th«  following  linago  tabulations  havo  boon  compilod  by 
Modio  Ro«ords,  Inc.  for  tho  oxclusive  publication  of  Editor 
ft  Rublishor.  Thoy  may  not  bo  roprintod  or  publishod  In 
any  form  without  explicit  permission  from  Media  Re¬ 
coils,  Inc.  NOTE:  Newspapers  marked  with  code  below 
Include  advertising  in  Parade  or  Family  Weekly, 
opproximate  linage  os  follows: 

*Porade^,54b  tFomily  Woekly<74,171 


NOTE:  Due  to  the  problem  arising  from  the 
changes  in  newspaper  formats.  Media  Re¬ 
cords  has  adopted  the  following  policy  In 
the  interest  of  linoge  comparobility: 

(A)  All  six-column  formots  ore  measured 
os  six  columns  and  then  converted  and  re¬ 
ported  as  eight  columns. 

(R)  All  eight  column  formats  are  mea¬ 
sured  and  reported  as  eight  columns. 

(C)  All  nine-column  formots  ore  mea¬ 
sured  ond  reported  os  nine  columns. 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ABERDEEN,  S.D. 

Americon  News-e .  785.449  37,232  792,029  27,504 

tAmerican  News-S .  368,594  4.928  393,327  3.328 

Grand  Total .  1,154,043  42,160  1,185,356  30,832 

AKRON,  OHIO 

Beacon  Journal-e .  2,380,744  147.765  2,641,012  83,421 

•Beocon  Jouma)-S .  1.117.675  131.936  1.190.050  172.336 

Grond  Total .  3,498,419  279,701  3,831,062  255,757 

ATLANTA,  GA. 

Constitution-m .  3,292,616  497,160  3,546.954  619,474 

Joumal-e .  3,105,260  510,888  3,543,082  583,514 

Journal  &Constitution-S  1,843,362  347,675  1,611,394  455,068 

Joumol  & 

ConsTitution-sot .  646.659  _  476.095  _ 

Grond  Total .  8,887,897  1,355,723  9,177,525  1,658,056 

NOTE:  Consitution-m  and  Journol-e  published  5  doys  a  week  only. 

BALTIMORE,  MD. 

•News  Americon-S .  585,428  206,800  552,594  179,436 

News  Amencan-e .  1,002,744  79,656  1,317,775  54,684 

Son-m .  2,095,664  76,075  2,016,887  118,581 

Son-e  1,968,691  85,990  2,283,673  126,044 

Sun-S  2.200.778  253.640  2.209.830  154.278 

Grond  Total .  7,853,305  702,161  8,380,759  633,023 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


BERGEN  COUNTY,  NJ. 

Record-e .  2,758,928  507.740  2,975,395  489,169 

•Record-S .  1.821.829  418.868  1.717.269  313.164 

Grand  Total .  4,580,757  926,608  4,692,664  802,333 

NOTE:  Record-e  published  5  days  a  week  only. 

BOCA  RATON,  FLA. 

News-e .  679,450  8,058  1,066,862  9,354 

tNews-S .  599.287  _ 611.124  _ 

Grand  Total .  1,278,737  8,058  1,677,986  9,354 

NOTE:  News-e  published  5  days  o  week  only. 

BOSTON,  MASS. 

Herald  American-m .  883,776  72,432  822,490  142,153 

Herold  American-S .  515,079  216,590  415,919  268,274 

Globe-d .  2,867,328  162,544  2,910,397  115,269 

*Globe-S .  2.730.638  252.474  2.549.818  348.408 

Grand  Total .  6,996,821  704,040  6,698,624  874,104 

NOTE:  Herald  American-m  &  S  changed  from  nine-column  broodsheet  to 
seven-column  tabloid  effective  Sept.  13,  1981 

BOULDER,  COLO. 

Comero-m .  1,904,569  4,320  2,343,984 

Comera-S .  599.924  ajfi  683.675 

Grand  To.  ji .  2,504,493  5,130  3,027,659 

NOTE-  directive  Mar.  30, 1981,  the  Boulder  Camera  changed  from  evening  to 
morning  publication. 

BRADENTON,  FLA. 

Herold-e .  1,320,387  23,960  1,496,502  1,152 

tHerald-S .  667.093  3.840  648.877  _ 

Grand  Total .  1,987,480  27,800  2,145,379  1,152 

BUFFALO,  N.Y. 

Not*  two  listings 

Courier  Express-m .  1,121,189  20,392  919,474  65,284 

•Courier  Express-S .  1,061,823  100,896  1,098,209  119,584 

News-e .  2,687,506  144,888  2,753,061  32,538 

News-S .  491.421  66.288  566.696  88.096 

Grand  Total .  5,361,939  332,464  5,337,440  305,502 


NOTE:  Effective  Oct.  5, 1981  the  Courier  Express-m  and  S,  and  effective  Aug. 
3,  1981  the  News-e  ond  S  chonged  from  8  to  9-column  width. 

NOTE:  Courier  Express  and  News  figures  above  reflect  actual  9-column 
measurements  for  1981. 


Courier  Express-m .  1,027,545  18,126  919,474  65,284 

•Courier  Express-S .  988,860  100,896  1,098,209  119,584 

News-e .  2,490,699  135,829  2,753,061  32,538 

News-S .  460.109  66.288  566.696  88.096 

Grand  Total .  4,967,213  321,139  5,337,440  305,502 


NOTE:  Effective  Oct.  5, 1981  the  Courier  Express-m  ond  S,  and  effective  Aug. 
3,  1981  the  News-e  and  S  changed  from  8  to  9-column  width. 

NOTE:  Courier  Express  and  News  figures  above  reflect  converted  eight 
column  measurements  for  1981. 


CAMDEN,  N.J. 

Courier  Post-e .  2,451,873  61,708  2,675,453  204,798 

tCourier  Post-S .  856.291  9.872  826.732  13.984 

Grand  Total .  3,308,164  71,580  3,502,185  218,782 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

CHARLOTTE,  N.C. 


News-e .  1,856,744  77,336  2,019,129  81,664 

Observer-m .  2,305,943  630,392  2,534,932  266,755 

•Observers .  996.999  252.424  985.965  168.964 

Grond  Total .  5,159,686  960,152  5,540,026  517,383 

CHICAGO,  ILL. 

Tribune-m .  3,935,394  2,672,168  4,024,927  3,413.109 

Tribune-S .  2,340.939  958,400  2.413,913  1,077.449 

Sun-Times-m .  2,800,077  714,644  3,131,955  623,902 

*SunTimes-S .  794.184  589.624  935.686  631.437 

Grand  Total .  9,870,594  4,934,836  10,506,481  5,745,897 

CINCINNATI,  OHIO 

Enquirer-m .  3,336,488  19,400  3,716,601 

Enquirer-S .  1,819,574  68,960  2,017,187  74,892 

Post-e .  1.604.724  5.600  1.665.822  124.258 

Grand  Total .  6,760,786  93,960  7,399,610  199,150 

CLEVELAND,  OHIO 

Plain  Oeoler-m .  3,413,310  403,567  3,351,574  548,076 

Plain  Oeoler-S .  1,821,539  114,812  1,893,042  133,186 

Press-e .  1,936,379  293,085  1,792,471  344,340 

Press-S .  433.293  44.920  _  _ 

Grand  Total .  7,604,521  856,384  7,037,087  1,025,602 

NOTE:  Effective  Aug.  2, 1981  the  Press  storted  publishing  a  Sunday  edition. 

COLUMBUS,  GA. 

Enquirer  (see  note) .  1,346,076  107.428  1,315,245  164,898 

•Ledger  Enquirer-S .  577.375  10.224  618.183  _ 

Grand  Total .  1,923,451  117,652  1,933,428  164,898 

NOTE:  Enquirer-m  and  Ledger-e  sold  in  combination.  Mon.  through  Fri. 
Linage  of  one  edition  Enquirer-m  is  shown. 

COLUMBUS,  OHIO 

Dispatch-e .  2,502,068  138,990  2,779,605  200,968 

Oispatch-S .  1,557,095  181,856  1,661,422  161,032 

Citizen  Journal-m .  1.445.019  _  1.266.197 

Grand  Total .  5,504,182  320,846  5,707,224  362,000 

DALLAS,  TEX. 

News-m .  5,392,604  254,462  5,164,909  310,239 

News-S .  2,508,728  227,052  2,146,373  404,750 

Times  Herald-e .  4,675,730  94,979  4,432,991  205,827 

Times  Herald-S .  2.152.373  168.392  2.273.730  199.361 

Grand  Total . 14,729,435  744,885  14,018,003  1,120,177 

DAYTON,  OHIO 

Journal  Herald-m .  1,780.829  96,604  2,008,864  11,376 

News-e .  1,809,679  452,648  2,077,742  349,476 

•News-S .  994.093  _  1.003.196  8.832 

Grand  Total .  4,584,601  549,252  5,089,802  369,684 

DENVER,  COLO. 

Rocky  Mt.  News-m .  5,147,887  4,908,575 

•Rocky  Mt.  News-S .  1,073,770  958,819 

Post-e .  3,704,729  115,709  3,791,646  147,X2 

Post-S .  2.314.417  _  2.254.318  _ 

Grand  Total . 12,240,803  115,709  11,913,358  147,002 

DETROIT,  MICH. 

FreePress-m .  2,268,620  479,912  2,305,281  450,296 

•Free  Press-S  748,332  270,537  822,738  111,736 

News-e .  3,058,527  506,405  3,275,094  481,914 

News-S .  1.639.495  436.917  1.507.381  350.41 1 

Grand  Total .  7,714,974  1,693,771  7,910,494  1,394,357 

DULUTH,  MINN. 

Herald-e .  910,599  125,168  1,122,137  64,968 

News  Tribune-m .  1,033,954  125,008  1,158,636  71,616 

•News  Tribune-S .  595.661  177.536  651.886  122.660 

Grand  Total .  2,540,214  427,712  2,932,659  259,244 

NOTE:  News  Tribune-m  and  Herald-e  has  a  combined  sat.  edition.  The  linage 
shown  is  only  in  the  News  Tribune-m.  Effective  Apr.  11,  1981. 

ERIE,  PA. 

Times-e .  1,478,395  7,424  1,571,860  5,056 

•Times  News  S  876.334  5.600  906.753  28.472 

Grand  Total  2,354,729  13,024  2,478,613  33,528 

FORT  LAUDERDALE,  FLA. 

News-e .  4,216,501  701,658  4,936,967  689,124 

•News  &  Sun  Sentinel-S  1,947,630  440,869  2,042,299  456,682 

News  &  Sun  Sentinel-sat  1,341,368  1,340,383 

Sun  Sentinel-m .  4.414.294  1.179.486  4.691.353  1.1 10.002 

Grand  Total . 11,919,793  2,322,013  13,011,002  2,255,808 

NOTE:  News-e  and  Sun  Sentinel-m  published  5  days  a  week  only. 

FORT  WAYNE,  IND. 

Journal  Gazette-m .  1,708,482  79,616 

•Journal  (}azette-S .  948,841 

New  Sentinel-e .  2.164.135  91.008 

Grand  Total .  4,821,458  170,624 

NOTE:  Figures  for  1980  not  available 

GARY,  IND. 

Post  Tribune-e .  1,672,487  494,459  1,983,801  453,544 

•Post  Tribune-S .  1.122.522  83.128  983.782  62.024 

Grond  Totol .  2,795,009  577,587  2,967,583  515,568 


Ad  Expenditure  Trends 
October  1981 


A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


Classifications 

1981 

(000) 

Omitted 

1980 

(000) 

Omitteo 

Dollar 

(000) 

Omitted 

Change 

% 

Retail 

October . 

. $  449,405 

405,456 

+ 

43,949 

+ 

10.8 

First  Ten  Months 

4,010,887 

3,490,551 

+ 

520,336 

14.9 

Department  Stores 
(Included  in  Retail} 

October . . 

.  100,598 

88,449 

+ 

12,149 

+ 

13.7 

First  Ten  Months 

843,416 

744,099 

+ 

99,317 

+ 

13.4 

General 

October . 

.  129,382 

105,945 

+ 

23,437 

+ 

22.1 

First  Ten  Months 

1,151,205 

931,259 

+ 

219,946 

+ 

23.6 

Automotive 

October . 

24,670 

15,658 

+ 

9,012 

+ 

57.6 

First  Ten  Months 

192,782 

154,520 

+ 

38,262 

+ 

24.8 

Financial 

October . 

45,498 

27,791 

+ 

17,707 

+ 

63.7 

First  Ten  Months 

324,317 

244,923 

+ 

79,394 

+ 

32.4 

Classified 

October . 

.  207,801 

183,760 

+ 

24,041 

+ 

13.1 

First  Ten  Months 

2,164,531 

1,874,140 

+ 

290,391 

+ 

15.5 

Total  Advertising 

October . 

.  856,756 

738,610 

+ 

118,146 

+ 

16.0 

First  Ten  Months 

7,843,722 

6,695,393 

+ 1,148,329 

+ 

17.2 

24 
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Unsgs — (Confd  from  page  25) 

1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

WICHITA,  KANS. 

Eogle-Beocon-m .  2,202,778  552,504  2,431,211  750,196 

togle-Beocon-S .  746.335  294.836  788.291  260.408 

Grand  Total  2,949,113  847,340  3,219,502  1,010,604 


OCTOBER  1981/19B0 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 


ALBANY,  N.Y. 

Times-Union-m .  1,637,299  1,570,732 

Knickerbocker  News-c  1,128,633  1,054,821 

Times-Union-S .  706.674  816.789 

Grand  Total .  3,472,606  3,442,342 

NOTE;  Heors^  Newspaper  period  runs  Sept.  28, — Oct.  25,  1981. 
ALTOONA,PA. 

MitTor-e .  1,950,837  2,209,697 

BANGOR,  ME. 

Daily  News-m .  1,221,735  1,101,944 

NOTE:  ROP  linage  only — inserts  not  included. 

BIRMINGHAM,  ALA. 

News-e.  2,229,808  323,008  2,449,322  344,134 

News-S.  1  379,686  1,292,144 

Post-Herald-m .  1.622.586  _  1.562.350  _ 

Grand  Total .  5.232,080  323,008  5,373,816  344,134 

BRANTFORD,  ONT. 

Expositor -e .  1,975,266  1,868,577 

BRIDGEPORT,  CONN. 

Telegrom-m .  1 ,785,235  1 ,91 7,593 

Post-e .  1,977,118  2,090,239 

Post-S .  752.691  780.144 

Grarxl  Total .  4,515,044  4,787,976 

NOTE:  Sat.  linage  reported  in  Post-e  figures  only. 

BURLINGTON,  VT. 

Free  Press-m .  2,069,032  2,106,426 

Free  Press-S .  303.366  323.554 

Grand  Total .  2,372,398  2,429,980 

CASPER,  WYO. 

Star-Tribune-mS .  2,234,792  2,238,362 

NOTE:  Includes  inserts — 282,212  lines  in  1981;  167,496  lines  in  1980. 
Family  Weekly  not  included — 79,772  lines  in  1981;  68,906  lines  in  1980. 

CHICAGO,  ILL. 

Herald-m .  1,203,368  382,097  1,281,238  224,330 

Herold-S  157.238  49.927  182.813  32.009 

Grand  Total . 1,360,606  432,024  1,464,051  256,339 

DES  MOINES,  IOWA 

Register-m .  614,017  224,469  640,117  307,935 

Tribune-e .  822,364  1,046,684 

Register-S .  882.109  30.580  816.773  29^ 

Grand  Total .  2,318,490  255,049  2,503,574  337,528 

EDMONTON,  ALTA. 

Joumol-e .  6,101,723  6,175,495 

FORT  WORTH,  TEX. 

Stor-Telegram-m .  3,634,010  670,982  3,550,268  280,402 

Star-Telegrom-e .  3,262,640  791,394  3,586,282  316,132 

Star-Telegram-S .  1.817.328  201.410  1.869.464  211.392 

Grand  Total .  8,713,978  1,663,786  9,006,014  807,926 

NOTE:  Includes  inserts  ond  zoned  editions. 

INDIANAPOLIS,  IND. 

Stor-m .  2,447,646  2,302,717 

News-e .  1,872,937  1,868,669 

Star-S .  1.500.660  1.549.118 

Grand  Total .  5,821,243  5,720,504 

KITCHENER-WATERLOO,  ONT. 

Record-e .  3,125,049  3,064,522 

LINCOLN,  NEB. 

Joumol-Star-d/S .  927,248  1,186,598 

NOTE:  Includes  inserts — 268,786  lines  in  1981;  389,186  lines  in  1980. 

LOUISVILLE,  KY. 

Courier-ioumol-m .  2,365,142  356,975  2,302,388  221,579 

Louisville  Times-e .  2,416,122  436,224  2,613,105  281,343 

Courier  Joumol  & 

Times-5  .  1.831.785  3.343  1.691.217  1.939 

Grand  Total .  6,613,049  796,542  6,606,710  504,861 


NOTE;  ROP  display  linoge  is  published  on  6-column  basis  but  converted  to 
8-column  bosis  above.  Classified  published  and  reported  on  10-co)umn 
bosis. 


MADISON,  Wise. 

Capitol  Times-e .  1 ,946,301  2,342,323 

State  Joumol-m .  2,017,816  2,385,722 

State  Journal-S .  897.004  398.773 

Grond  Total .  4,861,121  5,626,818 

NOTE:  6-column  poges  converted  to  8-column.  Includes  legal. 

MERIDEN,  CONN. 

Record-ioomal-m .  1,173,004  1,305,402 

MONROE,  LA. 

N«ws-Star-World-d .  1,932,518  1,809,850 

News-Stor-World-S .  888.762  880.376 

Grond  Totol .  2,821,280  2,690,226 


NOTE;  Gonnett  newspoper  period  runs  Sept.  28,  to  Nov.  1,  1981 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

MONTREAL,  QUE. 

Gazette-m .  4,778,440  4,435,041 

Le  Oevoir-m .  550,786  613,054 

Le  Oimanche-Motin-S .  552.060  523.274 

Grand  Total  5,851,286  5,571,369 


NOTE:  Gazette  incudes  T.V.  Times — 63,306  lines  in  1981;  40,294  lines  in 
1980.  Le  Dimonche-Matin  includes  inserts— 174,388  lines  in  1981;  180,624 
lines  in  1980. 


NASHUA,  N.H. 

Telegraph-e .  1,759,412  1,802,073 

NEW  BRUNSWICK,  N  J. 

Home  Nev^-e .  1 ,389,905  1 ,477,327 

Home  News-S .  828.318  753.481 

Grand  Total .  2,218,223  2,230,808 

NEWPORT  NEWS,  VA. 

Doily  Press-m .  2,334,388  2,357,320 

Times  Herald-e .  2,011,408  2,141,776 

Daily  Press-S .  1.298.514  1.1 77.904 

Grand  Total .  5,644,310  5,677,000 

NORFOLK,  VA. 

Virginion-Pilot-m .  2,883,279  205.605  2.941.696  218,051 

Ledger-Stor  e .  2,550,976  579,642  2,445,701  604,856 

Virginian-Pilot  & 

Ledger-Star-S .  1.424.260  323.888  1.458.686  248.320 

Grond  Totol .  6,858,515  1,109,135  6,846,083  1,071,227 

NORTH  BAY,  ONT. 

Nugget-e .  1,049,674  1,091,714 

NORTH  PLATTE,  NEB. 

Telegraph-mS .  922,537  968,949 

NOTE:  IncludesFamily  Weekly— 75,189  lines  in  1981;  74,461  lines  in  1980. 

OGDEN,  UTAH 

Stondard-Exominer-e .  2,172,082  2,466,926 

Stondard-Examiner-S .  788.712  717.492 

Grand  Total .  2,960,794  3,184,418 

NOTE:  Sunday  includes  Fomily  Weekly — 79,772  lines  in  1981;  69,31 4  lines  in 
1980 

OKLAHOMA  CITY,  OKLA. 

Oklohoman-m .  2,606,961  1,184.717  2,703,666  1,070,346 

Times-e  2,359,792  1,163,047  2,532,217  962,449 

Oklohoman-S .  1.391.859  1.198.037  _ 

Grand  Total .  6,358,612  2,347,764  6,433,920  2,032,795 

OMAHA,  NEB. 

World-Herald-meS .  2,765,868  3,034,906 

ORLANDO,  FLA. 

Sentinel  Star-o/dS .  4,787,944  1,392,160  4,679,640  1,218,462 

OTTAWA,  ONT. 

LeDroit-e .  1,945,299  2,205,778 

PALM  SPRINGS-PALM  DESERT,  CALIF. 

D-sert  Sun-e .  1,929,729  2,082,928 

PALO  ALTO,  CALIF. 

Peninsulo  Times 

Tribune-e .  1,697,136  219,702  1,907,416  159,376 

PHOENIX,  ARIZ. 

Republic-m .  4,406,696  198,142  4.338.152  168,168 

Gazette-e .  4,321,268  202,790  4,233,208  165,018 

Republic-S .  2.260.454  2.289.644  _ 

Grond  Total . 10,988,418  400,932  10,861,004  333,186 

PORTLAND,  MAINE 

Press-Herold-m .  1 ,443,846  1 ,499,946 

Express-e .  1,396,518  1.430,942 

Telegram-S .  1.202.952  1.Q28.823 

Grand  Total .  4,043,316  3,959,711 

PORTLAND,  ORE. 

Oregonian-mS .  5,371,716  5,477,640 

Oregon  Joumal-e .  2.135.196  J  i98^i222 

Grand  Total .  7,506,912  7,463,862 

READING,  PA. 

Times-m/Eogle-e .  1,589,150  1,816,431 

Eogle-S .  7Q2.11Q  669.571 

Grand  Totol .  2,291 ,260  2,686,002 

RENO,  NEV. 

Joumol-m .  1,401,246  1,491,840 

Gazette-e .  1,346,282  1,433,334 

Gazette- Joumal-S .  408.296  453.558 

Grand  Total .  3,155,824  3,378,732 

RICHMOND,  VA. 

Times-Oispotch-m . 2,211,918  2,214,118 

Times  Dispotch-S .  1.420,702  1,278,736 

News  Leoder-e .  1.641.603  1.878.559 

Grond  Total .  5,274,223  5,371,413 


NOTE:  Port-run  ond  comics  not  included. 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


RIVERSIDE,  CALIF. 

Enterprise-m .  2,376,556  2,492,910 

Press-e .  1,999,130  2,145,402 

Press-Enterprise-S .  514,878  589.330 

Grand  Total .  4,890,564  5,227,642 

SAN  BERNARDINO,  CALIF. 

Sun-mS .  3,762,122  4,018,672 

NOTE:  Parade  linoge  not  included. 

SANTA  BARBARA,  CALIF. 

News-Press-eS .  3,308,725  6,734  3,097,717  6,363 

NOTE:  Porode  linoge  not  included. 

SCOTTSBLUFF,  NEB. 

Stor-Herald-mS .  1,063,920  1,181,869 


NOTE;  Includes  Fomily  Weekly — 206,858  lines  in  1981,-  183,410  lines  in 
1980. 


SEATTLE,  WASH. 

Post-Intelligencer-dS .  2,351,711  2,516,558 

Times-dS .  4.552.548  4.800.040 

Grand  Total .  6,904,259  7,316,598 

SOUTH  BAY  (Torronco),  CALIF. 

Breeze-e .  3,565,072  3,948,154 

SPOKANE,  WASH. 

Spokesmon-Review-m ....  1,716,302  1,892,002 

SpokesoKin-Review-S .  818,720  837,082 

Chronicle-e .  1.721.419  1.915.842 

Grand  Total .  4,256,441  4,644,926 

TACOMA,  WASH. 

News-Tribune-e  & 

Tribune  Ledger-S .  2,998,954  3,767,848 

TOLEDO,  OHIO 

Blode-e .  2,343,727  2,507,512 

Blode-S .  1.282.574  1.343.549 

Grand  Total .  3,626,301  3,851,061 

TOPEKA,  KANSAS 

Capitol  Joumol-o/d .  1,261,344  1,395,261 

Capital-Journol-S .  521.283  547.813 

Grand  Total .  1,782,627  1,943,074 

TORONTO,  ONT. 

Stor-e .  5,774,750  5,418,132 

Sun-m .  2.820.072  2.821.470 

Grand  Total .  8,594,822  8,239,602 

TUCSON,  ARIZ. 

Stor-m .  3,468,430  3,55:  ,368 

Citizen  e  .  3,349,276  3,567,074 

Stor-S  .  1.272.236  1.177.734 

Grond  Total .  8,089,942  8,298,176 

NOTE;  Sunday  includes  Porode  linoge. 

TULSA,  OKLA. 

WorW-m .  2,023,086  1,838,479 

Tribune-e .  1,952,805  1,841,080 

Worlds  967.604  881.931  » 

Grand  Total .  4,943,495  4,561,490 

NOTE:  Figures  ore  based  on  6-column  format  and  9-column  classified 

VANCOUVER,  B.C. 

Sun-e .  5,715,321  5,034,472 

NOTE:  Includes  Today  Mogazine. 

WAUKEGAN,  ILL. 

News-Sun-e .  2,100,056  2,239,776 

WILKES-BARRE,  PA. 

Times-Leoder  o/d .  1,013,740  1,189,972 

WILMINGTON,  DEL. 

News-Joumol-m,e .  2,088,066  2,357,171 

News-Joumal-S .  820.488  717.551 

Grond  Totol .  2,908,554  3,074,722 

WILMINGTON,  N.C. 

Stor-m .  1,073,044  1,214,850 

Stor-News-S .  414.022  392.924 

Grand  Total .  1,487,066  1,607,774 

WINDSOR,  ONT. 

Star-e .  2,836,117  2,983,035 

WINSTON-SALEM,  N.C. 

Joumol-m .  1.916,810  1,953,938 

Sentinel-e .  1,524,782  1,712,634 

Joumol-Sentinel-S .  667.268  709.114 

Grond  Total .  4, 1 08,860  4,375,686 

NOTE:  Port-run  and  conves  not  included. 

WORCESTER,  MASS. 

Gazette-e .  1,296,386  1,313,799 

Telegram-m .  1,414,504  1,325,324 

Telegrom-S .  1.280.279  1.222.113 

Grond  Total .  3,991,169  3,861,236 
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Syndicates 

By  Lenora  Williamson 

Lawyer  switches  to  new  career  as  cartoonist 


f  IT  sflvs  dekf  um  sen.  of  A 

flPP  THAT  TO  THe  IOO% 

POESn'T  rfls  ABOUT 

A  fllAeklCON  W0M6N  WORK 

U)^0  WORK  INSIDE  m 

A  MAKE  anv  /7  Time  you  men  \ 

1  cJursipe  T»4e  Howe  / 

MOM^jANP  VOU'l-l.  fINP 

1  SENSE  /  /  APMITTEP  THAT!  j 

THAT  W0M£N  PO  1 

150%  Of  THE  WORK'. 

Tw  j 

'Sally"  and  husband  "Ted"  talk  statistics 


This  is  the  success  story  of  a  successful 
lawyer  who  changed  careers  in  his  mid- 
30s.  He  is  Greg  Howard,  who  bows 
nationwide  as  creator  of  Field  Newspap¬ 
er  Syndicate’s  new  comic  strip  “Sally 
Forth”  on  January  4. 

The  heroine  is  a  working  woman,  mar¬ 
ried  and  mother  of  a  precocious  daughter. 
The  approximately  100  charter  subscri¬ 
bers  include  such  major  clients  as  the  Los 
Angeles  Times,  Minneapolis  Tribune, 
Detroit  Free  Press,  Miami  Herald,  Cin¬ 
cinnati  Post,  Buffalo  Courier-Express 
and  San  Diego  Tribune. 

Back  in  October  of  1978  at  the  age  of 
34,  Howard,  who  specialized  in  anti-trust 


matters,  was  earning  an  income  in  six 
figures  from  his  partnership  in  the  Min¬ 
neapolis  law  firm  of  Faegre  &  Benson.  To 
the  astonishment  of  other  lawyers  in  the 
firm,  he  resigned  and  set  to  work  develop¬ 
ing  and  trying  unsuccessfuly  to  sell  two 
other  comic  strips  before  hitting  on  the 
idea  of  focusing  on  trials  of  a  woman  who 
holds  down  a  fulltime  office  job  and  has  a 
husband  and  child  to  manage  at  home. 

He  sent  samples  to  Chuck  Bailey  at  the 
Minneapolis  Tribune  and  to  lawyer- 
publisher  Paul  Kritzer  of  the  Waukesha 
(Wis.)  Freeman. 

Kritzer  showed  samples  to  Jack  Prahl, 
who  hand-delivered  them  during  a  Field 


sales  meeting  to  Lew  Little,  vicepresi¬ 
dent,  editorial  development  in  Septem¬ 
ber,  1980.  Little  felt  the  art  was  weak  but 
that  the  strip  had  promise.  He  talked  with 
Howard  about  improving  his  drawing  or 
collaborating  with  an  illustrator.  After 
evaluating  hundreds  of  new  drawings 
over  the  next  months.  Little  saw  such 
“dramatic  improvement”  that  the  col¬ 
laborator  idea  was  dropped.  He  felt  the 
strip  could  be  ready  to  go  as  soon  as  early 
samples  were  redrawn. 

Howard,  whose  wife  Jeanne  is  coordi¬ 
nator  for  the  Bone  Marrow  Transplant 
Unit  at  University  of  Minnesota  Hospit¬ 
al,  says  of  his  “unemployment  history” 
after  giving  up  law,  “I  was  unable  to  draw 
a  good  stick  person  without  help.  Thus, 
the  first  step  toward  becoming  a  cartoon¬ 
ist,  I  astutely  reasoned,  was  to  learn  how 
to  draw.  I  have  spent  many,  many  hours 
over  the  past  two  and  a  half  years  de¬ 
veloping  my  drawing  skills,  such  as  they 
are,  by  reading  books  on  cartooning, 
studying  the  works  of  other  cartoonists 
and  trial  and  error  (with  special  emphasis 
on  the  latter). 

“My  goal  from  the  start  has  been  to 
develop  a  comic  strip  and  get  it  syndi¬ 
cated.” 

And  so  on  January  4  (daily)  and  Janu¬ 
ary  10  (Sunday)  Greg  Howard,  lawyer, 
becomes  Greg  Howard,  syndicated  car¬ 
toonist. 


Therms  a  car  tom 
that  tells  It  alt...” 

President  Reagan 
to  Barbara  Walters 
on  ABC-TV,  referring  to  the 
nuclear  arms  talks. 

You  don’t  have  to  be  president  of  the  United  States 
to  enjoy  BERRY’S  WORLD  by  Jim  Berry.  Each  day 
readers  of  nearly  900  newspapers  throughout 
North  America  look  forward  to  Jim  Berry’s 
trenchant  wit  and  insightful  observations  of  the 
problems  and  follies  of  our  times. 

Why  not  lead  your  readers 
into  the  amusing  world  of  Jim  Berry?  It’s  easy. 

Just  call  BRAD  BUSHELL  toll  free  at 
1-800-221-4816. 

BERRY’S  WORLD  is  available  Sunday  and 
is  a  part  of  The  NEA  Daily  Service. 


NEWSPAPER  ENTERPRISE  ASSOCIATION 
200  Park  Avenue 
New  York.  N.Y.  10166 


Berry's  World 


"t  liked  the  arms  race  much  better  when  we 
were  the  only  ones  in  it!” 
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Edited  by  BILL  GLOEDE 

Dallas  Times  Herald  refuses  Parade  ad 


Happy  Newlfear 
Dalas. 

Parade  Magazine 
■ _ 


By  John  Consoli 

Refusal  by  the  Dallas  Times  Herald  to 
run  an  ad  touting  the  fact  that  the  Sunday 
supplement.  Parade,  will  be  distributed 
through  the  competing  Dallas  Morning 
News  has  added  more  fuel  to  the  fire  in 
that  highly  competitive  market. 

The  Times  Herald  dropped  Parade  in 
October  of  1980,  choosing  to  spend  its 
money  to  upgrade  its  own,  locally-edited 
Sunday  supplement.  Westward. 

Parade  execs  spent  the  next  year 
attempting  to  convince  the  competing 
Dallas  News  that  Parade  would  be  an 
asset  to  its  circulation  battle  with  the 
Times  Herald. 

After  conducting  a  reader  study,  the 
News  decided  to  begin  distributing  Para¬ 
de  each  Sunday,  beginning  January  3, 
1982. 

A  multi-media  campaign  was  sche¬ 
duled,  beginning  December  15,  and  in¬ 
cluded  radio  and  tv  ads,  billboard  promo¬ 
tion,  and  a  full-page  ad  that  was  to  run  in 
the  competing  Times  Herald  on  Decem¬ 
ber  28. 


The  ad,  which  would  have  cost  $6,200 
to  run,  was  turned  down  by  the  Times 
Herald.  The  ad  was  to  announce  that  Pa¬ 
rade  would  begin  running  in  the  Dallas 
News. 

“We  wanted  to  let  the  Times  Herald 
readers  know  that  the  Dallas  News  would 
be  carrying  us,”  said  Parade  president 
Carlo  Vittorini.  “It  seems  if  they  (the 
Times  Herald)  elected  to  drop  us,  they 
wouldn’t  be  opposed  to  running  an  ad 
about  us.  If  we  weren’t  considered  impor¬ 
tant  when  they  dropped  us,  then  why  be 
so  concerned  now  and  refuse  the  ad?” 

Times  Herald  president  and  publisher 
Thomas  McCartin  feels  Parade  and  the 
Dallas  News  attempted  to  run  the  adjust 
knowing  it  would  not  be  accepted — for 
publicity  purposes. 

“I  told  our  people  we  would  accept  an 
ad  promoting  Parade  itself,”  McCartin 
said.  “The  ad  could  say  anything  it 
wanted  about  Parade,  but  not  a  point  of 
purchase  ad.  I’m  not  in  the  business  of 
promoting  my  competition.” 

«  *  ate 


StailiigJanuaiy 3,1982 evaySmebyh 
TlieDalasMornfigNevi^ 

Rejected  ad 

Vittorini  also  told  E&P  that  Parade  has 
been  holding  discussions  with  the  New 
York  News  “off  and  on  for  the  past  six  to 
nine  months”  about  the  possibility  of  the 
News  carrying  Parade. 

Vittorini  said  among  the  options  are  for 
the  News  to  begin  carrying  Parade,  while 
keeping  its  own  Sunday  magazine;  and 
adding  Parade  and  dropping  its  own  Sun¬ 
day  magazine — but  contracting  for  Para¬ 
de  Plus,  a  project  being  used  by  the  Chi¬ 
cago  Sun-Times,  under  which  a  newspap¬ 
er  carries  Parade,  but  gets  to  sell  local 
advertising  to  appear  in  the  national  sup¬ 
plement. 


Editor  &  Publisher's  Advertising  Department 
wishes  you  the  best  of  holiday  seasons,  and 
a  very  happy  and  successful  1982. 


Jackie  Akons 
Katherine  Barns 
Scott  Cheney 
Abby  D’Aloise 
Donald  Farwell 
Don  Fenn 
John  Long 
Bill  Marshall 
Bob  Mathes 
Don  Parvin 
Laura  Putnam 
Pete  Scott 
Susan  Steele 
Durland  Stewart 
Erich  Sturn 
Louise  Villani 


26 


EDITOR  &  PUBLISHER  for  December  19,  1981 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU;  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features,  814  E 
Manor  Circle,  Milwaukee  Wl  53217. 


BOOKS 


IcHILDREN/young  adult  book  reviews;  200 
Iwords  on  new/old  titles;  weekly  package  has  5 
linformative,  easy-to-read,  fun  reviews;  write 
ImD  Books,  26313  Purissima  Rd,  Los  Altos 
iHills  CA  94022. 


GENERAL 


CHILDREN  learn  about  nature  through  “Uncle 
Walt's  Animal  Farm"  column.  Free  samples. 
Cinderella  Adventures,  PO  Box  2216,  Clear- 
brook  BC  Canada  V2T  3X8. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 


HUMOR 


INVIGORATING  wit.  For  free  example  send 
self-addressed  stamped  envelope  to  WIT  KIT, 
PO  Box  747,  Shalimar  FL  32579. 


LIFE  AND  RELATED  SUBJECTS  We  want  to 
introduce  you  and  your  readers  to  a  young, 
popular  humor  columnist  who's  read  by  people 
of  all  ages.  I'm  sure  you'll  agree  that  a  good 
humor  column  brightens  the  day.  Get  together 
with  Dave  Barry  each  week  and  learn  the  truth 
about  modern  living.  On  the  op  ed  page,  fea¬ 
tured  in  your  weekly  magazine  from  Feature 
Associates.  3334  Kerner  Blvd,  San  Rafeal  CA 
94901. 


TWICE  the  service!  R-Gabs  &  Dickson  unite. 
100  features.  DBI,  17700  Western  69e,  Gar¬ 
dena  CA  90248. 


MEDICAL 


"HEALTHY  AND  WISE"— A  plain-talking 
w'  '  W  column  about  illness,  health,  medical 
s^  and  medical  politics.  4th  year.  Sam¬ 
ple  1  Ringel,  MD,  933  Newbury,  Ripon  Wl 


MONEY 


"FREE  GROCERIES,"  Readers  of  this  weekly 
column  can  get  free  groceries  and  other  house¬ 
hold  items  through  couponing  and  refunding 
tips  and  current  offer  listings.  Written  by 
nationally  known  "Coupon  Queen-Cheryl 
Peart  ".  Free  samples  and  rates.  Peart  Publica¬ 
tions.  Dept  NCEP,  25-D  West  Fifth  St,  London 
OH  4.1140. 


"MORE  FOR  YOUR  MONEY"-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
13th,  Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate.  7  Charles  Court,  Middle- 
town  NY  10940;  (914)  692-4572. 


MOVIE  REVIEWS  and  interviews  with  celebra- 
ties  and  national  political  figures.  Photographs 
included.  Great  for  weekly  newspapers, 
weekend  section  or  entertainment  pages. 
Issued  weekly.  In  our  9th  year.  International 
Photo  News,  Box  2405,  West  Palm  Beach  FL 
33402;  (305)  793-3424. 


PUZZLES 


MAZE  PUZZLES-Tiny  to  giant.  Easy  to  difficult. 
Write  to  R  Armerping,  1 1 1  W  Neal  St,  Pleasan¬ 
ton  CA  94566. 


PUZZLES-COMIC  STRIPS-ANO  SPECIAL  FEA¬ 
TURES.  Wide  selection  to  choose  from.  Write; 
Dickson-Bennett,  PO  Box  265,  St  Joseph  MO 
64502  or  phone  (816)  279-9315  or  (213) 
515-5047. 


REAL  ESTATE 


HOUSE  CALLS— MIAMI  HERALD.  DALLAS 
NEWS,  Buffalo,  Rochester,  San  Antonio,  Yaki¬ 
ma,  Pontiac  etc.  7th  year.  National  award  s^, 
"concise,  entertaining,  solid  writing  skills, 
wealth  of  real  estate  knowledge."  240  Heming¬ 
way,  Rochester  NY  14620;  (716)  271-6230. 


RECORD  REVIEWS 


RATING  THE  RECORDS— A  weekly  column  in 
its  5th  year.  Great  for  weekend,  entertainment, 
or  youth  sections.  Samples  and  information. 
Mike  Klodnicki,  Writing  and  Editorial  Service. 
PO  Box  655,  Scranton  PA  18501. 


SKIING 


MONEYWISE  tips  appeal  to  all  levels  -t26M 
inactive  and  potential  skiers  in  USA.  Keep 
them  up  on  their  #1  sport;  new  resorts/snow- 
makin^trends.  Action  photos  and  Winter 
Sports  life  Features.  Doug  Ford,  #22,  1368 
Commonwealth  Av,  Boston  MA  02134. 


WEATHER 


A  BETTER  WEATHER  FORECAST 
“WEATHER  WATCH"  will  be  te'ecopied  daily 
for  the  communities  in  your  circulation  area  by 
professional  meteorologist  Rob  Gilman.  $20/ 
week/25,000  circulation.  Rob  Gilman.  275 
Franklin  St,  Quincy  MA  02169;  (617)  479- 
0197. 


E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 
(212)  752-7050 


The  E&P  Classified  Ad  Department  would  like  to 
extend  their  thanks  for  your  continued  support. 

We  wish  you  a 

Happy  Holiday  Season  ^ 
and  a  iiv 

Properous  New  Year. 

Katherine  Hershey  Barns 
Classified  Advertising  Manager 
and 

Donald  Farwell 
Classified  Assistant 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 

INVESTOR  WANTED — Well  established  north¬ 
ern  Virginia  (suburban  Washington,  DC1  com¬ 
munity  news  and  shopping  guide,  with  strong 
management  team,  ne^s  expansion  and  work- 
ii%  capital.  Currently  has  four  zoned  editions 
with  a  total  of  76,000  direct  mail  circulation 
bi-weekly.  Annual  gross  over  $1.0(X),000.  Box 
3596,  Editor  &  Publisher. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Kr^biel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

NEWSPAPER  BROKERS 

Appraisals,  Mergers.  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715.  j 

ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  1(X)  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  01037;  (413)  477- 

BILL  MATTHEW  COMPANY  conducts  profes- 
sional,  confidential  negotiations  for  sale  and 
purchase  of  hignest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  dartime;  (813)  446-0871 
nights;  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
1511  K  St,  NW 
Washington  DC  20(X)5 
(202)  NAtional  8-1133 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


DEADLINE 

CHANGE 

Due  to  the  Christmas  and 
New  Year  Holidays  the 
Classified  ad  deadlines  for 
the  December  26  and  Janu¬ 
ary  2  issues  are; 

Friday 

December  18 
at  2  pm  EST 
and 

Wednesday 
December  23 
at  12  noon  EST 
E&P  CLASSIFIEDS 
(212)  752-7050 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 

I  HAVE  BUYERS  for  newspapers  doing  100  to 
500  thousand  gross.  Edwin  0  Meyer,  Licensed 
Broker,  Suite  lOl-E,  300  W  Franklin.  Rich¬ 
mond  VA  23220;  (804)  643-7816. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  O.  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 

PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

MIDWEST  NEWSPAPERS 
-OUR  ONLY  BUSINESS 
Roy  Holding  &  Associates 
‘Newspaper  Brokers 
‘Appraisers 
Call  day  or  night 
Office  (309)  932-2270 
Evenings  (309)  879-2412 

NEWSPAPER  OWNERS-SEEKERS.  We  will  be 
glad  to  go  over  your  plans  with  you.  No  obliga¬ 
tions.  NEWSPAPER  SERVICE  CO,  INC,  TO 
Drawer  12428,  Panama  City  FL  32401. 

‘Sell  or  Buy  a  Weekly  Newspaper. 

‘Over  20  listings  nationwide. 
‘Inquires  and  details  confidential. 

BUSINESS  BROKER  ASSOCIATES 

(615)  756-7635  (24  hours) 

SYD  S  GOULD  ASSOCIATES.  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE.  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


1981 

REVIEW  &  FORECAST 

1982 

The  January  2,  1982  annual 
REVIEW  &  FORECAST  ISSUE 
will  have  an  intrinsic  “pause 
and  reflect”  editorial  value  that 
will  lead  many  extra  minds  to 
search  E&P’s  always  fertile 
Classified  pages. 

Your  own  planning  might  well 
benefit  from  placing  a  Classi¬ 
fied  ad  in  that  extra-service 
REVIEW  &  FORECAST  ISSUE. 

January  2, 1982 
Deadline  For  Ad  Copy 
Wednesday,  December  23 
at  12  PM  (EST) 

E&P  CLASSIFIEDS 
(212)752-7050 
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CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —$3.50  per  line. 

2  weeks— $3.20  per  line,  per  issue 

3  weeks— $3.00  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  — $2.50  per  line. 

2  weeks— $2.20  per  line,  per  issue. 

3  weeks — $2.00  per  line,  per  issue. 

4  weeks — $1 .80  per  line,  per  issue. 


Add  $3.50  per  insertion  for  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  mutt  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $75  per 
column  inch  camera  ready,  $85  pub  set. 

Contract  rates  available  on  request. 

DEADLINEiEvery  Tuesday,  2  pm  New  York  Time, 
for  Saturday’s  Issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

UHmt  a  PablitiMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


1982 


1982 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —$4.50  per  line. 

2  weeks— $4.00  per  line,  per  issue 

3  weeks — $3.40  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue 


Effective  January  2,  1982 

POSITIONS  WANTED 

1  week  —$3.00  per  line. 

2  weeks — $2.50  per  line,  per  issue. 

3  weeks— $2.25  per  line,  per  issue. 

4  weeks — $2.00  per  line,  per  issue. 


Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name- 


Company. 
Address _ 


City_ 

State. 


.Zip- 


Phone. 


Classification. 


Authorized  Signature- 
Copy — 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ Till  Forbidden. 

Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


ANNOUNCEMENTS 
NEWSPAPER  CONSULTANTS 

IMPROVE  YOUR  management  skills,  revenues, 
employee  productivity  and  control  expenses 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


COLORADO  mountain  resort  publishing  busi¬ 
ness  includes  county  news  publication  twice 


33  years  experience  with  Park,  Thomson,  Co-  I  monthly,  tourist  magazine,  six  times  per  year. 


pley,  Horvitz. 

Contact:  ROBERT  J  ROSSI 
Management  Consultant  for  Newspapers 
227B,  RRl,  Brookneal  VA;  (804)  376-3021 

NEWSPAPERS  FOR  SALE 


ED  MEYER  EXCLUSIVES 

NEW  JERSEY  WEEKLY,  official  paper  for  ten 
localitiesinfast  growingarea.  A"Blue  Ribbon" 
weekly  grossing  more  than  300  thousand.  A 
turn-key  property. 

COUNTY  SEAT  WEEKLY  and  job  shop  in  histor¬ 
ic  Maryland.  Gross  plus  ten  percent.  Building 
can  be  bought  or  leased. 

MAN  AND  WIFE  PRINTERS  enjoy  "Land  of 
Pleasant  Living  Chesapeake  Bay  area.  Modern 
offset  plant  with  camera,  presses,  Compug- 
raphics  and  bindery. 

Confidential  information  to  persons  willing  to 
establish  financial  responsibility.  Edwin  0 
Meyer,  Broker,  Suite  101-E,  300  W  Franklin 
St,  Richmond  VA  23220;  (804)  643-7816. 

GROWING  NEW  YROK  WEEKLY.  $170,000 
gross  in  1980.  Terms.  Financial  information 
requested.  Box  3335,  Editor  &  Publisher. 


MAGAZINE-Unique  two  year  old  Philadelphia 
area  publication  focusing  on  issues  in  the  non¬ 
profit  world.  1500  paid  subscribers.  Excellent 
reputation.  Can  be  profitable  for  the  right  work¬ 
ing  owners  interested  in  adopting  newsletter 
format.  (215)  242-9143. 

PROFITABLE,  long  established  newspaper  op¬ 
eration  in  fast  growing  area  of  western  Canada. 
Near  $2  million  gross.  Plant,  real  estate,  $3 
million.  Terms.  Serious  replies  only.  Box3533, 
Editor  &  Publisher. 


PROFITABLE  specialty  (aviation)  paper. 
Health  dictates  sale.  Gross:  $500,000.  Terms. 
Box  3546,  Editor  &  Publisher. 


ROCKY  MOUNTAIN  WEEKLY  NEWSPAPER, 
no  competition.  Has  own  press.  Long  estab¬ 
lished,  great  growth  potential.  $420,000, 
25%  down,  negotiable  terms.  Call  Karl  at  Tan¬ 
ner  Realty,  (208)  745-8787;  evenings  (208) 
356-6438. 


THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication; 
grossing  over  $800,000.  Box  3423,  Editor  & 
I’ublisher. 


and  small  scale  ad  agency.  Has  shown  steady 
growth  for  3  years  and  has  great  potential  for 
expansion.  Qualified  people  available  for  hire. 
PO  Box  3357,  Copper  Mtn,  CO  80443. 


NEWSPAPERS  WANTED 

1.  DAILY  or  weekly  within  300  miles  of 
Atlanta,  Georgia. 

2.  Eastern  Kansas  or  E  Oklahoma  weekly 

3.  New  Mexico  or  Arizona  weekly  with 
$300,000-$400,000.  Terms  desired. 

4.  Northern  Arizona  or  W  Colorado  small 
weekly  or  magazine. 

5.  Paid  weekly  anywhere  in  Southwest. 

6.  Small  daily  in  medium  growth  market 
or  weekly  in  high  growth  market. 

7.  Mainstream  newspapers  anywhere. 

Box  3577,  Editor  &  Publisher 

HUSBAND  AND  WIFE  TEAM  are  sufficiently 
financed  to  purchase  and  operate  weekly  news¬ 
paper  that  grosses  between  $150,000  and 
$300,000.  Our  success  in  publishing  has  been 
proven  by  15  previous  years  of  newspaper  ex¬ 
perience.  Call  or  write  Mr  Dana  Garrett,  (512) 
398-6847,  820  South  Blanco,  Lockhart  TX 
78644. 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
'  publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid- 
I  er.  Please  send  information  to  Box  31752,  Edi- 
:  tor  &  Publisher.  All  replies  kept  strictly  con- 
:  fidential. 

:  INVESTOR  seeks  minority  interests  in  Indiana, 

:  Ohio  and  southern  Michigan  publications  of  all 
!  kinds.  Please  send  complete  details  and  sever- 
1  al  samples  to  Box  2376,  Editor  &  Publisher. 

]  Replies  will  be  kept  strictly  confidential. 

I  _ PERSONALS _ 

I  T-SHIRTS:  "When  journalists  do  it,  it  makes 
:  The  Front  Page."  Copyrighted.  For  details, 
send  self-addressed  envelope  to  Ben  Johnson, 

:  PO  Box  1241,  Detroit  Ml  48231. 


ZONE  4  weekly,  in  fast  growing,  affluent  area, 
25,000  free  distribution,  $350,000  gross.  Se¬ 
rious  buyers  only.  $50,000  down  required.  Box 
3450,  Editor  &  Publisher. 


A  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS 
E  &  P  CLASSIFIEDS 
(212)  752-7050 


SHOPPING  GUIDES 

SHOPPER  DOCTOR  MAKES  HOUSE  CALL- 
S...Get  a  second  opinion  on  vital  operational 
changes/procedures.  Former  daily/shopper 
publisher  with  broad  experience  in  shoppers 
with  news  or  without;  classified  only  and  penny 
savers.  New  market  appraisal,  custom  fitting 
product  to  market.  A  data  bank  of  strategy,  rate 
incentives  and  circulation/distribution  sys¬ 
tems.  References,  Estil  Cradick,  950  Park- 
wood  Dr,  Dunedin  FL  33528.  (813)  733- 
1678. 


PLACE 

YOUR 

BET 

ON  E  &  P  CLASSIFIEDS 
.,.We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  systems  used  in 
newspaper  production  (or  if  you’re  a  publisher  with  surplus  eqip- 
ment  on  your  hands)  E  &  P  Classifieds  are  your  best  bet  to  make 
(or  save)  some  easy  money. 

E  &  P’s  Help  Wanted  ads  reach  the  industry  people  you  are 
looking  for  to  fill  that  open  position  at  your  paper.  And,  Positions 
Wanted  advertisers  tell  us  that  E&P  Classified  ads  get  results! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 

(212)  752-7050 
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INDUSTRY 

SERVICES 


INDUSTRY  SERVICES 
NEWSPAPER  SERVICES 


EQUIPMENT  &  SUPPLIES 


\M  I  E  of  printing  quality  jobs  on  Community  Press  up 

W  I \0  E to  16  broadsheets  or  32  page  tab.  Located  in 
northern  Ohio.  For  information  call  (216)  264- 
1125,  ext  30. 

-  I  PROBLEMS?  LET  THIS  MAN  HELP 

CIRCULATION  SERVICES  Newspaper  executive,  effective  trouble-shooter 
and  manager.  Generalist,  but  heavy  on  produc- 

iMnu  I  _ _ *“>''•  S'*  promotion,  systems  and  people 

DICK  LEVIS  provides  the  finest  telephone  sales  problems.  Will  train  and  direct.  Shirt-^^e 
and  paid  in  advance  crewOTders  in  the  industry,  encellent  references  from  leading 

Call  me  at  (201)  772-7002  for  action.  gp,)  ig^gg  multi-weekly  operations.  WiH 

-  consider  short  or  long-term  assignments.  Write 

POSTAL  INFORMATION  Box  3589,  Editor  &  Publisher. 

AH  unii  DU0r  uuantoH  in  knnur  aKniit  ThirH  Place 


I  CUTLER-HAMMER  conveyors  and  spare  parts. 


Also  new  Crabtree  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
I  Cutler  Hammer,  stackers 
I  Baldwin  Count-O-Veyors  104A’s 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 

HARRIS  1251  MICROSTORS,  3300  Typeset¬ 
ter,  CompuEdits,  1420  Terminals,  Tally  Prin¬ 
ter,  Multiplexer,  fonts,  cables,  spare  parts  kits, 
diskettes.  Harris  will  install  and  warranty  as 
NEW  at  no  charge.  Oil  George  Obermeier  at 
(617)682-1139. 

TWO  5  DISK  TXT’s  Serial  384  and  408.  Built  in 
processors.  In  good  condition.  Thousands  of 
dollars  in  spare  parts.  Available  now,  ilO.OOO. 
Phone  (616)  429-2400,  Bill  Fisher  or  Gene 


POSTAL  INFORMATION  Box  3589,  Editor  &  Publisher. 

All  you  ever  wanted  to  know  about  Third  Class  !  _ 

but  were  afraid  to  ask.  Our  members  get  expert  |  STIMULATE  YOUR  CLASSIEIED  SALES— 
advice  on  best  use  of  Third  Class  Mail,  Presort  ]  With  new  sources  of  revenue,  classifications. 


GOOD  RECONDITIONED  Cheshire  and  Mag-  1 

nacraft  labeling  machines  with  single  and  mul-  '  _ 

tiwide  label  heads  and  quarter  folders.  Call  ,  -rYpc'cr-r-riur;  rniiipupMT  Paumment  brok- 
Scott  or  Ed  Heisley;  (800)  527-1668  TYPtSti  llNGtUUlKMtni.  tquipmentoroK 


rules.  Mail  forwarding,  etc.  Third  Class  Mail  plus  promotion,  management  stimulation,  and 
Assoc,  1725  K  St,  NW,  Suite607,  Washington  result  getting  copy  writing  ideas.  Classified  In- 
DC  20006;  (202)  296-5232.  ternational,  since  1938,  has  provided  a  month- 


With  new  sources  of  revenue,  classifications,  i  SHERIDAN  48P  inserter  with  complete 
plus  promotion,  management  stimulation,  and  |  conveyor  connection  and  spare  ^rts. 
result  getting  copy  writing  ideas.  Classified  In-  i  Sheridan  24P  inserter  with  handfly  table, 
ternational.  since  1938,  has  provided  a  month-  j  Folded  edge  first  delivery  system  for  Sheri- 
ly  package  to  stimulate  classified  ad  sales,  j  <iah  inserter, 
train  salespeople,  and  provde  management  in-  i  Muller  227  inserter. 


train  salespeople,  and  provde  management  in-  Muller  227  inserter. 

INK  RECOVERY  formation  that  unlocks  more  sales  for  you.  Your  1  Ferag  HSOO  Counter  Stacker. 

' '  investment  in  people  and  equipment  is  exten-  1  Sta  Hi  257  Counter  Stacker. 

WE  WILL  ACCEPT  your  waste  offset  ink.  Our  sive,  now  get  all  you  can  from  your  Investment  j  Sta  Hi  251  Counter  Stacker  with  spare  parts, 

federal  EPA  ID  number  is  CTD000790949.  Classified  International's  new  package!  *  Sheridan  5  knife  trimmer. 


federal  EPA  ID  number  is  CTD000790949.  with  Classified  International  s  new  package! 
Call  for  details.  Ink  Recovery  Service  (203)  For  more  information  call  or  write  Tom  Greene. 
443-5890  3211  North  74th  Av,  Hollywood  FL  33024; 

(305)  981-1240. 


MARKETING  &  OFFICE  DESIGN 

READERSHIP  RESEARCH  - 

-  1  INCREASE  PRODUCTIVITY  in  the  office  with- 

INCREASED  LINAGE  REVENUE!  Newspaper  j  out  increasing  costs.  Specialized  space  plan- 
Research  at  cost  effective  prices.  References  i  ninganddesignforjournalismoffices. Contact; 
and  brochure  upon  request.  CONSUMER  !  Dan  Danford,  MANNSCHRECK  BUSINESS  IN¬ 
DATA,  (305)  655-0926,  319  Clematis,  West  TERIORS,  512  Eelix  St,  St  Joseph  MO  64501; 


Palm  Beach  FL  33401. 


(816)  279-8567. 


E  &  P  Classifieds — 

/4s  effective  in  the  newspaper  community  as  your  newspaper's  classi¬ 
fieds  are  in  your  community. 


i  Sheridan  5  knife  trimmer. 

:  Baum  quarter  folder. 

!  Guiimont  quarter  folder. 

I  Saxmayer  tying  machine.  i 

I  Signode  ML2EE  tying  machine.  i 

I  Idab  440  Counter  Stacker 
Cutler  Hammer  spare  parts. 

I  Kansa  inserter  with  4  stations.  f 

All  equipment  in  excellent  condition  and  avail-  ‘ 
able  immediately.  j 

I  Graphic  Management  Associates,  Inc. 

Newspaper  Mailroom  Systems  Division  , 
11  Main  St..  Southboro  MA  01772 
I  (617)481-8562 

I  MISCELLANEOUS  I 

1  EDITWRITER  fonts;  Tabloid  racks;  Silver  Re- 
I  covery  System;  new  PermaKwik  Processor. 

!  Best  offer.  (304)876-3381. 


I  ers — 10%  commission.  1000  listings.  Buy 
from  individuals  without  risk.  Bob  Weber. 

'  (216)  729-2858. 

■  UNIFIED  COMPOSER— Can  be  used  on  or  off- 
line  with  any  CG  tape  driven  units.  Has  classi- 
i  fied  advertising  program.  128  lines  of  scroll. 

I  Guarenteed.  (215)  867-2002. 

VIDEO  SETTER  II— 1  grid.  Excellent  text  and 
straight  matter  machine.  Perfect  backup  to 
Video  Setter  Universal.  Guarenteed.  (2l5) 
867-2002. 


2lW  CUTOEE  HOE  COLORMATIC,  3  units,  2 
half  decks,  available  now. 

224'4"  Goss  Headliner  unit.  1  color  hump. 
New  ink  oscilating  gear  Goss  Headliner. 

22V4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

1  unit  Harris  V15A. 

1  Gregg  imprinter. 

6  unitvlSA. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)  682-7011 


EQUIPMENT  &  SUPPLIES... 


USED  but  in  excellent  condition  the  following  ■  AVAILABLE  FOR  IMMEDIATE  DELIVERY 
Beech  equipment:  j 

punch,  shear,  crimp  .  Press  comprised  of  four  fully  configured  HV 
InSArFS"*  table/ne^tive  punch  ;  units,  one  signiture.  HV  half-quarter-double 

fSSSV  2  hole  plate  punch  !  parallel  folder,  2  Cary  auto  splicers.  Cary  in- 

60TOA  Manual  plate  punch  ,  feed  and  expensive  peripheral  accessories. 

cSS2  P  shear  Press  in  almost  new  condition,  very  clean,  ex- 

5(XXj  Manual  plate  crimper  cellent  mechanical  condition.  Can  be  in- 


BUSINESS  SYSTEMS 

CUSTOMIZED  BUSINESS  SYSTEMS 


COMPUTER  SOFTWARE 


AIm  used  Master  36  additive  plate  processor  ,  spected  running.  An  exceptional  opportunity 
'  j  and  Master  2435  flat  cold  light  exposure  unit  *  on  a  much  desired  press.  Offered  exclusively 
'  for  Napp  and  Dycril  plates.  Py. 

'  Call  (215)  643-0500 — Sales  Department  ONE  Corp/Atlanta 


CUSTOMIZED  BUSINESS  SYSTEMS  j  ACCOUNTS  RECEIVABLE  SOFTWARE 
Looking  for  sophisticated  business  and  circula-  Designed  by  a  publisher  for  the  Radio  Shack 
tion  systems  tailored  for  your  newspaper?  CDS.  computer.  Rrmts  journals,  bills,  agingand  tear- 
Inc  offers  proven  systems  in  circulation,  sheet  reports.  Handles  interest  charges,  calcu- 
accounts  receivable,  payable,  payroll,  and  lates  rates  and  allows  month-end  volumn  dis- 
general  ledger.  We  have  installed  and  modified  counts.  Retains  6-month  detail  for  1000  cus- 
systems  for  newspapers  with  circulations  tomers.  Both  software  and  hardware  for  under 
varying  from  15,000  to  100,000.  Call  collect  $13,000.  Call  or  write  for  sample  reports.  Pub-  i 
formoreinformation(913) 381-1109, orwrite  Usher,  Control  Systems,  Steve  Kuckuk,  (715)  I 
CDS,  Inc,  c/oSun  Publications.  Interstate  435  526-6188,  PO  Box 476,  Shawano  Wl,  54166. 
at  Metcalf  Av.  Overland  Park  KS  66212.  _ 


1  XEROX  9200  with  sorting  capability.  Full  Xerox 
FSMA,  $39,500  and  shipping. 

(215)  869-2002 


_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NCR  399  16K  memory  magnetic  tape  (sys-  ,  by  a  multi-faceted  publisher  to  handle  all  type: 
tern),  3  cassett  readers,  common  trunk  inter-  of  receivables  from  invoicing  to  statement  gen 


face.  Includes  programs  for  accounts  receiv-  1  eration.  Fully  capable  with  our  general  ledger, 
able,  advertising  pasting,  payroll,  circulation  I  payroll  and  accounts  payable  programs.  Sales 
billing.  $2000  or  best  offer.  David  Dix,  (216)  analysis,  aging  and  service.  Charge  calcula- 


ACCOUNTS  RECEIVABLE  system  developed  _ _  ^ - 

by  a  multi-faceted  publisher  to  handle  all  types  NEWSPRINT  ROLLS — We  Buy/Sell.  Kramer  & 
of  receivables  from  invoicing  to  statement  gen-  'I*-'  Frontage  Rd.  Northfield  IL 


of  receivables  from  invoicing  to  statement  gen-  Frontage  Rd.  Northfield  IL 

eration.  Fully  capable  with  outgeneral  ledger.  60093;  (312)  446-7017. 

payroll  and  accounts  payable  programs.  Sales  _ _ — z - - 

analysis,  aging  and  service.  Charge  calcula-  NEWSPRINT — Specialties-colors-groundwood 
tkms  are  all supported.  Requires  Radio  Shack  papers;  sheets/rolls;  contract/spot;  David  F. 


nAUPOA  Z  nAOKOnnu  your  needs  and  size  requirements.  For  further 

_ a  UMHKHUUHI  information  contact  Richard  Tidwell,  Critten- 

vaucDiir  cniicrzc  1  cracrc  Publishing  Co,  PO  Box  459,  W  Memphis 

KAMERAK  SQUEEZE  LENSES  AR  72301;  (501)  735-1010. 

Variable  lenses  0  to  8%.  Fixed  lenses  up  to 

12%.  CXjmpare  our  quality  and  service.  _ _ _ _ 

KAMERAK  (213)  437-2779  COMPUTERS 

Box  2798  Long  Beach  CA  90801 

- ^ ^ -  COPY  CONTROL  III  stand-alone  computer  ter- 

KENRO  Vertical  Camera,  like  new,  $2300  or  minal  for  text  entry,  edit,  disk  storage  and 

best  offer.  ohone  communications  to  vour  comouter;  with 


Model  II.  Programs  can  be  modified  to  meet  Affiliated;  The  Paper  Group, 

your  nei^s  and  size  requirements.  For  further  ItiF;  (212)  752-0558,  (602)  297-9976. 

information  contact  Richard  Tidwell,  Critten-  - — — - 

den  Publishing  Co,  PO  Box  459,  W  Memphis  30  POUND  offset  grade  international  news- 
AR  72301-  (501)  735-1010  Pf'ff  AOw  inch  wide  rolls  all  new  and  wrap- 


print.  40V(z  inch  wide  rolls  all  new  and  wrap¬ 
ped.  210  tons  available  at  $340  per  ton.  FOB 
/vvkMni  i-rpno  I  Detroit.  Len  Thomas,  (313)  921-4560.  i 

_ COMPUTERS _  j  -  I  97  Marqjardt  Dr 

DHOTOTVDFQFTTIAIYI  Wheeling  I L  60090 

COPY  CONTROL  III  stand-alone  computer  ter-  rnxjlXJI  TKCaCMirHj  (312)459-9700  Telex  20-6766 

minal  for  text  entry,  edit,  disk  storage  and  !  ..r,  »  _ 

phone  communications  to  your  computer;  with  ,  ACM  9000  LR  or  HR  with  keyboard,  $3950,  I  LINOTYPE  Newsmaster  offset  newspaper 
word  processing.  Terminal  Systems  Corpora-  i  Comp  II,  5  years  old,  $2400.  Exeeuwritertext,  j  press,  5  units  (4  units  are  3/c  units),  45^" 
tion,  901  Columbia  Cr,  Merrimack  NH  03054;  *'®50  ExKuwriterdisplay,  $1000.  Bob  We-  (ggVx”  cut-off)  x  36  vreb  width,  2  folders,  5 


ONE  Corp/Atlanta 

;  (404)  321-3992  Telex  700563 

j  HARRIS  V-15A,  4  units.  1971. 

Harris  V-15A.  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

I  Harris  845,  6  units,  23  9/16". 

I  Harris  V-15A.  8  units.  Upper  former,  1974. 

'  Cottrell  V-25,  Vi  and  W  folder. 

I  Goss  Community  add-on  units,  l%9-76. 

I  Goss  Suburban  add-on  units. 

I  Goss  folders:  Urbanite,  Suburban.  SU. 

;  Goss  Urbanite  Vx  folders. 

I  Goss  4,  6.  8-position  roll  stand, 
i  Gregg  flying  imprinter  22  Vv,  45  Vi". 

'  Fincor  motor  and  controls. 

!  Harris  V-22  5  units. 

I  Harris  845,  22^4,  5  units,  1973. 

I  Harris  V-25  8  units. 

!  Fairchild  Newsking  2  units,  1972. 
i  Color  King  8  units  KJ-6.  1977. 

WANTED:  Newspaper  equipment  and  com- 
'  plete  plants. 

i  IPEC,  INC 

I  97  Marqjardt  Dr 

Wheeling  I L  60090 


LOGE  PROCESSOR.  MODEL  PC18 
WELL  MAINTAINED 
(215)867-2002 

SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 
New.  super  designs  surpass  all 
VARIABLE  OR  EIXED.  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

Place  your  bet  on 
E&P  Classifieds 
We  bet  you’li  be  satisfied. 
Caii  for  rates  and  info: 
(212)  752-7050. 


(603)  424-5033  j 

FOR  SALE :  Hendrix  front-end  systems;  a  6200  ! 
with  4  VDT's  and  a  6400  with  16  VDT’s.  scan*  i 


Comp  II.  5  years  old,  $2400.  Exeeuwritertext. 
$1930.  Exeeuwriter  display.  SIOCX).  Bob  We* 


!  ber,  (216)  729-2858, 


AM  3500/504,  $8750 
RCP  103,  $1750 
Bob  Weber,  (216)  729-2858 


I  ner  and  reader.  Can  be  seen  running  daily.  Bob  Weber.  (216)  729-2858 

I  Available  February.  1982.  For  more  informa-  - 

I  tion  call  The  Daily  Record.  Wooster  OH;  (216)  ALMOST  NEW— Compugraphic  EditWriter 


I  LINOTYPE  Newsmaster  otfset  newspaper 
i  press,  5  units  (4  units  are  3/c  units),  45VS" 
(22$4”  cut-off)  X  36  web  width,  2  folders,  5 
!  flying  pasters,  drives  and  all  accessories,  new 
1  1972,  priced  one-third  of  replacement  cost. 

!  IPEC.INC 

>  97  Marquardt  Dr 

Wheeling  IL  60090 

;  (312)  459-9700  Telex  20-6766 


264-1125.  7500/wet.  12  fonts  including  Future  Bold,  THE  WEB  SPECIALISTS 

_  45.  $12,000.  Call  i  Goss  Community,  4  units,  1969 

UAIiannu  (415)349-1244.  ,  Goss  sc,  7  units,  1978 

|  ypper  former  for  SC,  1976 

MULLER  AND  MARTINI  Model  227E  2  into  1  COMPUTAPE II  with  MDR  mini-disc  readerand  I  Goss  Community  add-on  units.  1968-71 
h^arter  for  Mie  Excellent  '  Goss  Suburban  units,  1000  and  1500 

5OT  ^r  c«t  $^9,9^^^^^^^  a^n^g^^condition.  Contact  Joe  Cummings  at  ■  G^  Urtamte  6  units  2  3-color,  1968-72 


;  call  Obie  Lee  (713)  526-2693. 

FERAG  COUNTER  STACKER 
1  REPLY  TO 

1  BOX  3578,  EDITOR  &  PUBLISHER 


7200-1  HEADLINER.  14-72  point. 
Film  strips  included  as  well  as  guarenteed. 
(215)  867-2002 


Harris  V15A,  6  units,  1970 
Harris  V15A,.  5  units,  1975 
Harris  845,  6  units,  1971 

ONE  (X>rp/Atlanta 
(404)  321-3992  Ti 


EDITOR  &  PUBLISHER  for  December  19,  1981 


EQUIPMENT  &  SUPPLIES 


1— 8  UNIT  HOE  COLORMATIC.  22V4"  cutoff, 

single  3:2  folder.  3  color  cylinders.  I 

1_8  unit  Hoe  Colormatic,  22^4”  cutoff,  | 

double  3:2  folder.  ! 

2— 18  unit  Hoe  Color  Convertible  presses, 

22^4  "  cutoff.  6  color  cylinders  per  press  ; 
line  (6  folders— 3:2  and  2:1),  will  divide  ' 
components  and  folders  to  meet  your  needs. 

2 — 8  unit  Goss  Mark  I  presses.  22^4”  cutoff, 
automatic  pasters. 

1—6  unit  Goss  Mark  I  press.  22^4"  cutoff, 
automatic  pasters.  In  warehouse — save  re¬ 
moval. 

52-units  Goss  Mark  I  available,  A82  and  A88 
(23  9/16”  cutoff),  color,  single,  double  half 
decks  and  Wolf  color  cylinders,  four  3:2 
Imperial  folders,  five  double  2:1.  auto¬ 
matic  reels  and  pasters. 

(jOSS  double  and  single  portable  fountains 
available. 

For  more  information 

INLAND  NEWSPAPER  MAc'hi'nERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 


5  UNIT  Harris  V22,  RBI 

5  unit  Harris  VI 5A 

2,  4,  units  Community 

6  unit  Urbanite,  22^4 

If  you  plan  to  sell  equipment  contact: 

BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
Hoe  color  convertible  balloons 
Hoe  color  convertible  folders 
Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES,  INC. 

(213)  257-7557 


GOSS  URBANITE  PRESSES 
4  unit  Goss  Urbanite  press,  SN  U-892,  Mfg 
1971, 

6  unit  Goss  Urbanite  press,  SN  U-640,  Mfg 
1968  used  to  print  15,000  daily  newspaper. 

7  unit  Goss  Urbanite  press  with  two  folders, 
SN  U-725,  reconditioned,  available  for 
immediate  delivery. 

Have  several  Goss  Urbanite  units  which  can  be 
offered  stacked  or  floor  position,  complete  with 
roll  arms. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr.  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

6  units  2  folders,  1972 

Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 


IPEC,  INC. 


EQUIPMENT  &  SUPPLIES 


COLOR  KING  2  unit  web  offset  press,  with  roll 
stands,  folder,  rollers  and  miscellaneous  parts, 
$35,000;  Goss  Community  oil  bath  4  unit  web 
press  with  folder  and  accessories,  $130,000; 
Western  Gear  sheeter,  dateliner,  serial  number 
67-986,  224'4  "x36",  $20,000.  (415)  626- 
7020. 


6-unit  Daily  King  I,  1971,  KJ6  half-quarter 
folder  with  balloon  former.  40  HP  drive.  All 
units  and  roll  stands  are  stacked.  Well  main¬ 
tained,  in  A1  condition.  Available  immediately. 
Can  be  seen  in  operation.  (206)  653-2519. 


WANTED  TO  BUY 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Ferndale  Ml  48220 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


HARRIS  845  printing  unit,  36”  wide  x  224'4" 
around.  Good  condition.  Telephone  K  Koessler, 
(716)  876-6410. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


MULLER-MARTINI  EMIO  inserter  for  news¬ 
paper  mailroom  system.  Must  be  seen  in  pro¬ 
duction  environment.  Reply  to  Box  3571,  Edi¬ 
tor  &  Publisher. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 

SHERIDAN  48P  inserter  for  daily  newspaper 
operation.  Must  be  seen  in  operation.  Reply  to 
Box  3241,  Editor  &  Publisher. 

WE  WILL  CONSIDER  all  newspaper  presses. 
Several  presses  for  different  production  needs 
are  required.  Box  3564,  Editor  &  Publisher. 


HELP  WANTED.  .  . 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

GOSS  URBANITE  4  unit  press,  1964.  Serial 
No.  U549.  22.770  cutoff,  $200,000. 
AUTOMATIC  SPLICERS  3  Cary  automatic 
splicers  stacked  3  high  currently  on  Urbanite 
rrradel  FP  4540,  $120,000. 

Len  Thomas,  (313)  921-4560. 

GOSS  COMMUNITY 
ADD-ON  UNIT  (GREASE) 

(415)  873-2640 


UNIVERSITY  OF  HOUSTON  Central  Campus, 
School  of  Communication  seeks  applicants  for 
tenure-track  positions  in  Advertising,  News- 
Editorial  and  Radio-Television  Production. 
Advanced  degree  and  previous  teaching  experi¬ 
ence  required;  terminal  degree  and/or  profes¬ 
sional  experience  preferred.  Rank  of  appoint¬ 
ment  to  be:  Advertising,  Associate  Professor; 
News-Editorial,  Assistant  or  Associate  Pro¬ 
fessor:  Radio-Television  Production,  Instructor 
or  Assistant  Professor.  Salaries  are  competitive 
and  dependent  upon  qualifications.  All  posi¬ 
tions  to  carry  a  three  course  load  per  semester 
with  research  and  service  responsibilities.  The 
Central  Campus  is  close  to  the  business  district 
of  Houston,  the  most  prosperous  city  in  the 
Sunbelt,  with  abundant  opportunities  for  sup¬ 
port  from  and  interaction  with  the  professional 
community.  Interested  individuals  should  for¬ 
ward  letter  of  application  and  current  vita  to: 
Faculty  Search  Committee,  School  of  Com¬ 
munication — 621AH.  University  of  Houston 
Central  Campus,  Houston  TX  77004.  Selection 
will  begin  January  18,  1982  with  applications 
accepted  until  positions  are  filled.  An  equal 
opportunity  employer. 


JOURNALISM/ADVERTISING:  Louisiana  State 
University  School  of  Journalism  has  an  ^ning 
for  an  advertising  faculty  member.  Tenure- 
track  position,  rank  and  salary  open,  depending 
on  qualifications.  PhD  or  ABD  required.  Adver¬ 
tising  experience  desired.  Send  application,  re¬ 
sume  and  other  supporting  documents  to  Dr 
John  C  Merrill,  Director,  School  of  Journalism, 
Louisiana  State  University,  Baton  Rouge  LA 
70803  by  February  15,  1982.  Louisiana  State 
University  is  an  equal  opportunity  employer. 


SEPTEMBER.  1982  opening  for  PhD  in  com¬ 
munications  to  teach  courses  in  journalism, 
public  relations,  and  introductory  and  adv¬ 
anced  writing.  Tenure-track,  competitive  salary 
commensurate  with  experience.  Send  vita  and 
dossier  to  William  Shaw,  Chairman,  Depart¬ 
ment  of  English/Communication,  Le  Moyne 
College,  Syracuse  NY  13214.  Deadline  Febru¬ 
ary  1.  1982. 


TEMPLE  UNIVERSITY 
DEPARTMENT  OF  JOURNALISM 
Tenure-track  faculty  positions  open.  Septem¬ 
ber.  1982  in  broadcast  journalism  and  adver¬ 
tising.  PhD  or  equivalent  desired.  Professional 
experience  required.  Both  programs  include 
practical  application  of  skills  and  concepts. 
Salary,  rank  commensurate  with  experience. 
Send  application  with  vita  no  later  than  Febru¬ 
ary  1,  1982  to:  FB  Farrar,  Search  Committee 
Chairman,  Department  of  Journalism,  Temple 
University,  Philadelphia  PA  19122. 

An  Equal  Opportunity/Affirmative  Action 
Employer 

Learn  how  an  E&P  CLASSIFIED  AD  can  put 
you  to  work;  sell  or  seek  equipment,  pro¬ 
ducts  and  services;  or  maybe  find  that  pro¬ 
fitable  weekly  you've  wanted  to  own. 


ASSISTANT  PROFESSOR  of  Journalism  to 
teach  undergraduate  courses  in  two  or  more  of 
the  following  areas:  editing,  public  affairs  re¬ 
porting,  media  law,  media  history,  broadcast 
news.  PhD  preferred,  MA,  professional  and 
teaching  experience  required.  Salary  competi¬ 
tive.  Application  deadline  February  1,  1982. 
Appointment  effective  late  August  1982.  Send 
letter  of  application,  vita  and  names  of  three 
references  to: 

Professor  Jack  Gladoen 
Search  Committee 
Journalism  Program 
163  Manoogian  Hall 
Wayne  State  University 
Detroit  Ml  48202 

Wayne  State  University  is  an  Affirmative  Ac¬ 
tion/Equal  Opportunity  employer  which  active¬ 
ly  solicits  tl  e  candidacy  of  minorities  and 
women. 


ASSISTANT  PROFESSOR 
The  University  of  Maine  at  Orono,  Department 
of  Journalism  and  Broadcasting,  seeks  an 
assistant  professor  for  the  advertising  and  pub¬ 
lic  relations  sequences  beginning  September 
1,  1982.  A  PhD  preferred;  Master's  degree 
accepted,  professional  experience  and  some 
technical  background  are  minimum  require¬ 
ments.  The  individual  should  be  prepared  to 
teach  both  introduction  and  advanced  level 
courses  in  both  areas.  The  salary  range  is 
$16,000-$18.000  for  a  9-month  academic 
year  dependent  on  rank  and  qualifications.  A 
letter  of  application  together  with  a  curriculum 
vita  or  resume  should  be  mailed  to  Arthur  Gues- 
man.  Chairman,  Department  of  Journalism  and 
Broadcasting,  University  of  Maine,  Orono  ME 
04469.  Deadline  for  application  is  January  7, 
1982.  An  Equal  Opportunity/Affirmative  Ac¬ 
tion  Employer. 


FACULTY  OPENING  beginning  September. 
1982  as  assistant  professor  in  four  year  uni¬ 
versity  to  teach  upper  and  lower  division  jour¬ 
nalism  skills  and  theory  courses.  Salary  range 
$19,044  to  $20,868  for  academic  year.  PhD 
preferred,  master's  required.  Send  resume, 
three  reference  etters,  transcripts  by  February 
15, 1982,  toSherilyn  Bennion,  Chair,  Journal¬ 
ism  Department,  Humboldt  State  University, 
Areata  CA  95521.  An  equal  opportunity  em¬ 
ployer. 


INSTRUCTOR  or  assistant  professor  full-time 
position,  starting  September  1,  1982.  Duties; 
Teach  beginning  journalism,  copy  editing  and 
layout.  Press  in  America  and  freshman  English. 
Qualifications:  Master's  degree  (Journalism  or 
Communications),  experience  as  reporter  and 
copy  editor,  preferably  some  experience  in  su¬ 
pervisory  role  (bureau  chief,  assistant  city  edi¬ 
tor),  plus  teaching  experience  (full-time  or 
part-time).  Send  Tetter  and  resume  before 
February  1, 1932  to  Chairman,  English  Depart¬ 
ment,  SUNY  New  Paltz,  New  Paltz  NY  12561, 
Equal  Opportunity/Affirmative  Action  Em- 
1  ployer. 


HELP  WANTED 


ADMINISTRATIVE 


PERSONNEL  MANAGER 
We  are  creating  a  new  staff  position  for  a  fast 
growing  metropolitan  newspaper.  We  would 
prefer  metro  daily  newspaper  experience,  but 
not  absolutely  necessary.  The  Register,  located 
in  Orange  County  California,  is  the  fifth  largest 
newspaper  in  the  US  in  total  full  run  advertising 
and  #2  total  full  run  classified  advertising. 
Non-union.  Outstanding  career  opportunity  for 
an  experienced  professional  personnel  mana¬ 
ger.  Submit  resume,  references  and  salary  his¬ 
tory  in  complete  confidence  to  Dick  Wallace, 
General  Manager,  The  Register.  PO  Box 
11626,  Santa  Ana  CA  92711.  No  phone  calls 
please. 


READER  ad  manager  for  rapidly  expanding 
shopper  in  Zone  3.  Must  have  on-hands  experi¬ 
ence  in  managing  8-10  person  phone  room. 
Send  best  resume,  cover  letter  and  salary  re¬ 
quirements  to  Box  3591,  Editor  &  Publisher. 


GENERAL  MANAGER 

For  40,000  daily  circulation  student  newspap¬ 
er.  Independently-operated.  The  State  News 
corporation  publishes  newspaper  for  commun¬ 
ity  of  Michigan  State  University.  Candidate 
must  have  bachelor's  degree  and  management 
experience  in  newspaper  industry.  Business 
and  editorial  experience  preferred.  Candidate 
should  demonstrate  ability  to  manage  budgets, 
professional  personnel,  and  other  functions. 
Candidate  must  show  sensitivity  to  student 
concerns.  Salary  in  area  of  $30,000  depending 
on  qualificationsand  experience.  Send  letter  of 
application,  resume,  names  of  reference  to 
General  Manager.  345  Student  Services  Build¬ 
ing,  Michigan  State  University,  East  Lansing 
mT 48824.  The  State  News  is  an  Equal  Oppor¬ 
tunity  employer.  Deadline  January  15,  1982. 


PUBLISHER  with  marketing  skills  needed  for 
weekly  paper;  part  of  group,  potential  promo¬ 
tion  to  daily.  Send  resume,  salary  history  to  Box 
3478.  Editor  &  Publisher. _ 

CREDIT  MANAGER 

Unique  and  challenging  position  for  individual 
seeking  advancement  in  a  professional  environ¬ 
ment.  Assume  responsibiliy  for  motivating  and 
coordinating  the  credit  department  operation 
of  a  major  Sunbelt  newspaper.  Successful 
candidate  will  have  a  minimum  of  5  years  credit 
experience,  good  oral  and  written  communica¬ 
tions  skills,  and  the  ability  to  interface  well  with 
customer.  Knowledge  of  accounting  is  a  plus. 
We  offer  a  competitive  salary  and  excellent  be¬ 
nefits.  Send  resume  and  salary  history  to  Box 
3541,  Editor  &  Publisher. 


CREDIT  AND  COLLECTIONS  MANAGER.  Im¬ 
mediate  opening  for  an  individual  with  mini¬ 
mum  3  years  experience  in  industry  collection 
of  receivables  via  telephone  and  letters.  We 
offer  competitit/e  compensation  and  benefits 
program.  Send  resume,  with  salary  history  to 
DolTar  Saver  Publishing.  37365  Centralmont 
PI,  Fremont  CA  94536.  Attn:  Publisher. 


EDITOR-IN-CHIEF 

Accepting  applications  from  qualified  candi¬ 
dates  for  editor-in-chief  of  association  news¬ 
paper,  expanding  f;om  18-46  issues  per  year 
Summer,  1982.  Responsible  for  all  layout  and 
editing,  supervision  of  editorial  materials  and 
production,  some  writing  for  8  to  12-page  tab¬ 
loid.  Supervise  managing  editor,  six  other  staff 
members.  Required:  Minimum  five  years  ex¬ 
perience  in  major  editorial  capacity;  profes¬ 
sional  experience  in  sports  writing,  newspaper 
layout,  direction  of  newspaper  staff.  J-degree 
preferred;  not  'equired.  Applicant  should  be 
familiar  with  college  athletics  and  have  an 
affiniw  for  accuracy,  writing  style  and  organiza¬ 
tion.  Begin  in  March,  1982.  Send  cover  letter, 
resume  to:  Ted  C  Cow,  Assistant  Executive 
Director,  NCAA,  PO  Box  1906,  Mission  KS 
66201. 


To  antwor  box  number  ade  In 

EDITOR 
&  PUBLISHER 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Av, 
New  York,  NY  10022.  Please 
be  selective  in  the  number  of 
clips  submitted  in  response 
to  an  ad.  Include  only  mate¬ 
rial  which  can  be  forwarded 
in  a  large  manilla  envelope. 
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HELP  WANTED 


ADVERTISING 


ARTIGRAPHICS 


ADVERTISING  MANAGEr' 

We  need  a  working,  experienced,  planning, 
efficient  type  who  doesn’t  mind  setting  the 
pace  for  a  four  to  five  person  six  day  ad  depart¬ 
ment.  Agoal  reacher  who  wants  to  start  the  new 
year  off  right.  Send  resume  and  salary  require¬ 
ments  to  Box  3504,  Editor  &  Publisher. 


GRAPHIC  ARTIST 

Opening  available  for  news  department 
graphics  artist  on  community  daily.  Limited 
experience  acceptable.  Southern  California. 
Include  resume,  work  samples  to  Box  3599, 
Editor  &  Publisher. 


ADVERTISING  SALES 

Retail  and  classified  sales  positions  available. 
Northern  New  Jersey  daily  newspaper  looking 
for  dynamic  self-starters  who  want  to  make 
$25-130,000.  Send  resume  to  Box  3547,  Edi¬ 
tor  &  Publisher. 


NEWS  ILLUSTRATOR/graphic  artist  sought  by 
design-graphics  conscious  daily  in  aggressive 
metro  market  in  Florida.  Must  have  some  ex¬ 
perience.  be  skilled  with  mecahnicals,  color, 
photographies.  Sharp,  quick  with  ideasamust. 
Box  359^  Editor  &  Publisher. 


ADVERTISING  MANAGER 
Responsibility  for  two  daily  newspapers,  a 
weekly  and  a  shopper.  A  degree  with  5  years  or 
more  experience  in  retail  and  classified  prefer¬ 
red.  Sales  staff  of  27 .  One  of  the  more  desirable 
positions  and  a  delightful  place  to  live.  Send 
confidential  resume  including  salary  history 
and  references  to  Ed  Davis,  Director  of  Market¬ 
ing,  Desert  Sun  Publishing  Co,  PO  Box  190, 
Palm  Springs  CA  92263.  All  applications  will 
receive  a  reply. 


CIRCULATION 


ADVERTISING  SALES 

A  solid  career  opportunity  awaits  an  experi¬ 
enced  display  advertising  sales  representative 
working  tor  Nevada's  largest  newspaper.  Con¬ 
tact  Advertising  Director,  Las  Vegas  Review- 
Journal,  PO  Box  70,  Las  Vegas  NV  89101.  An 
Equal  Opportunity  Employer. 


AREA  SUPERVISOR — We  are  seeking  an  ex¬ 
perienced  person  looking  for  a  future.  Seven- 
day,  80,000  morning  and  afternoon  newspap¬ 
ers  in  Zone  6.  Must  be  thoroughly  qualifi^  in 
all  phases  of  circulation  (carrier  home  delivery, 
motor  routes,  collections,  promotions,  bond¬ 
ing.  and  service).  We  need  a  leader  who  can 
build  circulation.  Salary  mid-teens,  car  allo¬ 
wances,  bonus  plan  and  a  host  of  campany 
benefits.  Send  complete  resume  along  with  sal¬ 
ary  requirements  to  Box  3521,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  DIRECTOR  for  student  daily 
newspaper.  $16-$18K,  negotiable.  Write 
Search,  Purdue  Exponent,  West  Lafayette  IN 
47907. 


CLASSIFIED  ADVERTISING  MANAGER 
Sought  for  14,000  daily  in  southern  Indiana. 
Seeking  individual  with  strong  background  in 
classified  promotion  and  sales  incentive  prog¬ 
rams.  Send  resume  and  salary  requirements  to: 
General  Manager,  The  Times-Mail,  813  Six¬ 
teenth  St,  Bedford  IN  47421. 


CIRCUUTION  MANAGER:  A  small  daily,  PM  . 
ABC  newspaper  with  TMC,  seeks  an  honest, 
dependable,  hard-working  individual  to  man¬ 
age  its  circulation  department.  The  individual 
must  have  contemporary  circulation  experi¬ 
ence  which  includes  TMC  and  computerized 
circulation  applications  as  well  as  experience 
with  the  traditional  "little  merchant'  system. 
Excellent  fringe  benefits,  salary  negotiable.  All 
applications  will  be  kept  confidential.  Send  re¬ 
sume  to  Box  3518,  Editor  &  Publisher. 


CLASSIFIED  OUTSIDE  SALES.  Good  career 
opportunity  with  150,000  combinat'on  daily  in 
choice  Zone  3  city.  Salary,  commission.  Box 
3562,  Editor  &  Publisher. 


ATTENTION 

CIRCULATION  DIRECTORS 


EXPERIENCED  newspaper  advertising  sales 
person  needed  for  Nevada's  largest  newspaper. 
Liperience  in  sales  of  specialty  newspaper  sec¬ 
tions  needed.  Contact  Advertising  Director,  Las 
Vegas  Review-Journal.  PO  Box  70,  Las  Vegas 
NV  89101.  An  Equal  Opportunity  Employer. 


NATIONAL 

ADVERTISING 

MANAGER 


CIRCULATION  MANAGER 


Our  newspaper  seeks  a  people-criented, 
aggressive,  innovative  person  with  demons¬ 
trated  successful  experience  to  manage  our 
national  advertising  department.  Responsibili¬ 
ties  involve  national  advertising  sales  plus 
establishing,  implementing  and  maintaining  a 
viable  co-op  advertising  program.  Proven  sales 
and  managerial  abilities  a  must.  Please  send 
resume  and  salary  history  in  complete  confi¬ 
dence  to: 

PERSONNEL  DIRECTOR 
KNOXVILLE  NEWS-SENTINEL 
PO  BOX  80 

KNOXVILLE  TN  37901 


OPENING  for  retail  advertising  salesperson. 
Two  to  3  years  experience  preferred.  A  chal¬ 
lenging  position  with  management  potential, 
on  Taylor  Communications  5-day  daily  in  solid 
growing  Texas  community  near  beautiful  lake 
and  year  round  resort  area.  Good  salary  and 
benefits.  Send  resume  to  T ed  Winter,  Ad  Direc¬ 
tor,  The  Herald,  PO  Box  649,  New  Braunfels TX 
78130. 


HELP  WANTED 


CIRCULATION 


HOME  DELIVERY  MANAGER 
The  Bradenton  Herald,  a  Knight-Ridder  news¬ 
paper.  located  on  the  West  Coast  of  Florida,  in 
the  12th  fastest  growing  county  in  the  country, 
is  seeking  a  manager  to  coordinate  home  deliv¬ 
ery,  transportation,  cutomer  service,  sales  and 
collections.  Must  have  supervisory  experience 
to  direct  four  district  managers  and  must  have 
some  knowledge  of  single  copy  sales.  Average 
circulation  of  26.1(X)  daily  and  30.5CX)  Sun¬ 
day.  Send  resume  and  salary  requirements  to: 

Donna  Campbell 
Personnel  Administrator 
The  Bradenton  Herald 
Box  921 

Bradenton  FL  33506 


CIRCULATION  SALES  MANAGER’S  position 
and  promising  future  with  leading  national 

K.  Zone  5  medium  circulation,  7-day  pub- 
>n.  Must  be  strong  on  promotion  and  have 
ability  to  supeniise  district  manager  staff.  Send 
resume  to  Box  3534,  Editor  &  Publisher. 


I  am  looking  to  purchase  a  newspaper  agency  in 
your  area.  If  you  know  of  one  for  sale,  and  want 
an  exper’enced  circulation  manager  to  purch¬ 
ase  that  agency,  please  advise  me  so  that  I  may 
contact  seller. .  or  give  this  ad  to  that  agency,  so 
they  can  contact  me.  I  have  a  strong  back¬ 
ground  in  circulation,  including  promotion, 
vending  machines,  retail  outlets,  newsboy  and 
adult  carriers.  Please  reply  to  Box  3594,  Editor 
&  Publisher. 


45,000  Daily  and  Sunday  Newspaper  located 
in  southwestern  Fairfield  County.  Connecticut 
is  seeking  a  circulation  manager.  The  success¬ 
ful  candidate  must  have  strong  background  is 
sales  promotion  with  a  proven  track  record  of 
circulation  growth.  If  you  are  presently  the  #2 
or  3  person  in  the  circulation  department  of  a 
metropolitan  newspaper  and  would  like  the 
challenge  of  directing  your  own  department,  we 
would  like  to  talk  to  you.  Excellent  compensa¬ 
tion  program  with  incentives.  Please  send  re¬ 
sume,  including  experieixe,  education  and 
salary  requirements  to  Human  Resources  De¬ 
partment.  Connecticut  Newspaper  Inc.  75 
Tresser  Blvd,  PO  Box  9307,  Stamford  CT 
06901. 


RETAIL  ADVERTISING  MANAGER 
We  need  a  person  with  a  proven  track  record  in 
newspaper  sales  management.  Zone  6  metro¬ 
politan  daily.  Must  be  strongon  planning,  train¬ 
ing,  development  of  sales  programs  and  com¬ 
munications.  Excellent  salary  and  benefit 
package.  Reply  in  confidence  to  Box  3519, 
Editor  &  Publisher. 


RETAIL  DISPLAY  MANAGER 
We  are  looking  for  a  high  energy  level,  experi¬ 
enced.  sales  manager  for  an  established 
300,000,  Zone  5,  TMC  shopper.  The  candi¬ 
date  qualified  to  join  our  management  team 
must  have  previous  sales  and  supervisory  ex¬ 
perience.  The  person  must  have  the  ability  to 
motivate,  develop  and  maintain  an  aggressive 
sales  staff  and  be  goal-oriented.  Position  re¬ 
ports  directly  to  the  sales  director.  Excellent 
salary  plus  benefits  package.  Reply  in  confi¬ 
dence,  tell  us  why  you’re  the  person  for  the  job. 
Enclose  your  resume  and  salary  history  to  Box 
3552,  Editor  &  Publisher. 


E&P 

CLASSIFIEDS 
PRODUCE  JOBS 
FOR 

NEWSPAPER  PEOPLE! 
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AWARD-WINNING  Wyoming  weekly  newspap¬ 
er  seeks  aggressive,  reporter/photographer. 
Good  salary/benefits.  Open  immediately.  Send 
resume  and  clippings  to  Don  M  Rider,  Editor, 
Douglas  Budget,  PO  Drawer  109,  Douglas  WY 
82633;  (307)  358-2965. 


STATE  AREA  ADVISOR 
Seven  day  publication  in  Rocky  Mountain  re¬ 
gion  is  seeking  qualified  individual  to  join  a 
young  progressive  management  team.  Must  be 
thoroughly  qualified  in  all  phases  of  circulation 
work.  Strong  pomotion  a  definite  plus.  Excel¬ 
lent  salary,  benefits  and  company  car.  Send 
resume  and  salary  history  to  Box  3510,  Editor 
&  Publisher. 


HELP  WANTED 


LIVING  EDITOR 

You've  been  putting  out  at  least  one,  some  days 
2  pagK  of  lifestyle  copy  daily.  Probably  on  a 
2S.Cj00  daily  with  one  or  2  other  people  work¬ 
ing  together.  You  know  good  VDT  editing,  write 
lively  copy,  create  imaginative  pages.  Lead  our 
two  other  people  producing  a  new  Living  sec¬ 
tion  daily  at  our  36,(XX)  AM  newspaper.  We're 
looking  for  a  lively  local  living  section.  Write 
Box  3545,  Editor  &  Publisher. 


LIFESTYLE  EDITOR  who  can  write  strong  fea¬ 
tures  and  put  zip  in  layout  of  women's  section. 
Self-starting  idea  pebon  needed  for  award¬ 
winning  bi-weekly.  Resume,  salary  history  and 
clips  to  Editor.  Torrington  Telegram.  Box 
1058.  Torington  WY  82240. 


METICULOUS.  AMBITIOUS  wordsmith 
needed  to  help  lead  newsroom  as  city  editor  on 
mid-sized  west  Texas  PM.  We  need  a  first-rate 
professional  to  help  in  planning,  handle  local 
copy  flow  and  coordinate  a  growing  staff.  Proof 
of  excellent  writing,  thorough  knowledge  of 
desk  operations  and  top  references  a  must. 
Good  salary  and  fringes;  excellent  route  to  up¬ 
per  newsroom  management.  Box  3537,  Editor 
&  Publisher. 


CITY  EDITOR 

Do  you  have  the  experience,  leadership,  ene'gy 
and  news  sense  to  direct  a  solid  reporting  staff 
on  a  medium-sized.  Zone  5  AM  operation?  We 
want  someone  strong  on  ideas  and  follow- 
through  who  is  good  at  directing  reporters  and 
dealing  with  the  public.  The  right  person  will  oe 
a  team  player  with  a  proven  track  record.  Sene  a 
letter  summarizing  your  experience  and 
strengths,  plus  samples,  resume  and  refer¬ 
ences  to  Box  3512,  Editor  &  Publisher. 


COPY  EDITOR,  Sunbelt  daily  of  70,000.  Quali¬ 
ty  editing,  enticing  headlines  in  fast-paced  en¬ 
vironment.  Willing  to  shoulder  responsibilities, 
demonstrate  wire,  layout,  makeup  skills.  Writ¬ 
ing  opportunities.  Reply  Box  3544,  Editor  & 
Publisher. 


COPY  EDITOR  with  supervisory  experience  or 
potential  wanted  by  Zone  4  metro.  Must  be 
sharp,  dedicated  to  quality.  Send  letter,  re¬ 
sume,  references,  tearsheets  to  Box  3 508,  Edi¬ 
tor  &  Publisher. 


CITY  EDITOR 

We  are  looking  for  an  experienced  newsperson 
with  strong  local  news  background  and  ability 
to  manage  young  staffers.  Must  have  demons¬ 
trated  talent  for  designing  creative,  eye¬ 
catching  pages  and  have  a  special  affection  for 
computer  technology  and  full-process  color. 
Send  resume  to  Executive  Editor  Carl  Beck, 
Press-Enterprise  Newspapers,  3185  Lack¬ 
awanna  Av,  Bloomsburg  PA  17815.  An  Equal 
Opportunity  Employer. 


33,000  CIRCULATION  daily  in  Rocky  Moun¬ 
tain  region  needs  aggressive  self-starter  with 
management  ambitions  for  assistant  city  edi¬ 
tor.  Must  beable  to  supervise  11 -person  report¬ 
ing  staff  in  city  editor's  absence,  and  work 
closely  with  city  editor  to  produce  readable  loc¬ 
al  news  reports  daily.  Sharp  editing  skills  and 
solid  news  background  required.  Resume,  re¬ 
ferences,  clips  and  salary  requirements  to  City 
Editor,  The  Daily  Sentinel.  PO  Box  668,  (Irand 
Junction  C  81501. 


COPY  EDITOR:  Must  be  in  love  with  journalism; 
dedicated  to  accuracy.  Some  experience 
necessary  but  motivation,  willingness  to  work 
and  learn  is  paramount.  Someone  who  knows 
that '  'good  enough  "  is  never  good  enough .  Zone 
2  morning  daily.  There’s  opportunity  here  for 
the  right  person.  Apply  to  Box  3585,  Editor  & 
Publisher. 


CIRCULATION  MANAGER— Zone  9  afternoon 
daily  newspaper.  40  60M  circulation  who  can 
build  circulation  and  sen/ice.  Must  be  thor¬ 
oughly  qualified  In  all  phases  of  circulation 
work;  carrier,  home  delivery,  racks,  motor 
routes,  collections,  promotion  and  service.  Ex¬ 
cellent  salary  and  benefits.  Send  comprehen¬ 
sive  resume  along  with  salary  requirements  to 
Box  3606,  Editor  &  Publisher. 


MANAGING  EDITOR 

Southeast  Ohio  leading  7-day,  27,000  morn¬ 
ing  operation  looking  for  the  right  person  to 
guide  a  good  staff  with  a  good  product.  Man¬ 
agerial  and  editing  background  required.  Good 
salary  and  fringe  benefits.  Send  resume  to 
Robert  W  Conroy,  Publisher,  The  Times  Recor¬ 
der,  34  S  Fourth  St.  Zanesville  OH  43701. 


MIDWEST  PM  DAILY  looking  for  strong,  take- 
charge  sub-editor.  The  person  we  re  seeking 
will  have  had  hands-on  experience  on  a  small 
daily  or  as  an  assistant  on  a  larger  daily.  Write, 
including  resume,  clips  and  salary  require¬ 
ments.  Box  3555,  Editor  &  Publisher. 


MANAGING  EDITOR 

Are  you  good  enough  to  make  it  in  a  market  that 
mattersY  Chicago’s  fastest  erowinc.  oaid  cir- 


matters?  Chicago’s  fastest  growing,  paid  cir¬ 
culation  weekly  newspaper  chain  is  now  taking 
applications  for  future  managing  editor  open¬ 
ings.  Positions  involves  editing  and  directing 
staff  on  one  or  more  papers  in  a  160,0(X)  cir¬ 
culation  group.  Growth  opportunities  abound 
with  this  Time  Inc  subsidiary  company  that  has 
established  a  national  reputation  for  profes¬ 
sional  journalism.  Excellent  benefits  plus  a 
competitive  starting  salary.  Please  send  re¬ 
sume  plus  copy  of  paper  along  with  salary  ex¬ 
pectations  to  Lawrence  Setnicar.  Pioneer  Press 
Inc,  1232  Central  Av.  Wilmette  IL  60091. 
EOE-M/F. 


MAGAZINE  MANAGING  EDITOR  for  new  illus¬ 
trated  general  topic  monthly.  Photojournalism 
experience  required.  Superb  copy  talent  essen¬ 
tial.  A  very  exciting  opportunity  for  bright  and 
enthusiastic  journalist.  Write  in  confidence  to 
Box  3607,  Editor  &  Publisher. 


NUMBER  ONE  spot  for  25,000,  7-day  opera- 
tion-Zone  5.  Applicant  must  have  strong  local 
emphasis  bacl^round  and  VDT  editing  experi¬ 
ence-staff  leader  and  management  oriented. 
Good  wages,  fringe  benefits-excellent  com¬ 
munity-future  unlimited  for  rigM  person.  Send 
complete  resume  to  Box  3570,  Editor  &  Pub¬ 
lisher. 


EXPERIENCED  managing  editor  sought  by 
40,000  circulation  daily  in  competitive  mar¬ 
ket.  For  a  job  desription,  write  Jeri^  Taylor,  The 
Daily  Dispatch.  1720  5th  Av,  Moline  IL 
61265. 


ZONE  4 

Established  weekly  is  seeking  an  editor  who  can 
take  charge  of  the  operation.  Managerial  and 
business  strengths  critical  but  must  be  effec¬ 
tive  editorially  as  well.  This  isa  rare  opportunity 
to  show  what  you  can  do  and  have  a  profound 
effect  on  your  career.  Send  resume  and  copies 
of  the  last  3  issues  you  were  directly  involved  in 
along  with  past  salary  history,  current  salary 
requirements,  and  your  attitudes  toward  com¬ 
munity  journalism  to  Box  3543,  Editor  &  Pub¬ 
lisher. 


WRITER-EDITOR 


ZONE  5,  10,000  circulation  daily  has  opening 
for  combination  reporter,  feature  writer,  photo¬ 
grapher  with  desk  potential.  Desire  weekly  or 
small  daily  and  VDT  experience,  but  will  train 
right  person.  Call  or  write  Holly  Meyer,  Chippe¬ 
wa  Herald-Telegram,  20  W  Central  St,  Chippe¬ 
wa  Falls  Wl  54729.  Phone  (715)  723-5515or 
(715)  723-4931. 


Staff  writer  for  leading  health 
and  fitness  magazine.  Great 
growth  opportunity  for 
talented,  ambitious  person. 
This  is  an  exciting  position  with 
one  of  America's  most  dynamic 
publishers,  Rodale  Press.  Relo¬ 
cate  to  pleasant  area  in  Penn¬ 
sylvania,  2  hours  from  New 
York  City  and  1  hour  from  Phi¬ 
ladelphia.  Send  best  samples, 
resume  and  salary  needs  to: 
John  Feltman, 
Managing  Editor 
PREVENTION 
33  E.  Minor  St. 

Emmaus,  PA  18049 
E.O.E. 


HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL  ' 

EDITORIAL  \ 

PHOTOGRAPHER 

GROWING  9000  college  town  daily  seeks  EDITORIAL— Farm  writer/editor  tor  fast  grow- 
sports  editor.  Climate  warm.  Plenty  of  high  ing  agricultural  monthly.  Resume  and  samples 
school  action.  Call  Hammond  Louisiana  Daily  to:  The  Carolina  Farmer,  PO  Box  1088.  New 
Sentinel  Managing  Editor,  (504)  345-2333,  Bern  NC  28560. 


GRADUATE  ASSISTANTS:  Available  for  per¬ 
sons  with  at  least  three  years  full-time  experi¬ 
ence  in  reporting,  writing,  editing,  ready  for 
mid-career  opportunity  to  earn  a  master's  de¬ 
gree  in  a  12-month  program.  Stipends  of 
$5000  plus  full  out-of-state  tuition  for  best 
qualified  teaching  and  research  assistants, 
write:  Chairman,  Graduate  Studies,  School  of 
Journalism,  218  Carnegie  Bldg,  Pennsylvania 
State  University,  University  Park  PA  16802. 

"HOW  TO  GET  HIRED  IN  JOURNALISM"  j 
Latest  market  information.  Free  details.  Send 
long  self  addressed  stamped  envelope  to:  i 
Northwest  Marketing  Limited,  PO  Box  3658,  j 
Lacey  WA  98503.  j 

SUNBELT — Award-winning  small  daily  seeks 
associate  editor  as  trainee  to  become  managing 
editor  in  18-24  months.  Excellent  opportunity.  | 
2-3  years  solid  reporting  and  layout  experience 
required.  Reply  with  resume  and  non-  | 
returnable  clips  to  Box  3601,  Editor  &  Pub¬ 
lisher.  { 

THE  SACRAMENTO  UNION-one  of  the  award-  | 
winningest  newspapers  in  one  of  the  most  liv-  i 
able  and  issues-exciting  locations  in  the 
West— needs  and  editorial  writer.  Ali  we  ask,  in  : 
return  for  our  cornucopia  of  delights  is  that  you  | 
write  with  grace,  elegance,  power  and  scho-  | 
larship — and  that  you  be  unabashedly  con-  i 
servative.  Write  Peter  J  Hayes,  Associate  Edi-  i 
tor,  Sacramento  Union,  301  Capitol  Mall,  Sac-  j 
ramento  CA  95812.  | 

TEXAS  suburban  group  seeks  Managing  Editor  | 
for  6  member  staff  producing  3  prize-winning  i 
weeklies,  paid/free  circulation  above  30,000.  j 
Suburban  experience  preferred.  Box  3579,  j 
Editor  &  Publisher.  | 

WE  RE  EXPANDING  i 

Established  80,000  AM  daily  is  opening  a  new 
bureau.  We  have  reporter  openings  for  muni-  1 
cipal  beats  and  general  assignment.  Copy  edi¬ 
tor  and  layout  editor  positions  also  available. 
Highly  competitive  Zone  4  market.  We  offer  an 
ideal  working  environment,  top  salary  and  com¬ 
petitive  benefits.  Interested  applicants  send  | 
resume  including  salary  history  and  recent  work 
samples  to  Box  3324,  Editor  &  Publisher. 

COPY  EDITOR — To  join  an  alert,  hardworking 
team  bent  on  producing  the  best  editoral  a  m. 
daily  in  our  class.  Work  on  a  congenial  desk, 
meeting  demanding  standards,  using  the  best 
front-end  system  available — and  help  uc  reach 
for  the  top.  Zone  3.  Box  3583,  Editor  &  Pub¬ 
lisher. 


LAYOUT 

EDITORS 

REPORTERS 

TO  $35,000 

VYe  re  looking  for  seasoned  profession¬ 
als  who  have  the  drive,  talent  and  experi¬ 
ence  to  join  the  team  that  produces 
America  s  most  exciting  and  fastest 
growing  tabloid  In  addition  to  generous 
salaries,  we  offer  excellent  benefits  and 
fantastic  living  in  Florida  s  sunny  Palm 
Beaches 

LAYOUT  EDITORS: 

Successful  candidates  will  be  first-class 
copy  editors  who  can  produce  crisp 
copy,  bright  accurate  headlines  and  eye¬ 
grabbing  pages 

REPORTERS: 

We  want  aggressive,  hard-working  men 
and  women  who  know  how  to  track  down 
a  story  by  phone  and  turn  the  facts  into 
dynamic,  well-written  copy  under  dead¬ 
line  pressure. 

If  you  think  you  can  measure  up  to  our 
high  standards,  send  a  letter  or  resume  to 
Dept  RL.  WEEKLY  WORLD  NEWS.  Lan- 
tana.  Florida  33462.  I 


EDITOR/PRINTER  needed  for  Nome  based 
weekly.  Circlation  1900.  Must  do  all.  Experi¬ 
ence  preferred.  Salary  low,  but  negotiable.  Box 
968,  Nome  AK  99762,  or  call  (907)  443- 
2900. 

EDITORIAL  PAGE  EDITOR— A  medium  sized 
Ohio  newspaper  seeks  a  person  to  edit  and  write 
editorials  for  the  editorial  page.  We’re  looking 
for  a  thinker  who  is  eager  to  do  battle  in  the 
arena  of  ideas  and  willing  to  take  the  beat  his 
opinions  generate.  We  need  someone  who  can 
quickly  absorb,  analyse  and  comment  on  local 
issues  and  national  and  international  issues  of 
importance.  If  you  have  a  flair  for  bright, 
reasoned  and  concise  commentary,  write  Box  ' 
3598,  Editor  &  Publisher.  j 

EDITORIAL  WRITER  i 

Sun  Sentinel.  Ft  Lauderdale.  Florida  needs  an 
experienced  editorial  writer  to  expand  its  opin¬ 
ion  page  staff.  Two  to  3  years  experience  as  an 
editorial  writer  required,  plus  solid  reporting 
background.  No  ivory  tower  threorizers-we  need 
a  logical  thinker  with  good  judgment  and  a 
concise,  fluent  writing  style  to  write  well  resear- 
chededitorialsthattakeafirmstand.  Excellent 
salary  and  fringe  benefits  and  a  competitive 
:  south  Florida  work  environment.  Please  send 
I  resume,  salary  history  and  your  best  clips  to 
I  Personnel  Director,  Sun  Sentinel,  PO  Box 
1  14430,  Ft  Lauderdale  FL  33302. 

i  - 

1  EDITORIAL  WRITER  i 

I  Experienced  newspaper  person  to  join  editorial 
■  board  of  70-80,000  daily  with  moderate,  prog- 
I  ressive,  independent  editorial  approach.  Share 
I  writing,  editing,  layout,  all  functions  on  3- 
1  person  staff.  AM  paper,  daytime  hours  in  de- 
j  partment.  Send  resume,  clips  and  salary  re- 
I  quirements  to  Personnel,  Cedar  Rapids  Gazet- 
!  te,  PO  Box  511,  Cedar  Rapids  lA  52406. 

j  EDITORIAL  EDITOR 

1  Vigorous,  opinion-writer  who  deeply  believes  in 
individual  liberties,  opposes  arrogance  and 
pomposity  and  strives  for  community  improve¬ 
ment  and  has  demonstrated  writii^  skills  can 
find  a  challenging  environment  at  Tennessee’s 
j  most  honored  newspaper.  We  are  in  the  moun- 
I  tains  of  eastern  Tennessee,  have  an  indepen- 
I  dent  spirit  and  the  finest  working  conditions. 

1  Send  resume,  why  you  would  be  right  for  the  job 
and  examples  of  your  writing  to:  Frank  Leem- 
1  ing,  Publisher,  Kingsport  Times-News,  PO  Box 
1  479,  Kingsport  TN  37662. 

I  EDITOR 

;  National  membership  organization,  headquar¬ 
tered  in  Washington  DC  seeks  experienced  edi- 
i  tor  for  bi-monthly  magazine  directed  to  grant 
{  making  organizations,  both  private  and  corpo- 
I  rate.  Senior  management  level  job  requiring 
excellent  writing  and  editing  skills  and  proven 
abilities  in  personnel  and  budget  management. 
Detailed  understanding  of  all  aspects  of  maga¬ 
zine  publishing  and  working  understanding  of 
current  conditions  affecting  grant  makers  re¬ 
quired.  Minimum  of  8  years  experience  in  pub¬ 
lishing,  communications  or  grant  making  orga¬ 
nization  expected.  Salary  in  the  30’s,  plus  em¬ 
ployer  contribution  to  annuity  equal  to  15%  of 
salary  and  excellent  benefits.  Applications 
must  be  received  no  later  than  January  15, 

I  1982.  Box  3604,  Editor  &  Publisher. 

FINANCIAL  EDITOR/WRITER 
Wanted  by  aggressive,  mid-sized  daily  in  Zone 
4.  Must  be  inquisitive,  knowledgeable  and  in¬ 
terested  in  personal  and  corporate  finance. 

I  money  markets,  real  estate,  government  econo¬ 
mics,  overall  trends.  Must  be  assignment/idea 
oriented  and  outgoing  and  personable  to  gener¬ 
ate  a  wide  field  of  financial  resources.  Send 
resume,  cover  letter,  published  work  and  refer¬ 
ences  to  Box  3438,  Editor  &  Publisher. 

FROM  GOVERNOR  TO  SCHOOL  BOARD.  Ken-  I 
tucky  capital  city  daily  has  immediate  opening 
tor  general  assignment  reporter.  Minimum  2 
years  experience.  Ample  investigative  opportu¬ 
nities.  Send  resume,  salary  requirements  to 
I  Box  3572,  Editor  &  Publisher. 

j  GROUP  working  executive  editor  needed  for 
dailies,  weeklies,  TMC  shoppers.  (Send  past 
experience  in  each  area.)  Zone  9  base,  some 
mid-Atlantic  travel.  Send  minimum  salary  re¬ 
quirement.  Box  3542,  Editor  &  Publisher. 

INTERNS  WANTED  for  work  with  top  investiga¬ 
tive  reporter.  No  pay  but  great  experience. 
Send  resumeandclips  to  Jack  Anderson  ,1401 
16th  St.  NW,  Washington  DC  20036. 

JOURNALISM  SCHOOL  GRADUATE 
Reporting,  rewriting,  makeup  on  top  Jewish 
weekly  in  South.  $  1(3,000  to  start.  Box  3586, 
Editor  &  Publisher. 


NEWS  EDITOR  tor  growing  weekly  operation  in 
the  Ozarks.  Assign  and  edit  news  stories.  Know¬ 
ledge  of  black  and  white  darkroom.  Eureka 
Springs  Times-Echo,  The  Star  Progress  and 
Monday  Shopper.  Contact  Carroll  County 
Newspapers,  PO  Box  232,  Berryville  AR 
72616. 


NEWS  EDITOR  or  experienced  reporter.  Large  i 
county  seat  weekly.  Contact  Paul  Barger,  Box 
L,  Holbrook  AZ  86025.  j 

POLICE  REPORTER  i 

Medium-sized  west  coast  Florida  daily  seeks  ; 
police  reporter.  Some  protessional  experience  : 
required.  Send  resume  and  clips  to  Box  3551,  | 
Editor  &  Publisher.  j 

REPORTER,  minimum  1V(2  years  daily  experi-  j 
ence  (or  equivalent)  wanted  by  Florida  metro,  j 
Send  resume,  letter,  clips  and  references  to  i 
Box  3509,  Editor  &  Publisher.  j 

SHARP  COPY  EDITOR  with  some  layout  experi-  , 
ence  wanted  by  small-medium  coastal  metro  i 
daily  that’s  graphically  impressive  and  local  ' 
news  aggressive  in  Zone  4.  Please  send  cover 
letter,  resume,  tearsheets,  references  to  Box  i 
3458,  Editor  &  Publisher.  j 

SPORTS  EDITOR  for  small  daily  in  southeast-  I 
ern  illinois.  Emphasis  on  local  coverage.  Send 
clips,  resume  to  Jim  Small.  Editor,  The  OIney  > 
Daily  Mail,  PO  Box  340,  OIney  IL  62450. 

SPORTS  ASSIGNMENTS  EDITOR  j 

For  metro  newspaper.  Musthave5yearsexperi-  i 
ence  reporting  and  editing  on  a  daily  newspap-  : 
er.  Will  direct  daily  coverage  of  all  sports  by  { 
reporting  staff  of  15.  Send  resume  and  clips  to  I 
Barry  Burkhart.  Editor,  The  Arizona  Republic,  i 
PO  Box  1950,  Phoenix  AZ  85001.  1 


PHOTOGRAPHER:  Southeastern  Louisiana 
University  looking  for  the  right  person  to  fill 
newly  created  position  of  Coordinator  of  Uni¬ 
versity  Photographic  Services.  Coordinator  will 
take  pictures,  manage  darkroom,  and  be  in 
charge  of  all  university  photography  needs. 
Bachelor’s  degree  in  photojournalism  or  certifi¬ 
cate  from  top-notch  photography  school  a 
must.  Salary  is  competitive.  Location  is  great — 
minutes  away  from  New  Orleans,  Baton  Rouge 
and  Gulf  Coast.  Send  resume,  other  data  to:  Vic 
Couvillion,  Director  of  StudenbUniversity  Pub¬ 
lications,  Southern  Louisiana  University,  Ham¬ 
mond  LA  70402.  SLU  is  an  Equal  Opportunity 
Employer.  Deadline  for  applications  is  January 
10,  1982. 


PHOTOJOURNAUSM 

ENTRY-LEVEL  position  as  full-time  photojour¬ 
nalist  at  small  quality  daily  in  southeastern  Illi¬ 
nois.  Full  darkroom  responsibilities.  Only  hard 
workers  that  want  to  get  ahead  need  apply. 
Phone  or  write  Jim  Small,  Editor.  Daily  Mail. 
OIney  IL  62450. 

THE  MUSKEGON  CHRONICLE,  winner  of  best 
use  of  pictures  in  Michigan  is  looking  for  a 
unique  shooting  photo  editor.  Person  will  su¬ 
pervise  photo  staff,  shoot  daily  and  work  with 
editors  on  photo  ideas  and  usage.  Send  only 
slide  portfolio  and  resume  to  Susie  Eaton  Hop¬ 
per,  Muskegon  Chronicle,  981  Third  St,  Mus¬ 
kegon  Ml  49443. 


_ FREELANCE _ 

GRIT,  the  national  weekly  for  small  towns  in 
rural  areas,  is  expanding  its  stringer  and  free¬ 
lance  system.  We  are  looking  lor  quality  writers 
and  photographers  who  understand  Grit’s  audi¬ 
ence  and  can  produce.  Send  work  samples, 
background  on  yourself  to  Naomi  Woolever, 
Grit  Publishing  Co,  208  W  Third  St,  Williams¬ 
port  PA  17701.  No  telephone  calls. 


PR/EOITORIAL  jobs  nationally,  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  "orest  Hills  NY  11375. 


WANTED:  Hard  newspaper  librarian  for  am/pm 
weekend  operation  in  thriving  expanding  metro 
market.  Zone  4  location.  Must  have  experience 
and  supervisory  skillsand  must  be  able  to  assist 
in  conversion  to  highly  computerized  libbrary 
system  for  80’s  and  beyond.  Send  resume,  list¬ 
ing  experience  and  salary  history  to  Box  3582, 
Ed'tor  &  Publisher. 


MAILROOM  FOREMAN 

I  Opportunity  to  join  a  progressive  newspaper. 
I  Excellent  salary  and  benefits.  Share  in  eff  icien- 
I  cy  rewards.  Send  resume  and  salary  history  to: 
Rodd  Winscott,  Vice  President  of  Operations. 
Daily  Record.  800  Jefferson  Rd,  Parsippany  NJ 
07054. 


MAILROOM  FOREMAN  for  large  metropolitan  I 
Union  daily  in  Zone  9.  Applicant  should  be  j 
familiar  with  72P  inserters  and  complete  know-  ■ 
ledge  of  a  mailroom  operation.  Must  be  pre-  ! 
pared  td  oversee  large  mailroom  staff  and  work  : 
some  nights.  Please  send  resume  to  Box  3587,  j 
Editor  tt  Publisher. 

NEEDED  IMMEDIATELY — Mailroom  manager  ■ 
for  25,000  afternoon  and  daily  newspaper  in  ' 
Port  Adhur  Texas.  We  also  publish  and  mail  2  i 
weekly  shoppers.  (Candidate  should  have 
Cheshire  or  Kirk  Rudy  mailing  equipment  ex-  ] 
perience.  Contact  Ken  Nichols  or  John  Dubose  ! 
at  (713)  985-5541,  or,  send  your  resume  to  ; 
Port  Arthur  News,  PO  Box  789,  Port  Arthur  TX 
77640.  ! 

A  COX  NEWSPAPER  ; 

PHOTOGRAPHER 

PHOTO  EDITOR 

To  direct  news  photography  team  in  coverage  of  I 
local  regional  and  national  events.  Editing  ex-  ! 
perience  necessary.  Interested  applicants  i 
should  send  resume  to  Marty  Petty.  The  Kansas  | 
City  Star.  1729  Grand  Av,  Kansas  City  MO  j 
64108.  I 


_ PRESSROOM _ 

FOREMAN 

^  Are  you  ready  to  assume  pressroom  leadership? 
Have  you  had  Goss  metro  experience?  Do  your 
skills  match  our  commitment  to  high  quality 
and  heavy  color  use?  If  so,  we  re  interested  in 
TOu.  Our  4  metro  units  are  in  the  mountains  of 
Tennessee  and  print  one  of  the  best  medium¬ 
sized  dailies  in  the  nation.  Send  resume,  sal¬ 
ary,  to  Box  3560,  Editor  &  Publisher. 

_ 

GOSS  COMMUNITY  PRESS  operator  needed 
for  6  day  daily  newspaper.  Experience  re¬ 
quired,  competitive  wages,  excellent  benefits, 
opportunity  for  advancement.  Contact  Daily 
News  of  The  Virgin  Islands.  PO  Box  1510,  St 
Thomas,  US  VI  00801 .  A  Gannett  Newspaper. 
Equal  Opportunity  Employer  M/F. 

JOURNEYMAN  OFFSET  FREEMAN— Needed 
for  25,000  circulation  afternoon  newspaper  in 
Port  Arthur  Texas.  Good  pay,  good  benefits. 
Contact  Ken  Nichols  or  John  Dubose  at  (713) 
985-5541  or  send  your  resume  to  Port  Arthur 
News,  PO  Box  789,  Port  Arthur  TX  77640. 

A  COX  NEWSPAPER 

PRODUCTION 

— 

ASSISTANT  FOREMAN  with  color  separation 
experience  for  process  camera  department  in 
new,  modern  plant.  Earn  over$19,000  and  full 
fringes  and  live  on  Gulf-of-Mexico.  Write  Per¬ 
sonnel.  Naples  Daily  News,  PO  Box  7009,  Na¬ 
ples  FL  33940. 

ASSISTANT  PRODUCTION  MANAGER 
Excellent  opportunity  at  West  Coast  medium¬ 
sized  daily.  Candidate  must  have  practical  web 
offset  press  experience  and  good  supervisory 
I  skills.  Working  knowledge  of  composing  and 
mailroom  operations  also  a  must.  Excellent  sal- 
I  ary,  fringes  and  incentive  programs  for  the  right 
;  individual.  Send  resume,  salary  requirements 
:  to  Box  3561,  Editor  &  Publisher. 

I  PRODUCTION  MANAGER 

:  Weekly  central  New  Jersey  newspaper  group 
'  needs  experienced  individual  to  supenrise  budy 
{  composing  room  and  camera  department. 

;  Knowledge  of  Compugraphic  equipment  essen- 
I  tial.  Company  benefits.  Send  resume  and  sal- 
:  ary  requirements  to  Box  3359,  Editor  &  Pub- 
I  lisher. 

'  PRODUCTION  MANAGER 

I  Weekly  central  New  Jersey  newspaper  group 
needs  experienced  individual  to  supenrise  busy 
I  composing  room  and  camera  department. 

I  Knowledge  of  Compugraphic  equipment  essen- 
j  tial.  Company  benefits.  Send  resume  and  sal- 
■  ary  requirements  to  Box  3359,  Editor  &  Pub- 
I  lisher. _ 

I  PRODUCTION  MANAGER  for  Zone  6  daily. 
Quality  town  in  warm  climate.  Need  person 
skilled  in  press  and  composition.  Start  in  Janu¬ 
ary.  State  salary  needs.  Box  3568,  Editor  & 

,  Publisher. 


vents.  Editing  ex-  !  WORKING  COMPOSING  room  supervisor, 
ested  applicants  I  SmallcentralFloridadaily.  Excellentopportun- 
Petty,  The  Kansas  i  ity  for  experienced  ’’in-charge  ”  person  to  adv- 
Kansas  City  MO  j  ance.  Compugraphic  equipment.  Call  H  Phil- 
I  lips,  (904)  796-4925. 
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HELP  WANTED 
PROMOTION 


POSITIONS  WANTED.  .  . 


MARKETING 

MANAGER 


ADMINISTRATIVE  EDITORIAL 


We  have  a  new  key  position  which  reports 
directly  to  the  President  for  an  individual  who 
has  experience,  talent  and  leadership  to  take 
on  the  challenge  of  managing  our  marketing 
department.  Responsible  for  a  5-person  office 
which  is  responsible  for  promotion  and  re¬ 
search  projects,  newspapers  in  education, 
community  relations  and  sales  presentations. 
The  right  person  should  have  experience  in 
managing  people  and  laying  out  projects. 
Please  send  resume  and  salary  history  to: 

PERSONNEL  DIRECTOR 
KNOXVILLE  NEWS  SENTINEL 
PO  BOX  80 

KNOXVILLE  TN  37901 


ONE  of  California's  best  daily  papers,  the  Con¬ 
tra  Costa  Times  (120.000  circulation),  is  look¬ 
ing  for  a  bright,  creative  individual  to  join  our 
award-winning  promotion  staff.  We  re  looking 
for  an  idea  person  who  enjoys  a  challenge  and 
the  hard  work  that  goes  with  it.  Must  be  a 
creative  and  versatile  writer.  Send  complete 
resume,  salary  history  and  creative  samples  to 
Jacquie  Lucido.  Contra  Costa  Times.  2640 
Shadeland  Dr.  Walnut  Creek  CA  94598. 


PUBUC  INFORMATION 


DIRECTOR 

INFORMATION  AND  PUBLIC  SERVICES 
Murray  State  University  (enrollment  8000) 
seeks  a  self-motivated  individual  to  manage  it 
Office  of  Information  and  Public  Services. 
Must  be  able  to  write  well,  effectively  market 
MSU  news  to  print,  radio,  and  television;  pro¬ 
vide  interesting  public  services:  and  establish 
good  relations  with  faculty  and  staff. 

Minimum  requirements  include  a  Bachelor's 
degree  and  five  years  experience  in  public  rela¬ 
tions.  Emphasis  will  be  placed  on  the  appli¬ 
cant's  record  of  successes.  Salary  commensu¬ 
rate  with  qualifications. 

Submit  resume  and  three  writing  samples  by 
January  15  to;  Dr  Marshall  Gordon.  Vice  Presi- 
derft  for  University  Services.  Murray  State  Uni¬ 
versity.  Murray  KY  42071.  Equal  Opportunity 
Employer. 


SALES 


NEWSPAPER  MAGAZINE 
RELATIONS  REPRESENTATIVE 
Sales-oriented  self-starter  for  one  of  America's 
largest  circulation  magazines.  Primary  con¬ 
tacts  are  newspaper  executives.  Extensive  | 
travel,  mostly  Southeastern  USA.  Experience 
in  publishing  or  related  field  prerequisite.  Sal¬ 
ary  open.  Excellent  fringe  benefits.  Forward 
letter  and  resume  to  Box  3580.  Editor  &  Pub¬ 
lisher. 


GENERAL  MANAGER — Aggressive,  know-  ■ 
ledgeable  all  phases  newspaper  operation.  I 
Proven  record.  Highest  references  Box  3505.  I 
Editor  &  Publisher. 


MANY  YEARS  of  management  in  both  weeklies 
and  dailies  is  available  to  firm  needing  aggres¬ 
sive  and  proven  leadership  during  hard  times 
ahead.  Proven  record  in  profit  know  how.  Prefer 
Sunbelt.  Box  3569.  Editor  &  Publisher. 


SOLD  MY  weekly  paper — available  immediate¬ 
ly.  25  years  experience  in  all  phases  of  daily/  ! 
weekly  news  business.  Heavy  production  and  { 
administrative  experience.  Zone  8  or  9  prefer-  ' 
red.  Box  3536.  Editor  &  Publisher.  I 


YOU'LL  BE  PROUD  of  your  product  and  able  to 
sleep  nights  with  this  general  manager  on  your 
team.  16  years  with  present  daily.  Experienced 
professional.  Write  me.  Box  3441.  Editor  & 
Publisher. 


ADVERTISING 


ADVERTISING  MANAGER  of  small  daily  seeks  | 
move  to  better  climate/economy  in  Sunbelt  '■ 
location.  Former  classified  manager  with  col-  | 
lege  degree,  would  consider  sales  position  at  | 
larger  daily  with  right  advancement  opportuni¬ 
ties.  Good  organization,  solid  sales  abilities.  I 
like  a  challenge.  Box  3550.  Editor  &  Publisher. 


CIRCULATION 


FORMER  ROAD  MAN  Hutchinson  Kansas  dai¬ 
ly.  30  years  circulation  experience  available, 
box  3480.  Editor  &  Publisher. 


EDITORIAL 


ONE  OF  AMERICA'S  most  honored  journalists 
wants  back  in  business  after  1 4  months  of  suc¬ 
cessful  freelancing.  Winner  of  both  the  Pulitzer 
Prize  and  the  Sigma  Delta  Chi  award.  Has  also 
won  Oscar  for  movie  role  and  two  Grammys  for  | 
hit  songs,  but  news  business  is  first  love.  Salary  ; 
needs  reasonable.  Will  go  anywhere.  Box  ; 
3603.  Editor  &  Publisher.  i 


MANAGEMENT  level  newsman.  35.  seeks  new 
I  turf  after  11  years  on  same  metro  daily.  Will 
I  consider  any  type  publication,  position.  Strong 
in  electronic  editing,  newsroom  management 
and  writing.  Box  3548.  Editor  &  Publisher. 


LOOKING  FOR  A  FILM  CRITIC  who  can 
appreciate  both  Burt  Reynolds  and  Francois 
Truffaut?  Or  a  theater  critic  who  enjoys  Neil 
Simon  and  Anton  Chekhov?  Award-winning  cri¬ 
tic  with  VDT  experience  seeks  to  cover  film 
and/or  drama  in  metro  area.  Box  3592.  Editors 
Publisher. 


THE  INDUSTRY’S 
MEETING  PLACE... 


ASSISTANT  EDITOR.  26.  for  small  daily  seeks 
reporting  or  editor  job  with  larger  daily  Zones  1 . 
5.  7.  Management  experience,  meets  dead¬ 
lines.  layout.  VDT.  photo.  Box  3532.  Editor  & 
Publisher. 


AGGRESSIVE,  thorough  sports  news  pro.  30. 
seeking  shift  to  PM.  mid-size  or  larger.  Five 
years  experience  in  layout  on  dailies.  Responsi¬ 
ble  copy  editor.  snappy  headline  writer.  Proven 
abiliw.  Prefer  Zones  3  or  4.  will  consider  all. 
Box  3600.  Editor  &  Publisher. 


AWARD-WINNING  REPORTER  and  feature 
writer.  4  years  experience  and  one  year  gradu¬ 
ate  school  seeks  reporting  or  copy  editing  job  in 
northwestern  New  York  area.  Box  3602.  Editor 
&  Publisher. 


BENEFIT  from  a  Washington  bureau  at  a  frac¬ 
tion  of  the  cost.  Reporter  with  13  years  experi¬ 
ence  will  cover  Washington  with  your  local 
needs  in  mind.  News  or  features.  VVrite  for  de¬ 
tails.  Suite  224.  3006  Military  Rd.  Arlington 
VA  22207. 


CREATIVE  AND  ENTHUSIASTIC  freelancer 
seeks  career  chance  from  market  research  to 
journalism.  Articles  published  in  Sunday 
Newspaper.  Business  and  In-Flight  magazines. 
Master's  in  Telecommunication.  Single.  32. 
will  relocate.  Let's  talk.  Box  3566.  Editor  & 
Publisher. 


HARDWORKING  sportswriter.  25.  interested 
in  job  on  mid-sized  daily  in  Zones  2. 3. 5.  Three 
years  experience.  Box  3496.  Editor  &  Pub¬ 
lisher. 


HARD-WORKING  couple  with  reporting,  edit¬ 
ing.  production  experience  seeking  responsible 
weekly,  semi-weekly  positions.  Write  S  Davis, 
8415  Franklin  Av.  Apt  21,  Des  Moines  lA 
50332. 


HEALTH,  SCIENCE,  MEDICAL  writing  is  my 
goal,  6  years  print  and  broadcast  experience, 
degree  in  journalism/zoology.  Self-starter  with 
ideas  and  talent.  Box  3581.  Editor  &  Pub¬ 
lisher. 


PROVEN  CHIEF  NEWS  EXECUTIVE,  early 
40's.  seeks  relocation  on  quality-oriented  dai¬ 
ly.  Outstanding  20-year  career,  top  references. 
Box  3538,  Editor  &  Publisher. 


SPORTS  PHOTOGRAPHER/WRITER  seeks  job 
with  photo-oriented  newspaper  in  mid-size 
market  near  university.  Degree  plus  pro  staff 
and  string.  Mike  Cuenca.  1621  N  Vassar, 
Wichita  KS  67208;  (316)  686-3832. 


TALENTED,  AMBITIOUS.  EAGER  photo¬ 
grapher  with  3  years  experience  at  large  New 
York  City  daily  seeks  new  challenge.  Will  con¬ 
sider  all  Zones.  Box  3348.  Editor  &  Publisher. 


TOP  PRO  now  editing  leading  trade  journal  in 
its  field.  Veteran  journalist  who  knows  ins  and 
outs  of  publishing  and  supervising  editorial/ 
production  staff.  Looking  to  move  up.  Ambi¬ 
tious.  reliable,  hardworking.  Box  3595,  Editor 
&  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


SPORTS  REPORTER 

.  Recently  employed  by  major  metro  daily  but 
I  disappointed  in  lack  of  opportunity  to  use  writ- 
I  ing  ^ills.  (tovered  all  sports  3  years  as  stipend 
I  staffer  on  J-school  daily.  Served  1  year  as 
I  sports  editor  on  prize-winning  weekly.  Seeking 
j(k>  with  daily  that  has  plenty  work  and  chal- 
!  lenge  for  competent.  24-year-old  self-starter. 
,  Marty  Gitlin.  2060  Lang^dale.  S  Euclid  OH 
I  44lh;(216)  382-0965. 

I  VERSATILE  PRO  seeks  jxrsition  in  manage- 
I  ment  or  sports.  Strong  on  layouts,  editing,  fea- 
!  tures,  column,  photography,  etc.  Can  handle 
:  any  assignment.  Call  (504)  641-1982  or  write 
Kerry  Yencer,  1 14  David  Dr,  Slidell  LA  70458. 


1  WOULD  YOU  HIRE  a  bright  reporter  to  edit 
;  com  for  your  daily?  Do  you  need  someone  with 
:  VDT  and  English  skills?  If  so,  let  me  know.  Zone 
I  2  preferred.  Write  to  Box  3497.  Editor  &  Pub¬ 
lisher. 

'  WIRE  SERVICE  MAN.  wants  to  get  back  into 
i  community  journalism.  Looking  for  editing  spot 
on  quality-oriented  daily  in  10.000  to  SO.CiOO 
'  circulation  range.  Zones  7,  8  and  9  preferred. 
Two  years  wire  sennce  work,  two  years  editing- 
supervisory  work  on  small  daily  and  one  year 
,  general  assignment  reporting.  Reply  Box 
I  3576,  Editor  &  Publisher. 


i  WITH  35  years  experience  at  53  years  of  age  I 
;  feel  I  can  still  make  a  contribution  as  an  assis¬ 
tant  sports  editor.  Strong  on  organization, 
administration  and  working  with  young  writers. 

>  With  Alexandria  (VA)  Gazette  1 6  years,  the  past 
'  19  with  Washington  Star.  Worked  for  9  sports 
'  editors  at  Star  and  learned  from  all.  including 
.  Dallas'  David  Lee  Smith.  Was  prep  editor  last 
15  years.  Resume  and  references  upon  re¬ 
quest.  Eddie  Crane.  5512  Braokland  Rd,  Alex¬ 
andria  VA  22310. 


'  YOUNG  COUPLE  seeks  home.  He  is  a  sports 
writer  with  2Wyears  experience.  Shehaswork- 
I  ed  in  news,  lifestyle  3Viz  years.  Now  at  35. (XX) 
daily.  Box  3557.  Editor  &  Publisher. 


I _ MAILROOM _ 

MAILROOM  FOREMAN — Working  or  non- 
:  working.  People  skills  my  specialty.  Experi- 
I  enced-Sheridan  48P.  Harris  72P-Cheshire- 
I  Kirk  Rudy  mailing  equipment.  Box  3528.  Edi¬ 
tor  &  Publisher. 


PHOTOJOURNAUSM 


I  AWARD-WINNING  PHOTOJOURNALIST  avail- 
i  able  immediately.  Former  daily  chief  photo- 
i  grapher.  weekly  editor.  Will  relocate.  Stephen 
Workman,  (913)  325-3195  or  325-2219,  Box 
.  316,  Washington  KS  G6968. 


PRODUCTION 


'  PRODUCTION  MANAGER-Knowledgeable 
front  to  back.  Proven  record  and  highest  refer- 
•  ences.  Box  3506,  Editor  &  Publisher. 


PHOTOGRAPHER 


PHOTOJOURNALIST,  more  than  5  years  ex¬ 
perience  seeks  position  with  daily  in  a  com¬ 
munity  with  a  good  four  year  college.  (501) 
862-6611  office  or  (501)  863-0098  home. 


When  you  need  to  reach 
newspaper  people 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


For  rates  and  info:  (212)  752-7053 
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Shop  Talk  at  Thirty  By  Ralph  Lowenstein 


Defining  new  tv  terms 

The  technology  of  videotext/teletext 
has  arrived  so  quickly  upon  the  American 
publishing  scene  that  many  in  the  news¬ 
paper  business  are  confused  about  both 
equipment  and  functions.  Part  of  this  con¬ 
fusion  is  due  to  imprecise  and  inter¬ 
changeable  names. 

Frequently,  people  are  not  speaking 
the  same  language  when  they  talk  to  each 
other  about  this  new  technology.  It  is 
time  for  the  publishing  and  broadcasting 
industries  to  agree  upon  a  new  set  of 
terms  that  mean  precisely  the  same  thing 
to  everyone. 

The  University  of  Florida  is  the  first 
university  in  the  nation  to  establish  an 
Electronic  Text  Center  to  experiment 
with  this  new  technology  and  build  an 
educational  curriculum  around  it.  Thus,  I 
hope  we  will  be  allowed  to  suggest  four 
terms — two  new  and  two  old — that  will 
precisely  identify  the  entire  range  of  this 
new  technology. 

Videotext:  This  word  should  encom¬ 
pass  all  the  technology  of  electric  dis¬ 
tribution  of  printed  news  and  information 
via  a  television  screen .  It  is  a  term  already 
in  use,  but  sometimes  means  only  interac¬ 
tive  technology.  Henceforth,  it  should  be 
the  generic  term  covering  the  entire  field, 
because  this  is  a  text-via-video  medium. 
The  last  “t”  is  sometimes  left  off,  but 
should  not  be.  This  is  “text,”  not 
“Texans.” 

Rotatext:  This  is  a  new  term  covering 
the  technology  that  automatically  rotates 
pages,  one  by  one,  over  a  television 
screen,  while  the  audience  watches. 
Rotatext  is  a  primitive  form  of  videotext, 
since  the  viewer  cannot  retrieve  pages  at 
will,  but  must  watch  them  in  order. 
However,  this  system  can  produce  “bill¬ 
board”  pages  cheaply,  while  allowing 
publishers  to  ease  into  the  new  technolo¬ 
gy.  Rotatext  is  a  one-way  system  and  can 
be  transmitted  over-the-air  or  via  cable  or 
telephone  line.  It  can  deliver  only  about 
180  pages  an  hour. 

Teletext:  Teletext  is  an  old  term  de¬ 
scribing  one-way  communication,  much 
like  the  television  signal  today.  Thus,  it  is 
a  term  worth  retaining.  In  England,  this 
system  is  known  as  “frame-grabbing.” 
One  utilizes  special  attachments  to  the 
television  set  to  “grab”  a  desired  page  as 
it  passes  the  set  on  its  one-way  journey. 
Teletext  can  be  delivered  over-the-air, 
via  cable  or  via  telephone  line.  Depending 
on  the  type  of  equipment  and  method  of 
delivery,  teletext  can  transmit  from  100  to 


(This  week’s  contributor  of  Shop  Taik  at 
Thirty  coiumn  is  Dr.  Raiph  Lowenstein, 
who  is  dean  of  the  Coilege  of  Journaiism 
and  Communications,  University  of  Fior- 
ida,  Gainesville.) 


10,000  pages  within  30  seconds. 

Intertext:  This  is  a  new  term  describing 
interactive  technology.  This  two-way 
system  is  now  generallv  called  “viewda¬ 
ta,”  but  viewdata  is  a  non-descriptive 
term.  This  technology  usually  has  a  huge 
storehouse  of  pages  in  its  computers,  any 
one  of  which  can  be  retrieved  within  a  few 
seconds  by  a  special  attachment  to  the  tv 
set.  It  also  must  have  some  special  means 
of  delivering  the  viewer’s  request  back  to 
central  computers.  Intertext  must  have 
two-way  cable  or  telephone  lines  in  order 
to  function.  Current  systems  are  able  to 
store  from  50,000  to  150,000  pages. 

“Page”  sizes  for  all  three  forms  of 
videotext  range  from  75  to  120  words. 


Public  relations  and  advertising  are  the 
primary  employment  interests  of  one- 
third  of  all  students  enrolled  as  majors  in 
schools  and  departments  of  journalism  in 
the  United  States.  Fewer  than  14%  of  the 
journalism  students  expect  to  work  for 
daily  newspapers,  the  wire  services  or  on 
community  newspapers. 

In  addition,  60%  of  today’s  students 
are  female,  a  percentage  that  continues  to 
grow  each  year. 

These  are  some  of  the  findings  of  a 
national  survey  of  journalism  students 
conducted  by  Professor  Paul  V.  Peterson 
of  the  School  of  Journalism  of  the  Ohio 
State  University.  Peterson  has  conducted 
annual  national  surveys  of  journalism  en¬ 
rollments  for  13  years. 

The  survey,  involving  more  than 
15,000  journalism  majors  and  another 
8,000  students  taking  journalism  classes, 
was  funded  by  the  Gannett  Foundation, 
with  assistance  from  the  Ohio  State 
School  of  Journalism. 

Other  highlights  of  the  survey,  con¬ 
ducted  during  the  1980-81  academic  year 
but  primarily  on  figures  obtained  from  54 
colleges  and  universities  during  the  Au¬ 
tumn  of  1980,  include: 

The  majority  of  journalism  students 
are  white  (88.3%),  are  attending  state- 
supported  institutions,  and  are  interested 
in  journalism  because  they  like  to  write. 

The  majority  of  females  anticipate 
careers  in  the  non-traditional  areas  of- 
journalism,  such  as  public  relations, 
advertising  and  magazine  journalism. 
The  majority  of  persons  planning  news¬ 
paper  careers  are  white  males. 

95%  of  the  students  surveyed  are 
attending  school  fulltime,  and  almost  20% 
of  those  who  are  currently  employed  are 
working  in  mass  media-related  positions. 

Minority  journalism  majors  tend  to  be 
heavily  oriented  toward  broadcasting 


The  average  50-page  “paper”  newspaper 
contains  100,000  words,  not  counting 
advertising.  Rotatext  can  deliver  only  a 
maximum  of  14,000  words  in  one  hour. 
Present  technology  allows  teletext  t;'  de¬ 
liver  a  maximum  of  1 .2  million  words  and 
intertext  18  million  words  within  a  few 
seconds. 

The  four  terms  described  here,  if 
accepted  generally,  would  permit  the  in¬ 
dustry  for  the  first  time  to  speak  a  com¬ 
mon  language.  Just  remember,  all 
videotext  is  divided  into  three  parts: 
rotatext,  teletext  and  intertext. 

Babcock  resigns 

John  B.  Babcock  will  resign  (Decem¬ 
ber  3 1 )  as  executive  vicepresident  of  Park 
Broadcasting  Inc.  He  served  as  chief 
operating  officer  for  18  years  and  took 
part  in  building  the  group,  mostly  by  ac¬ 
quisitions. 


careers.  For  example,  of  the  slightly  more 
than  1,100  blacks  who  took  part  in  the 
survey,  33%  indicated  a  career  interest  in 
either  radio-television  news  or  radio¬ 
television  production.  These  figures  com¬ 
pare  with  14%  for  white  students. 

The  survey  emphasized  what  students 
saw  as  their  first  job  following  gradua¬ 
tion,  and  included  freshman  through  the 
Ph.D.  The  15,000  majors  taking  part  in 
the  survey  represented  about  one-fifth  of 
all  students  majoring  in  journalism  during 
the  time  of  the  survey. 

The  Gannett  Foundation,  established 
in  1935  by  the  late  founder  of  the  Gannett 
newspapers,  is  one  of  the  nations  20 
largest  private  foundations,  and  has  given 
more  than  $16  million  to  journalism- 
related  programs,  its  primary  national  in¬ 
terest.  It  also  contributes  locally  to  char¬ 
itable  causes  in  the  more  than  100  com¬ 
munities  served  by  Gannett  Co.,  Inc. 
newspapers,  broadcast  stations,  outdoor 
advertising  companies  and  other  in¬ 
terests. 

Full  details  of  the  study  are  available 
from  the  Gannett  Foundation,  Lincoln 
Tower,  Rochester,  New  York  14604,  or 
from  Professor  Peterson,  School  of  Jour¬ 
nalism,  the  Ohio  State  University,  Col¬ 
umbus,  Ohio  43210. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3343/100  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 
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Smart  marketing  starts  with  New  England  daily  newspapers 


Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


Barre-Montrjblier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 
The  Daily  Transcript  (Dedham)  (E) 
Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (M) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


No  matter  what  the  weather,  this  year  the  New  England  region  will  offer  plenty  of  good  skiing.  Within  50 
miles  of  almost  any  New  England  entry  point,  there  are  anywhere  from  three  to  a  dozen  ski  areas  with 
facilities  for  downhill  skiing  at  various  levels  of  expertise — and  last  year’s  nearly  snowless  winter  has  caused 
ski  area  operators  throughout  the  region  to  install  snow-making  machinery  at  a  record  rate  to  insure  good 
business  this  year.  So  the  prospect  of  normal  snowfall  this  year  is  icing  on  the  cake! 


Operators  of  ski  area  slopes  and  trails,  lifts  and  lodges,  restaurants  and  equipment  shops  are  only  the 
beginning  of  the  huge  list  of  beneficiaries  of  New  England’s  winter  playgrounds.  Money  left  behind  by  ski 
enthusiasts  enriches  the  region  by  better  than  two  billion  dollars  a  year,  buying  necessities  and  luxuries  for 
the  resident  readers  of  that  year-round  best-seller — the  local  New  England  daily  newspaper. 


Neiv  England  gives  you  solid  coverage  in  black  and  white 


Judges  for  the  Roy  W.  Howard 
Public  Service  Contest 

(NEWSPAPER  DIVISION) 


The  Scripps-Howard  Foundation  proudly  announces  that  three  distinguished  American 
journalists  have  agreed  to  serve  as  judges  of  The  Foundation's  public  service  reporting 
awards  contest,  named  for  Roy  W.  Howard,  the  late,  longtime  president  and  editor  of  the 
New  York  World-Telegram  &  Sun,  president  of  Scripps-Howard  Newspapers,  and 
president  of  United  Press.  They  are: 


William  Mcllwain 

Editor 

The  Arkansas  Gazette 
Chairman  of  the  judging  Panel 


James  K.  Batten 

Senior  Vice  President 
and  Chief  Editorial  Executive 
Knight-Ridder  Newspapers 


Robert  C.  Maynard 

Editor 

The  Oakland  Tribune 


These  judges  will  select  the  two  newspapers  which  contribute  the  most  outstanding 
public  service  in  exposing  and  alleviating  problems  inimical  to  the  general  welfare  during 
the  year  1981.  A  plaque  and  a  $2500  cash  grant  will  be  awarded  the  winner.  Second 
place  receives  $10(X).  The  cash  prizes  will  be  given  to  the  editors  for  distribution  to  the 
individual,  or  individuals,  on  the  staff  who  contributed  significantly  to  the  winning  entries 
Entries  must  be  postmarked  no  later  than  Feb.  15,  and  received  no  later  than  Feb.  22, 1982. 


Scripps-Howard  Foundation 

1100  Central  Trust  Tower 
Cincinnati,  Ohio  45202 

Give  Light  and  the  People  Will  Find  Their  Own  Way 


Roy  W.  Howard 
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